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News  like  this  doesn't  happen  in  the  cold  and  flu 
market  every  day. 

For  the  first  time  ever,  the  analgesic,  antipyretic 
and  anti-inflammatory  properties  of  ibuprofen  come 
together  in  the  same  tablet  with  the  proven 
decongestant  action  of  pseudoephedrine. 

Nurofen  Cold  &  Flu  offers  outstanding  relief  from 
all  major  cold  and  flu  symptoms.  And,  supported  by  a 
£4.5m  promotional  spend,  you  know  it'll  boost  your 
sales  as  well. 

So  make  sure  you've  stocked  Nurofen  Cold  &  Flu. 
It'll  make  the  difference  to  you  and  your  customers. 


AT  LAST,  RELIEF  THAT  MAKES  ALL  THE  DIFFERENCE. 

For  a  free  copy  of  our  comprehensive  clinical  guide,  please  contact:  Crookes  Healthcare  Ltd  .  P.O  Box  57,  Nottingham  NG7  2LJ 
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Brand  leader  Ibuleve  is  now  also  available  in  a 
new  larger  50g  size  with  a  free  IBULEVER 
tube  squeezer  in  every  pack! 

Stock  up  now,  because  with  heavyweight 
National  TV  advertising  running  September, 
October  and  November  you're  bound  to  sell 
even  more. 
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IBULEVE  Trademark  and  Product  Licence  held  by  Diomed  Developments  Ltd,  Hitchin,  UK.  Distnbuted  by  DDD  Ltd,  94  Rickmansworth  Road,  Watford,  Herts,  WD1  7JJ.  Active 
ingredient:  Ibuprofen  BP  5.0%  w/w.  Directions:  Lightly  apply  a  thin  layer  of  the  gel  over  the  affected  area.  Massage  gently  until  absorbed.  Wash  hands  after  use.  Repeat  as  required 
up  to  three  times  daily  Indications:  For  the  relief  of  backache,  rheumatic  and  muscular  pain,  sprains  and  strains.  Precautions:  If  symtoms  persist  for  more  than  a  few  weeks,  consult 
doctor.  Not  recommended  for  children  under  14  years.  Patients  with  an  active  peptic  ulcer  or  a  history  of  kidney  problems,  asthma  or  aspinn  sensitivity  should  seek  medical  advice 
before  using  IBULEVE.  Keep  away  from  broken  skin,  lips  and  eyes.  Not  to  be  used  during  pregnancy  or  lactation.  Keep  all  medicines  out  of  the  reach  of  children.  Do  not  use  if 
sensitive  to  any  of  the  ingredients.  FOR  EXTERNAL  USE  ONLY.  Legal  Category:  !P  Packs:  Tubes  of  30g  and  50g  (PL  0173/0060),  price  £3.89  (30g)  and  £5.39  (50g). 
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Mention  'dispensing  doctor',  'pharmacist'  and  'problem' 
in  the  same  breath  when  talking  to  the  Department  of 
Health,  and  the  current  concept  of  'seamless  healthcare' 
will  not  be  one  that  springs  to  mind. 

The  problems  between  dispensing  GPs  and  dispensing 
pharmacists  in  rural'  England  and  Wales  were  largely 
ironed  out  by  the  Clothier  Agreement.  Since  then  any 
application  to  change  the  dispensing  status  quo  in  areas 
designated  rural  under  Clothier  has  been  put  through  a 
rigid  set  of  protocols.  These  determine  whether  or  not  the 
viability  of  existing  businesses  will  be  affected  by  the 
proposed  opening  of  a  pharmacy  or  a  dispensing  practice, 
and  whether  that  opening  is  either  'necessary'  or 
'desirable'  in  the  public  interest.  First  the  Rural 
Dispensing  Committee  and  the  Health  Secretary,  and 
latterly  family  health  services  authorities  and  the 
Harrogate  Appeals  Unit  have  been  arbiters  on  disputed 
openings  by  pharmacists  or  would-be  dispensing  doctors. 
The  Health  Secretary  was  extracted  from  the  fray  when 
too  many  cases  went  to  appeal  in  the  name  of  gaining 
compensation  from  a  fund  set  up  by  both  professions  to 
compensate  disadvantaged  GPs  and  pharmacists. 

At  present,  Government  and  the  professions  mutter 
about  deregulating  rural  dispensing,  but  no  one  is 
prepared  to  take  responsibility  for  the  mayhem  that  might 
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follow  —  for  patients.  The  problem  will  not  go  away, 
despite  the  Government  stating  that  its  core  belief  is  that 
pharmacists  should  dispense  and  doctors  prescribe.  In 
Letters  (p406)  Stanley  Bubb  eloquently  sets  out  the 
reasons  why  doctor  dispensing  is  not  necessarily  in  the 
best  interests  of  patient  health,  notwithstanding  that 
there  is  no  mention  that  the  canny  Scots  manage  perfectly 
well  without  the  practice,  despite  vast  rural  landscapes 
and  a  scattered  population.  The  rural  loophole,  recently 
discovered  and  this  week  exposed  by  the  Pharmaceutical 
Services  Negotiating  Committee  (p380),  advantages 
pharmacists.  Pharmacists  will  hope  that  a  similar  hole  in 
their  dispensary  wall  is  not  open  to  rural  GPs. 

The  public  deserves  a  health  service  where  quality  is 
assured  —  and  while  there  is  an  NHS,  the  government  has 
to  provide  an  environment  where  professionals  can 
deliver  the  right  quality  in  the  right  quantity  at  a  price  the 
taxpayer  can  afford.  It  should  follow  that  the  right 
professional  is  selected  to  do  just  that.  No  professional  can 
assume  that  the  process  now  is  one  of  natural  selection. 
Professionals  have  to  be  seen  to  deliver  by  peers,  public 
and  other  health  care  workers.  If  this  loophole  damages  a 
fragile  inter-professional  peace,  exposing  it  will  have  been 
short-sighted  indeed,  unless  the  PSNC  believes  it  can  win 
the  dispensing  war  for  public  and  pharmacy. 
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Prejudice  test  bypass 
open  'for  now' 


A  'loophole'  allowing  pharmacies 
to  hypass  the  prejudice  test  when 
setting  up  an  additional  rural 
branch  could  be  about  to  close. 

Dispensing  doctors  in  Hum- 
berside  are  believed  to  have  been 
granted  leave  for  a  judicial  review 
of  the  clause  in  the  NHS 
(Pharmaceutical  Services)  Reg- 
ulations 1992,  after  five  local 
applications,  exempt  from  the 
prejudice  test,  were  lodged  (C&D 
Aug  20,  p265). 

The  provision  for  circum- 
venting the  prejudice  test  occurs 
in  regulation  11(1),  which  covers 
applications  for  inclusion  in 
pharmaceutical  lists  in  respect  of 
controlled  localities. 

It  states  that  where  the 
premises  specified  in  an  ap- 
plication under  regulation  4(2)(a) 
are  in  a  controlled  locality,  that 
application  shall  be  determined 
in  accordance  with  regulation  12, 


FHSA  funds 
30  through 
NPA  course 

Barking  &  Havering  Family 
Health  Services  Authority  has 
secured  money  to  put  at  least  30 
counter  assistants  through  the 
NPA  training  course. 

Definite  funding  for  30  as- 
sistants has  come  courtesy  of  the 
London  Implementation  Group, 
set  up  following  the  Tomlinson 
report  on  healthcare  services  in 
the  capital.  However,  the  FHSA 
aims  to  cover  as  many  assistants 
as  possible,  and  anticipates  extra 
funding  in  future  to  expand  the 
scheme. 

FHSA  pharmaceutical  advisor 
Bernhard  Crede  cites  two  main 
reasons  for  the  project's  ini- 
tiation: the  introduction  of  the 
Royal  Pharmaceutical  Society's 
protocols  for  pharmacy  assistants 
and  press  reports  of  poor  quality 
advice  from  assistants  in  Which? 
magazine. 

Barking  &  Havering  Local 
Pharmaceutical  Committee  sec- 
retary Hemant  Patel  is  "delighted 
that  counter  assistants  will  now 
be  able  to  train  locally". 

lie  firmly  believes  that  pro- 
tocol costs  should  not  fall 
entirely  on  pharmacists'  shoul- 
ders (C&D  September  3,  p337). 
"This  [Barking  &  Havering's 
move]  is  a  good  starting  point," 
he  comments. 

*  The  Thames  Group,  which  was 
set  up  to  attempt  to  obtain 
for  London  pharmacies 
through  the  LIG,  is  to  meet  next 
month,  mid  reports  in  the  GP 
press  thai  some  doctors'  needs 
are  being  ignored  by  the 
organisation. 
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the  prejudice  test.  This  covers 
persons,  other  than  a  doctor  or  a 
dentist,  who  wish  to  be  included 
in  the  pharmaceutical  list  for  the 
provision  of  pharmaceutical  ser- 
vices in  a  family  health  services 
authority's  locality. 

However,  regulation  11(1) 
makes  no  mention  of  those 
applicants  falling  under  para- 
graph 4(2)(h)  which  includes 
persons,  other  than  a  doctor  or  a 
dentist,  already  included  on  a 
pharmaceutical  list  who  wish  to: 

•  open  within  an  FHSA's  locality 
additional  premises  from  which 
to  provide  the  same  or  different 
pharmaceutical  services 

•  to  change  premises 

•  to  provide  from  existing 
premises  other  pharmaceutical 
services. 

This,  says  the  Pharmaceutical 
Services  Negotiating  Committee, 
means  that  any  contractor 
already  on  a  particular  FHSA's 
pharmaceutical  list,  and  applying 
to  the  same  FHSA  to  open 
additional  premises  in  a  con- 
trolled locality,  may  do  so 
without  satisfying  the  prejudice 
test  —  even  if  it  is  in  a  rural  area. 

In  other  words,  the  ap- 
plication goes  straight  to  de- 
ciding whether  or  not  it  is 
necessary  or  desirable  and  any 
effect  on  dispensing  doctors 
cannot  be  taken  into  account. 
"Indeed,"  says  the  PSNC,  "they 
are  not  allowed  to  comment  at 
all  on  the  application." 

According  to  PSNC  assistant 
secretary  Mike  King,  the  wording 
of  the  provision  could  have  been  a 
deliberate  move  by  the  regulation 
draftsmen  to  allow  larger  villages 
access  to  proper  services.  He  says: 
"In  some  areas  of  an  FHSA,  it  has 
not  been  possible  for  a  pharmacy 
to  get  past  the  prejudice  test 
because  the  area  has  been  so 
dominated  by  a  dispensing 
doctor. 

"But,  where  a  smaller  village 
has  grown  larger,  it  may  well  be 


necessary  and  desirable  for  a 
pharmacy  to  set  up.  but  it's  not 
difficult  for  a  dispensing  doctor  to 
argue  prejudice  to  his  services." 

Humberside  LPC  is  believed  to 
be  the  first  party  to  become  aware 
of  this  phenomenon,  having  been 
alerted  to  the  provision  in  a  letter 
from  the  Harrogate  Appeals  Unit 
received  at  the  end  of  March  this 
year. 

The  letter  centred  around  an 
appliance  application  and  the 
possibility  of  taking  advantage  of 
the  loophole  "was  mentioned 
almost  as  an  aside",  says  LPC 
sei.rii.irv  I  'avid  Newton. 

So  far,  very  few  applications  of 
this  type  have  been  lodged.  The 
reasons  for  the  small  take-up 
being  that  the  village  targeted  for 
opening  has  to  be  big  enough  for 
a  pharmacy  to  he  viable  and, 
"there  aren't  that  many  villages 
of  that  size  (around  3.000  people) 
around",  says  Mr  Newton. 

Because  the  existence  of  the 
loophole  has  been  kept  quiet  - 
partly  due  to  ignorance  and  partly 
because  of  a  wish  not  to  alert 
'enemy  camps'  —  dispensing 
doctors  have  been  slow  to  react. 

However,  according  to  Mr 
Newton,  Humberside  dispensing 
doctors  got  wind  of  the  'window 
in  the  law',  mostly  due  to  the  fact 
that  one  of  the  area's  pharmacy 
applicants  ran  a  leaflet  drop 
asking:  "Do  you  want  a  pharmacy 
in  your  village?" 

the  PSNC  will  be  alerting  LPCs 
to  the  provisions  of  the  reg- 
ulations so  that  contractors, 
previously  unable  to  set  up  an 
additional  business  in  a  rural 
location,  may  be  able  to  do  so. 

Any  contractors  considering 
an  application  in  a  rural  area  are 
advised  to  take  advantage  of  the 
provision  "quickly"  as,  says  Mr 
King:  "the  Department  changing 
the  regulations  is  always  a 
possibility.  It's  also  most  unlikely 
that  (any  amendments)  will  be 
retrospective". 


KEEP 
AHEAD 

OF 
HEAD 

LICE! 


The  National  Pharmaceutical 
Association  is  to  launch  its  'Keep 
Ahead  of  Head  Lice'  campaign  in 
mid-Septemher  with  a  press  and 
radio  campaign,  showcards  and  a 
leaflet  drop.  Leaflets  outline  tips 
and  treatments  for  the  condition 


Nl  border 
crossing 
worries 

Plans  by  Northern  Irish  multiple 
Connors  Chemists  to  expand  into 
Fire  have  alarmed  Donegal 
pharmacists. 

It  is  believed  that  the  24- 
branch  Connors'  chain  will  be  the 
first  Northern  Ireland  multiple  to 
open  south  of  the  border, 
although  interest  has  previously 
been  shown  by  Boots. 

Fxaet  details  of  openings  arc  as 
yet  unavailable,  although  a 
branch  is  expected  to  begin 
trading  in  early  October  in 
Letterkenny.  County  Donegal. 
The  branch  will  cany  both 
ethicals  and  OTC  goods. 

Farly  details  of  the  opening, 
believed  to  be  the  first  of  many  by 
the  chain  in  the  Republic,  have 
alarmed  local  pharmacists.  In  a 
letter  to  the  IPV  Review  (the 
journal  of  the  Irish  Pharma- 
ceutical Union),  a  group  of 
concerned  Donegal  pharmacists 
writes:  "It  is  imperative  for  all 
Irish  pharmacists  to  urgently 
consider  the  serious  reper- 
cussions that  this  could  have  for 
our  future.  Such  openings  will 
surely  pose  a  threat  to  the  future 
of  the  'one  pharmacist  —  one 
shop'  scenario  which  has  always 
been  prevalent  here. 

"It  is  vital  that  pharmacists, 
qualified  assistants  and  whole- 
salers consider  the  long-term 
impact  of  supporting  emerging 
large  chains.  We  only  have  to  look 
at  our  colleagues  in  the  UK  to  see 
how  the  dominance  of  multiples 
essentially  controls  the  entire 
market." 

Connors'  marketing  manager, 
Simon  Lawrence,  declined  to 
comment  until  a  later  date. 


PAGB  rules  against  Pepcid 


A  trade  advertisement  for  Pepcid 
AC  that  did  not  make  clear  that  a 
16-person  study  was  done  in 
healthy  volunteers,  and  that 
claims  made  related  to  that  study 
only,  has  been  withdrawn  after  a 
ruling  by  the  Proprietary  Assoc- 
iation of  Great  Britain. 

The  PAGB  has  been  operating  a 
new  Code  of  Advertising  Practice 
since  January  that  covers  OTC 
advertising  to  the  retail  trade.  In 
the  Pepcid  AC  pharmaceutical 
press  advertisement,  the  com- 
parison made  with  Tagamet  100 
conflicted  with  the  mass  of 
scientific  literature  and  ex- 
perience amassed  by  years  of  use 


by  the  medical  profession,  says 
Smithkline  Beecham,  which  com- 
plained to  the  PAGB. 

"The  advertisement  was  mis- 
leading, and  the  study,  presented 
as  a  clinical  study,  was  used 
inappropriately."  says  SB. 

Centra  Healthcare,  manufac- 
turer of  Pepid  AC,  says  it  accepts 
that  there  are  currently  un- 
published efficacy  data  relating  to 
cimetidine  lOOmg  in  the  pre- 
vention of  nocturnal  heartburn, 
and  that  Tagamet  100  has  a 
Ik  ence  for  this  indicat  u  m. 

Centra  notes  that  the  PAGB  did 
not  question  the  validity  of  the 
studv 
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New  CHIP  on 
the  block 

Pharmacists  supplying  non-med- 
icinal chemicals  to  doctors, 
factories,  nursing  homes  and 
other  clients  now  have  to  comply 
with  stricter  rules  on  hazardous 
substances  labelling. 

The  Chemicals  (Hazard  In- 
formation and  Packaging)  Reg- 
ulations (CHIP)  came  into 
force  on  September  1  in  main- 
land Britain  and  will  apply  in 
Northern  Ireland  from  December 
1.  They  have  been  introduced  to 
comply  with  EC  legislation  and 
replace  and  extend  the  Class- 
ification, Packaging  and  Lab- 
elling of  Dangerous  Substances 
Regulations  1984. 

CHIP  increases  the  number  of 
chemicals  to  which  labelling 
rules  apply  and  the  number  ot 
risk  categories.  It  also  increases 
the  amount  of  information  that 
must  be  given  on  a  label  and 
introduces  a  requirement  for 
product  safety  data  sheets  to  be 
provided. 

All  suppliers  of  these  products 
along  the  sales  chain  are  covered 
by  the  new  rules  and  that 
includes  manufacturers,  distri- 
butors and  retailers. 

To  help  pharmacists  comply 
with  the  regulations,  the  NPA  is 
producing  a  detailed  information 
leaflet. 


NPA  Guide  to 
Drug  Tariff 
updated 

The  NPA  is  updating  the 
just-published  September  1994 
edition  of  its  Guide  to  the  I  >rug 
Tariff,  following  i  hanges  to  the 
September  edition  of  the  Tariff. 

Two  new  wound  management 
products  are  included,  Allevyn 
(C&D  September  3.  p340)  and 
Spyrosorb. 

Co-trimazole,  in  all  its  forms, 
is  deleted  from  the  Dental  List 
along  with  Nystan  tablets,  Bac- 
trim Drapsules.  Fungilin  tablets 
and  Herpid.  Several  injections  are 
deleted  including:  benzylpen- 
icillin.  cephradine,  clindamycin, 
penicillin  triple  and  Crystapen. 

Additions  to  the  Dental  List 
include  fluconazole  capsules 
50mg  and  oral  suspension 
50mg/5ml  (Diflucan),  and  pro- 
benecid tablets  (Benemid). 

Other  additions  to  the  Tariff 
include  spacers  —  type  1  and  2 
paediatric  face  masks  —  and 
large  volume  face  masks. 

The  September  Drug  Tariff 
carries  full  details  of  changes 
while  the  NPA's  Guide  update 
sheets  will  be  sent  out  with  the 
October  Pink  Supplement. 
•  Also  accompanying  the  Oct- 
ober Supplement  will  by  an 
eight-page  NPA  Information' Leaf- 
let on  the  pharmacist's  role  in 
stoma  care. 


Drug-driven  chart  finds 
favour  with  pharmacists 


A  pharmacist-friendly  Medicines 
Administration  Chart  has  been 
produced  by  the  National  Phar- 
maceutical Association. 

The  organisation's  old  chart  — 
a  best-seller  for  some  time,  even 
with  veterinary  hospitals  —  was 
'drug  round'-driven.  The  times  of 
medicine  administration  were 
printed  out  and  spaces  were  left 
for  the  user  to  write  in  the  drug 
name  alongside. 

The  new  chart,  which  is  an 
alternative  rather  than  a  re- 
placement for  the  old,  is  drug 
name'-driven.  with  the  medicine 
written  in  the  first  column, 
followed  by  dose  and  time  of 
administration.  To  differentiate  it 
further,  blue  rather  than  white 
paper  has  been  used. 

"We've  produced  the  new 
version  because  some  people  are 


more  comfortable  with  the 
drug-driven  format  and.  in  some 
cases,  it  may  be  less  prone  to 
user-error."  says  the  NPA's 
information  department.  "It  will 
probably  prove  particularly  pop- 
ular with  pharmacists  because 
computerised  administration 
charts  follow  the  drug-driven 
style." 

Ultimately,  the  NPA  hopes  the 
vast  majority,  if  mil  all  MAR 
charts,  will  be  computer-gen- 
erated. Both  cost  £1.50  plus  VAT 
for  a  pack  of  25. 

•  The  NPA  Pharmacy  Protocol 
Training  Pack  is  being  dis- 
tributed in  the  next  few  weeks. 
The  pack  has  been  piloted  by 
practising  community  pharm- 
acists and  their  comments  will  be 
sent  with  it.  Contact  the  NPA  on 
0727  832161. 


FPIOfor  NHS 
use  on 

Pharmacists  cannot  treat  FPlOs 
as  private  scripts,  even  if  it  is  in 
the  patient's  financial  interest. 

An  NHS  Executive  letter  sent 
to  a  working  group  of  Berkshire 
CPs  and  pharmacists  confirms 
that  FPlOs  are  for  NHS  pre- 
scribing only. 

It  pharmacists  do  dispense 
privately  from  an  Nl  IS  script,  the 
I  )epartment  of  I  lealth  says  this  is 
in  breach  of  their  terms  o!  service 
and  "will  not  be  ignored". 

Says  Berkshire  FHSA's  ad 
ministration  manager.  Maureen 
McCartney:  "The  CPs  are  not  up 
to  date  with  information  on 
dispensing  fees  and  thought  this 
might  be  a  way  round  it.  with 
pharmacists  determining  which 
was  the  most  advantageous 
Imethod  of  dispensing]  for  the 
patient." 


UK  to  embrace  US  prescribing? 


The  changing  face  of  the  NHS 
makes  Britain  an  attractive 
proposition  for  Americanised 
drug  budgeting. 

A  report  by  strategic  con- 
sultants PROMAR  International 
predicts  Pharmacy  Benefit  Man- 
agement (PBM)  companies,  often 
subsidiaries  of  pharmaceutical 
companies,  "will  inevitably  hap- 
pen to  varying  degrees  in  a 
number  of  countries". 

There  is  no  doubt,  continues 
the  report,  that  managed  care  is  a 
viable  option  in  Europe.  The 
concept  in  its  broadest  sense  is 
already  being  considered  by  some 
European  governments,  part- 
icularly outcomes  analysis,  drug 
utilisation  review  and  the  services 
offered  by  PBMs. 

Key  criteria  determining 
which  locations  will  most  likely 
see  the  emergence  of  managed 
care  include: 


•  ratio  of  government  versus 
patient/employer  responsibility 
for  healthcare  funding 

•  openness  of  the  national 
government  and  willingness  to 
implement  radical  reform 

•  emphasis  placed  by  consumers 
on  free  healthcare  provision  and 
on  both  freedom  of  access  and 
choice. 

These,  plus  the  increasing 
influence  of  local  prescribers  in 
the  UK.  in  the  form  of  GP 
fundholding  and  the  intro- 
duction of  Trust  hospitals,  means 
that  this  Government  has  "al- 
ready set  in  motion  a  system 
which  encourages  greater  bud- 
getary responsibility  for  pre- 
scribers". The  report  concludes 
that  the  UK,  being  the  most 
receptive  (of  the  eight  nations 
surveyed  UK,  Germany, 

Netherlands,  Belgium,  France, 
Italy,  Scandinavia  and  Spain)  to 


managed  care  in  practice,  is  "at 
the  vanguard  of  managed  care  in 
Europe  ". 

A  very  gradual  shift  in 
responsibility  for  funding  to  the 
patient  and  to  the  employer  is 
forecast  throughout  Europe,  but 
with  healthcare  systems  re- 
maining far  more  "socialised" 
than  in  the  US.  Large  sections  of 
the  population  will  always  receive 
free  healthcare  paid  for  by 
taxation. 

'Managed  Care  in  Europe: 
Myth  or  Reality,  Threat  or 
Opportunity?'  is  available  from 
PROMAR  International,  price 
£7,5(1(1,  tel:  0635  46112. 
•  Managed  care  programmes  in 
the  US  have  resulted  in  reduced 
patient  choice,  says  an  article  in 
The  Health  Service  Journal. 
Patients  who  request  treatment 
outside  the  agreed  treatment 
protocols  must  pay  a  premium. 


HIS   I  S  MOl^  IT 
>    SHOULP  6£  D<^£ 
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Anger  as  mental  health  report 
bypasses  pharmacy 


A  new  report  on  integrated 
community  care  for  the  mentally 
ill  has  made  no  provision  for 
pharmacy  input,  angering  the 
National  Pharmaceutical  Assoc- 
iation and  the  UK  Psychiatric 
Pharmacy  Croup. 

The  report,  the  culmination  of 
a  ten-month  long  study  by  the 
Mental  Health  Foundation,  calls 
for  the  formation  of  a  national 
network  of  community  mental 
health  teams.  These  would 
comprise:  nurses,  social  workers, 
occupational  therapists,  psycho- 
logists and  psychiatrists. 


But  the  NPA's  professional  and 
information  services  manager, 
Mary  Allen,  points  out  that 
pharmacists  have  a  vital  role  in 
these    teams  by  aiding 

medication  compliance. 

"Pharmacy  reassurance  can 
make  the  difference  between 
compliance  and  non-compliance. 
If  mentally  ill  patients  can  get 
medication  complied  with,  they 
are  almost  home  and  dry,"  she 
believes. 

The  UKPPG  sees  medication  as 
a  cornerstone  of  successful  care 
of  people  with  mental  health 


problems,  which  makes  the  use  of 
pharmacists  essential.  "Any  doc- 
ument which  recognises  that 
medication  is  an  important 
component  of  care,  but  ignores 
the  unique  contribution  phar- 
macy has  to  make,  is  limited." 
maintains  UKPPG  vice  chairman 
John  Donoghue. 

'Creating  Community  Care: 
Report  of  the  Mental  Health 
Foundation  Inquiry  into  Com- 
munity Care  for  People  with 
Severe  Mental  Illness'  is  available 
from  the  Mental  Health  Found- 
ation, price  £9.50. 


Win  wine  with  C&D  at  Chemex  and 
champagne  for  best  survey  response 


Are  you  bold  enough  to  face  the  Chemist  &  Druggist 
editorial  team  at  Chemex  and  maybe  win  a  bottle  of  wine?  If 
so,  simply  turn  up  on  stand  H17  in  the  Health  Hall  and  take  part 
in  our  free  draw. 

We  have  200  Chemist  &  Druggist'  bottles  of  wine  to  give 
away.  We'd  like  to  hear  your  news  and  views  this  weekend  at 
Wembley,  but  will  be  happy  just  to  give  you  a  chance  to  win. 

Incidentally  the  Editor,  John  Skelton,  will  be  on  hand  to  be 
checked  out  by  subscribers  -  just  in  case  anyone  was  confused 
by  our  picture  processors,  who  substituted  the  NPA  chairman 
Gordon  Bullous  for  C&D's  redacteur  in  our  Chemex  preview 
(apologies  to  Mr  Bullous!). 

Champagne  poll! 

Hand  in  your  answers  at  Chemex  to  our  poll  on  drugs  of  abuse, 
or  send  them  to  the  Editor,  Chemist  &  Druggist,  Benn 
Publications  Ltd,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW, 
to  reach  us  by  September  23. 

Drugs  of  abuse  poll  Please  tick  boxes 

Should  all  drugs  be  decriminalised?  Yes      No  Q 

Should  all  drugs  be  on  sale  without  restrictions? 
Yes  □  No  □ 

If  drugs  were  legalised,  should  pharmacies  be  the  sales 
point?  Yes  J  No  □ 

Should  sales  be  through  all  pharmacies  Q 
or  just  volunteers  Ul  ? 

In  not  more  than  25  words  sum  up  your  reasons  for 
supporting  or  opposing  a  relaxation  in  the  current  laws.... 

Name  

Address  


Leafleting 
status  quo 

The  Government's  latest  effort  to 
bring  candour  to  the  NHS  will 
not  alter  the  practice  leaflet 
requirements  already  in  place. 

The  new  'Code  of  Practice  on 
Openness  in  the  NHS'  has  been 
drafted  in  an  effort  to  incorporate 
into  the  Service  the  principles  of 
the  Government's  white  paper  on 
open  government  and  to  remind 
the  NHS  of  what  information 
must  legally  be  made  public. 

Under  the  new  code,  phar- 
macists dispensing  more  than 
1,500  prescriptions  a  month 
should  produce  practice  leaflets 
detailing  opening  hours  and  the 
services  on  offer. 

The  document  is  open  to 
consultation  until  November  18. 
The  NHS  Executive  will  respond 
to  any  queries,  tel:  0532  546370. 

London 
pharmacist 
fraud  charge 

A  GP  and  a  pharmacist  appeared 
before  Stratford  magistrates 
court  this  week  accused  of 
defrauding  the  National  Health 
Service  of  thousands  of  pounds. 

Dr  Mohinder  Singh,  of  Ilford, 
Essex,  and  the  pharmacist, 
Arshad  Zahoor  Malik,  registered 
at  Plashet  Grove,  East  Ham. 
London  E6,  were  bailed  until 
November  28  with  a  condition 
that  they  reside  at  their  respective 
addresses  and  surrender  their 
passports. 

Mr  Malik  faces  26  offences 
between  September  5,  1993,  and 
July  26  of  this  year,  within  the 
jurisdiction  of  the  Central  Crim- 
inal Court.  They  are:  15  charges 
of  falsifying  accounts  and  11 
charges  of  theft,  alleged  to  have 
been  committed  at  his  pharmacy 
at  Plashet  Grove. 

Both  men  are  said  to  have 
defrauded  the  City  and  East 
London  Family  Health  Services 
Authority. 


Research  pack  2 

The  Pharmacy  Practice 
Research  Centre  has  produced 
the  second  'Step  by  step' 
guide  to  conducting  own 
practice  research.  Free  copies 
of  the  Prescription  Customer 
Needs  Project  Pack  are  now 
available,  tel:  061  275  2432. 

Community  Group 

Some  25  nominations  have 
been  submitted  for  seven 
seats  on  the  Community 
Pharmacy  Group's  Committee. 
Voting  papers,  out  in  the  last 
week  of  September,  must  be 
returned  by  October  21. 

PAS  service  model 

The  smoking  cessation  service 
model,  the  second  initiative 
from  the  Pharmacists'  Action 
on  Smoking  group  (C&D 
February  26,  p326)  is  currently 
being  sent  out  to  its  628 
members.  Details  of  the  pack 
and  membership  are  available 
from  PAS  on  071  229  9922. 

Vet  medicines  regs 

The  Medicines  (Veterinary 
Medicinal  Products) 
(Applications  for  Product 
Licences)  (Amendment) 
Regulations  have  come  into 
force.  Copies  of  the  statutory 
instrument  are  available  from 
HMSO  bookshops,  price 
£1.10. 

Boys'  talk 

North  Derbyshire  Health 
Authority  is  hosting  a  men's 
health  resource  centre.  Visits 
are  by  arrangement. 

Nl  Boards 

The  DHSS  in  Northern  Ireland 
has  decided  to  keep  the  four 
Health  Boards  in  the  North, 
South,  East  and  West. 

Shortage  repeat 

A  repeat  of  last  year's  flu 
vaccine  shortage  may  be  on 
the  cards  for  doctors  yet  to 
place  orders,  reports  Pulse. 

Aspav  recall 

Roussel  Laboratories  is 
recalling  all  stocks  of  Aspav 
tablets  corresponding  to 
batch  numbers  AP171  and 
AP172.  All  stock  of  these 
batches  should  be  returned  to 
wholesalers.  Contact  the 
distributor,  Distriphar.  Tel: 
081  992  8672. 

Don't  miss  out 

Contractors  whose  businesses 
are  approaching  1,500  items  a 
month  are  reminded  that 
they  have  to  register  for 
payment  for  additional 
professional  services. 

Alternative  shift 

Around  one-third  of  the 
population  chooses 
complementary  remedies 
over  NHS  treatment,  it  was 
revealed  at  the  British 
Association  for  the 
Advancement  of  Science 
Annual  conference.  Half  of 
those  undergoing  alternative 
treatment  have  rejected 
conventional  medicine,  while 
the  remainder  were  attracted 
by  the  lack  of  side-effects. 
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Patient 
complaints 

Higher  patient  expectations  are 
being  blamed  for  the  record  high 
number  of  complaints  against 
doctors. 

During  1992-9:5,  complaints 
rose  by  24  per  cent  to  1,615,  with 
30  strikings  off  —  a  seven  fold 
increase.  Only  four  doctors  were 
struck  off  in  1991-92. 

The  General  Medical  Council 
explains  the  increases  high- 
lighted in  its  annual  report  as  a 
consequence  of  greater  public 
awareness  of  complaints  pro- 
cedures. Standards,  it  says,  are 
not  necessarily  falling. 

A  spokesman  comments: 
"The  increase  in  the  number  of 
complaints  received  is  directly 
attributable  to  increased  pub- 
lic awareness  of  complaints 
procedures. 

"Thanks  to  the  Patients' 
Charter,  the  public  is  aware  what 
it  can  and  can't  do  if  it  feels 
dissatisfied." 

However,  the  CMC  also  notes 
that  the  increased  number  of 
complaints  has  been  matched  by 
an  increase  in  the  number  of 
referrals  to  the  professional 
conduct  committee,  "so  the  CMC 
has  been  taking  action  where 
necessary",  it  says. 

A  total  of  286  complaints  were 
acted  on  last  year  by  the  CMC 
compared  to  216  in  the  previous 
year.  A  total  of  162  cases  was 
referred  to  the  preliminary 
proceedings  committee. 

Fifty-nine  doctors  appeared 
before  the  professional  conduct 
committee,  up  from  the  previous 
year's  total  of  35,  leading  to  the 
record  number  of  strikings  off. 
Thirteen  doctors  were  suspend- 
ed, while  three  had  conditions 
placed  on  their  registration. 

There  were  707  complaints 
relating  to  the  care  and  treatment 
given  by  doctors  and  27  relating 
to  drug  and  alcohol  abuse. 


GPs  support 
health  tax 

Most  GPs  believe  that  more 
should  be  spent  on  the  NHS  and 
feel  sympathy  with  'earmarking' 
extra  taxation  for  health. 

The  results  come  in  a  'Doctors 
Decide'  survey  conducted  by  the 
BMA  News  Review,  which  notes 
that  82  per  cent  of  GPs  believe 
that  a  higher  proportion  of  the 
UK's  gross  domestic  product 
should  be  spent  on  the  NHS. 
Those  in  favour  outnumber 
opponents  by  five  to  one. 

Over  seven  in  every  ten  GPs 
also  think  that  a  'hypothecated' 
tax,  as  suggested  by  the  Labour 
and  Liberal  Democratic  parties 
(C&D  Sept  3.  p336).  would  be 
supported  by  the  public.  The 
same  proportion  would  be  happy 
to  pay  more  tax.  if  it  was 
earmarked  for  the  NHS. 
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Still  no 
'black  bomb' 
substitute 

In  my  youth,  I  remember  that  I 
was  made  to  swallow  those  vile, 
little  black  bombs  that,  on  the 
introduction  of  the  blacklist, 
became  the  only  allowable 
multivitamin  on  NHS 
prescriptions.  They  always 
repeated  on  me,  with  an  awful 
taste  of  vitamin  B  so,  when  my 
mother  was  not  looking.  I  used 
to  drop  them  out  of  the 
kitchen  window. 

In  retrospect,  and  despite 
having  the  best  vegetable 
garden  for  miles  around,  this 
now  seems  a  terrible  waste 
since  they  have  suddenly  and 
inexplicably  become  a  rare 
commodity. 

With  most  drug  supply 
problems,  there  is  invariably  a 
prescribable  alternative,  but 
despite  the  plethora  of 
multivitamin  preparations  on 
the  market,  most  are 
blacklisted.  So  what  advice  are 
pharmacists  offered  when 
unable  to  meet  prescriptions 
for  Vitamin  Capsules?  Simple. 
Refer  the  prescriptions  back  to 
the  prescriber  for  an 
alternative,  and  this,  despite 
the  fact  that  in  the  same  advice 
it  is  stated  that  there  is  no 
equivalent  alternative  (C&D 
September  3,  p338)! 

The  salvation  for  my  sanity 
may  lie  in  the  additional 
suggestion  that  blacklist 
queries  should  be  referred  to 
the  National  Prescription 
Research  Centre.  Its  solution 
to  this  particular  problem 


could  make  tor  entertaining 
reading! 

Dermal  POM 
to  P  bargain 

For  many  years,  I  haw 
wondered  why  Anhydrol  Porte 
was  not  a  P  medicine,  but  this 
anomaly  was  rectified  recently. 
Now  Dermal  Laboratories  has 
repackaged  the  product  for 
over  the  counter  sale. 

This  is  a  predictable 
decision,  and  very  welcome,  as 
I  can  now  recommend  it  for 
hyperhidrosis.  But  what  a 
bargain  my  OTC  customers  will 
receive.  The  new  packaging 
will  have  a  cost  price  similar  to 
the  old.  but  the  ingredient 
volume  has  been  increased 
six-fold  from  10ml  to  60ml. 

I  suspect  that  Dermal  Labs 
realises  that  the  customer 
reaching  for  his  wallet  is  a  lot 
more  cost-conscious  than  is 
the  hard-pressed  GP  reaching 
for  his  prescription  pad.  What 
concerns  me  is  that,  for  many 
years,  the  NHS  has  apparently 
been  charged  six  times  more 
for  Anhvdrol  Forte  than 
Dermal' Labs  feels  the  OTC 
market  is  capable  of  absorbing. 

For  a  long  time,  1  have  felt 
that  prescription  drug 
packaging  is  often  more 
designed  to  maximise  company 
profits  than  to  achieve  value 
for  NHS  money.  Perhaps  here 
is  an  area  of  expenditure  that 
the  Advisory  Committee  on 
National  Health  Service  Drugs 
might  investigate,  rather  than 
red  herring  additions  to  the 
blacklist. 


No  PAS 
smoke 
without  fire! 

Have  you  received  the  latest 
support  material  from 
Pharmacists'  Action  on 
Smoking  entitled  The  PAS 
smoking  cessation  service 
model  for  community 
pharmacy?  If  you  haven't,  that 
means  you  have  not  yet  joined 
PAS  and  are  missing  out  on  a 
brilliant  initiative  to  help  your 
customers  to  a  more  healthv 


life  style,  raise  public 
awareness  of  your  extended 
role  and.  at  the  same  time, 
make  a  healthy  profit. 

The  smoking  cessation 
service  model  provides 
independent  community 
pharmacists  with  the  means  to 
keep  themselves  at  i he 
forefront  of  smoking  cessation 
initiatives,  and  shows  what  can 
be  achieved  by  dedicated 
pharmacists  and  a  supportive 
sponsoring  industry. 
Pharmacia  has  sponsored  this 
initiative,  but  in  no  way  has  il 
compromised  the 
independence  of  the 
pharmacist  to  advise  the 
treatment  of  professional 
choice  for  individual  patients. 

The  best  time  to  give  up 
smoking  is  now.  so  armed  with 
this  brilliant  training  material  I 
intend  hitting  the  barons 
where  it  hurts.  Already  I 
heavily  promote  smoking 
cessation  aids,  but  now  I  have 
the  means  to  extend  those  aids 
into  structured  cessation 
programmes.  Non-members  of 
PAS  don't  know  what 
opportunities  they  are  missing 
but.  like  smoking  cessation,  it 
is  never  too  late  to  start.  So 
pick  up  the  phone  and  join 
PAS  ...  now! 

Bradford 
shrine  or 
Chemex? 

This  weekend.  I  had  intended 
making  my  annual  pilgrimage 
to  Wembley,  but  I  am  now 
sorely  tempted  instead  to  travel 
to  Bradford. 

The  transformation  of  Dick 
Hazlehurst's  shop  from  the 
mundane  to  the  majestic  is 
amazing,  and  shows  what  can 
be  achieved  by  inspirational 
design  and  his  obvious  faith  in 
a  dynamic  future  for 
community  pharmacy  iC&D 
Pharmacy  Profile  September 
3).  1  often  despair  that 
independent  community 
pharmacy  can  ever  survive  the 
twin  assault  of  multiple 
dominance  and  Government 
neglect,  but  here  is  Dick 
Hazlehurst  beating  the  drum  of 
independent  success. 

I  have  to  admit  to  never 
having  visited  Bradford,  but 
next  time  I  am  passing  through 
—  and  it  cannot  regretfully  be 
this  weekend,  as  Chemex  still 
remains  my  priority  —  I  will 
stop  for  what  must  now  be 
essential  viewing. 


Topical 

REFLECTIONS 
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Scriptspecials 


Eucardic  —  Boehringer's 
new  antihypertensive 


Eucardic  is  a  new  anti-hyper- 
tensive from  Boehringer  Mann- 
heim. The  active  ingredient, 
carvedilol,  has  beta-blocking  and 
vasodilating  properties.  The  com- 
pany claims  the  beta  blockade  is 
non-cardioselective  and  has  no 
intrinsic  sympathomimetic  act- 
ivity. The  vasodilatory  action  is 
predominantly  mediated  through 
antagonism  at  alpha.-  receptors. 

Eucardic  is  well  absorbed  after 
oral  administration  and  peak 
serum  levels  occur  approximately 
one  hour  later. 

The  recommended  dose  reg- 
imen is  12.5mg  once  a  day  for  the 


first  two  days  and  then  25mg 
once  daily.  In  some  patients,  the 
maintenance  dose  may  be  titrated 
up  to  a  maximum  daily  dose  of 
50mg,  given  once  a  day  or  in 
divided  doses. 

Hypertension  in  elderly  pat- 
ients may  be  adequately  con- 
trolled by  12.5mg  daily.  Eucardic 
tablets  should  be  taken  in 
combination  with  fluid. 

Eucardic  tablets  are  contra- 
indicated  in  patients  with  second- 
or  third-degree  heart  block, 
severe  bradycardia,  shock,  un- 
controlled heart  failure,  asthma, 
history  of  chronic  obstructive 


airways  disease  and  hepatic 
impairment. 

Although  angina  has  not  been 
reported  on  stopping  treatment, 
the  company  says  that  with- 
drawal should  be  gradual  in 
patients  with  ischaemic  heart 
disease  as  carvedilol  has  beta- 
blocking  activity. 

Eucardic  tablets  are  available 
in  packs  of  28.  The  basic 
National  Health  Service  prices 
for  the  12.5mg  and  25mg 
strengths  are  .£9.56  and  £11.95 
respectively.  Boehringer  Mann- 
heim UK  (Pharmaceuticals) 
Ltd.  Tel:  0506  412512. 


Britannia  Pharmaceuticals  has 
launched  a  syrup  formulation  of 
Eldepryl  (200ml,  £37.44), 
containing  10mg/5ml  of  selegiline 
hydrochloride.  Eldepryl  is  indicated 
for  the  treatment  of  Parkinson's 
disease  or  symptomatic 
parkinsonism.  Britannia 
Pharmaceuticals  Ltd.  Tel:  0737 
773741 


Inhaler  devices 

The  Paediatric  Volumatic  is  now 
available  on  prescription  in 
Scotland  and  Northern  Ireland,  in 
addition  to  England  and  Wales 
(C&D  September  3,  p340).  Allen  & 
Hanburys  Ltd.  Tel:  081  990  9888. 

Turbohaler  price  cut 

Astra  Pharmaceuticals  has  reduced 
the  price  of  Bricanyl  Turbohaler 
(terbutaline  sulphate)  by  10  per 
cent,  with  a  potential  saving  of 
£0.98  per  inhaler.  Astra 
Pharmaceuticals.  Tel:  0923 
266191. 

Dressing  on  FP10 

Spyrosorb,  the  polyurethane  foam 
film  adhesive  dressing,  is  now 
available  on  the  Drug  Tariff  and 
comes  in  two  sizes:  10x10cm  (five 
dressings,  £9.90)  and  20x20cm 
(five  dressings,  £28.25).  CV 
Laboratories  Ltd.  Tel:  0252 
333314. 

Range  change 

The  Berk  product  range  has  two 
minocycline  additions:  Cyclomin 


Medical  Matters 


lOOrng  tablets  (50.  £32.08)  and 
50mg  tablets  (84,  £26.34).  In  the 
APS  range,  the  1,000-tablet 
multivitamins  pack  has  been 
deleted.  Approved  Prescription 
Services  and  Berk 
Pharmaceuticals.  Tel:  0532 
380099. 

Duphar  pre-packed 

Duphar  Laboratories  has 
introduced  Duphar  Solution  in  a 
pre-packaged  bottle  (200ml.  £3.50) 
for  over  the  counter  sale  to 
patients.  The  bottle  is  enclosed  in 
a  box  with  a  measuring  cup. 
Duphar  Laboratories  Ltd.  Tel: 
0703  472281. 

3M  stickers 

3M  Health  Care  has  issued  practice 
nurses  with  stickers  to  help 
patients  distinguish  between  the 
company's  bronchodilator  inhaler. 
Aerolin  Autohaler,  prescribed  to 
relieve  asthma  attacks,  and  its 
anti-inflammatory  inhaler,  Aerobec 
Autohaler,  used  to  prevent  attacks. 
3M  Health  Care  Ltd.  Tel:  0509 
613009. 


Simvastatin  slows  coronary  atheroma 


Reducing  plasma  lipids  with  a 
daily  dose  of  simvastatin  over 
four  years  produced  a  significant 
reduction  in  the  progress  of  focal 
and  diffuse  coronary  atheroma  in 
natients  with  heart  disease, 
according  to  a  study  in  the 
I  ancet. 

Phi     Multi-centre  Anti-Ath- 
rorna    Study,    a  randomised 
<  blind  clinical  trial,  treated 

'■■  patients  with  coronary  heart 
disease  •..:;h  a  low-lipid  diet  and 
either  simvastatin  20mg  daily  or 
placebo  for  four  years. 


Computer-assisted  angiogra- 
phic analysis  was  carried  out  on 
patients  at  the  start  of  the  trial 
and  after  two  and  four  years  to 
view  the  same  segment  of 
coronary  artery  each  time. 

Simvastatin  was  found  to 
reduce  blood  lipids,  achieving  a 
23  per  cent  reduction  in  serum 
cholesterol  and  a  31  per  cent 
reduction  in  low-density  lipo- 
protein cholesterol  over  four 
years. 

Lumen  diameter  was  reduced 
with  placebo  but  significantly 


widened  in  the  treatment  group 
with  a  mean  diameter  increase  of 
0.06mm. 

Build-up  of  fatty  deposits 
occurred  less  often  with  sim- 
vastatin —  41  patients  compared 
with  54  on  placebo.  Regression 
was  more  frequently  observed  in 
the  treated  group,  33  versus  20 
patients. 

Significantly  more  new  lesions 
and  total  occlusions  developed  in 
placebo,  48  patients  versus  28, 
and  18  patients  versus  8, 
respectively. 


Goals  of 
migraine 
management 

New  goals  of  migraine  man- 
agement have  been  produced  by  a 
group  including  general  prac- 
titioners, a  pharmacist,  a  nurse 
practitioner  and  the  British 
Migraine  Association.  The  guide- 
lines give  CPs  a  logical  frame- 
work for  diagnosing  and  man- 
aging migraine  and  also  include 
useful  tips  for  CPs  based  on  the 
collective  experiences  of  the 
group. 
The  five  goals  are: 

•  Understand  the  impact  of 
migraine 

•  Allow  patients  to  manage  their 
migraine  without  disruption  to 
their  day-to-day  activities,  work, 
social  and  family  life 

•  Establish  the  most  effective 
treatment  regimen 

•  Ensure  that  treatment  allows 
the  patient  to  resume  normal 
activities  as  quickly  as  possible 

•  Where  feasible,  identify  what 
triggers  the  patient's  attack. 

Migraine  also  disrupts  the 
sufferer's  life  in  the  workplace, 
including  their  relationships  with 
co-workers.  A  survey  carried  out 
by  the  British  Migraine  Assoc- 
iation revealed  that  migraine 
sufferers,  as  well  as  their  work 
colleagues,  overestimate  absent- 
eeism. Although  78  per  cent  of 
migraine  sufferers  have  at  least 
one  attack  per  month,  most  try  to 
carry  on  through  the  attack, 
taking  medication  which  allows 
partial  or  complete  resumption  of 
work.  Surprisingly,  sufferers  also 
overestimated  the  time  that  other 
sufferers  are  off  sick  due  to 
migraine. 

It  is  estimated  that  the  3.7 
million  migraine  sufferers  in  the 
UK  lose  18m  working  days 
annually  at  a  cost  of  nearly  £750 
million. 

•  Wellcome's  new  orally  ad- 
ministered selective  5-HT]D  re- 
ceptor agonist.  311C90,  currently 
on  trial,  has  been  found  to  be  well 
tolerated  and  highly  effective  in 
the  acute  treatment  of  migraine 
in  two  open  and  two  major 
double-blind,  placebo-controlled 
studies. 

Another  study  presented  at  the 
10th  Migraine  Trust  Inter- 
national Symposium  indicates 
that  regular  users  of  analgesics 
become  tolerant  to  the  pain- 
killing  effects  and  need  higher 
doses,  which  leads  to  'rebound' 
headaches.  Headaches  should  be 
avoided  in  the  first  place  by 
avoiding  trigger  factors. 
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HELPING  YOU  BUILD  YOUR  BUSINESS  THROUGHOUT  THE  YEAR 


With  growing  competition  from 
supermarkets  and  High  Street  drugstores,  the 
right  product  range  and  customer-friendly  layout 
is  absolutely  crucial  to  the  survival  of  the 
independent  pharmacist. 

So,  committed  as  ever  to  helping  our 
customers'  future  sales  and 
profitability,  we've  It 
invested  £200,000 
and    a  year's 
research  into 
producing  the 
ultimate  tool 
to  improve  shop 
floor  presentation. 

The  new  Moss 
Advisory  Service  (MAS) 
space  planning  and  planogram  manual  condenses 
the  specialist  retail  expertise  of  successful  retail 
chain.  Moss  Chemists,  into  a  comprehensive 
manual  offering  proven  advice  on  merchandising 
—  exclusively  for  UniChem  customers. 

It  contains  a  choice  of  48  planograms  covering 
16  product  categories,  designed  to  enable  you  to 


TAe  /tew  OWChem 

P/dhogram  Afd/iud/  wtll 
enable  as  to  offer  an 
even  more  profess  icnat 
image    our  customers. 
Thanks,  UniChetti!  " 


lolin  Chadwick,  Managing  Directoi 
( ]( >\  &  Robins<  in  I  (  Chemists )  I  ,td  . 


present  the  most  appropriate  stock  for  your 
particular  store  in  the  most  organised,  logical, 
inviting  way.  H\  making  it  quicker  and  easier  for 
your  customers  to  find  the  product  they  want  and 
thus  encouraging  impulse  and  related  purchases, 
it  ensures  you  maximise  sales  and  profit. 

You'll  also  get  our  quarterly  Update 
Bulletin  which  ensures 
vou  stay  ahead  of 
the    game,  by 
recommending 
how  to  incorpor- 
ate new  product 
launches  and,  w  here 
necessary,  which  products 
to  delist. 

All  this,  for  just  £25.  Or  free,  if  you're  a 
UniChem  Gold  Partner. 

Our  research  showed  that  70%  of  all 
independent  pharmacies  wanted  advice  on 
planograms  and  62%  wanted  help  with  their  shop 
layout.  With  the  MAS  manual,  you  get  both  —  in 
the  most  sophisticated,  effective,  easy  to  use 
format  on  the  market. 


UniChem 


I  niChem  PLC,  UniChem  House,  Cox  Uane,  Chessington.  Surrey  KT9  1SX.  Telephone:  081-391  2323. 


See  how  fast  Gaviscon  moves  for  your  shelf 

(you  blinked) 


Gaviscon  is  the  fastest-moving 
self-selected  heartburn  treatment  in  pharmacy.1 

Winch  is  no  surprise  w  hen 
you  consider  the  rapid  relief  it  brings  to 
4  out  of  5  heartburn  customers.2  ' 

So  the  quicker  you  stock  your  shelves  with  Gaviscon, 
the  sooner  you'll  be  doing  it  again. 


GAVISCON 


Keeps  acid  where  it  works 
not  where  it  hurts 

Product  Information.  Active  Ingredients:  Liquid  Gaviscon:  Sodium  alginate  BP  500mg,  sodium  bicarbonate  Ph.  Eur 
2n7nig,  calcium  c.trtioj  \\<  Ph  Em  I60mg  per  1 0ml  dose   Gaviscon  500  Tablets:  Algink  acid  BP  SOOmg,  sodium  bicarbonate 

I'll  Eur.  I~"nic..  dr  ■!    Ininiiiiini)  ii\dr<i\idc  gel  III'  lulling,  magnesium  tnsilk.ilc  I'll   bur  25mg  per  tablet    Gaviscon  250 

I  iblets:  Algmit  acid  hi'  250mg,  sodium  bicarbonate  Ph.  Fur.  85mg,  aluminium  hydroxide  gel  BP  50mg,  magnesium  trisilicate 
I'll  Em  12  5mg  pei  tal  1- 1    Indications:  Liquid  Gaviscon  &  Gaviscon  500  Tablets:  Heartburn,  including  heartburn  of 
i '  gnancy,  dyspepsia  as>oo  tt<  .1  with  gastrk  reflux,  hiatus  hernia  and  reflux  oesophagitis  Gaviscon  25<i  Tablets:  Heartburn  and 
■  I  indigestion  Contra-lndications:  None  known   Dosage  Instructions:  Liquid  Gaviscon:  Adults  and  children  over  12: 
Vin!.  i  hildren  f>-!2  5-10ml  liquid  altei  meals  and  .it  bedtime  Children  under  6:  Not  recommended.  Gaviscon  500  Tablets: 
is  tnd  children  ovei  12  I  or  2  tablets  after  meals  and  at  bedtime.  Children  under  12:  Not  recommended.  Gaviscon  251) 
i  :   •   A  iults  and  children  over  12:  2  tablets  as  required.  Children  under  12:  Not  recommended.  Chew  tablets  thoroughly 
■ 


before  swallowing.  Note:  l"ml  liquid  contain*,  ft.2mmol  sodium.  One  Gaviscon  50i)  Tablet  contains  2.1  mmol  sodium.  Ont 
Gaviscon  250  Tablet  contains  l.02mmol  sodium.  Both  h'quid  and  tablet  forms  of  Gaviscon  arc  sugar-free.  Retail  Prices:  Liquic 
Gaviscon  1 00ml  £1.67.  200ml  £2.99.  Gaviscon  500  Tablets  12  £2.45.  Gaviscon  250  Tablets  24  £2.09.  Product  Licence  Nos; 
44/0058  Liquid  Gaviscon.  44/0140  Liquid  Gaviscon  Peppermint  Flavour.  44/0141  Gaviscon  500  Lemon  Flavour  Tablets 
44/0103  Gaviscon  250  Tablets.  44/0143  Gaviscon  250  Lemon  Flavour  Tablets,  Legal  Category:  GSL  Method  of  sale: 
Through  registered  pharmacies  Holder  of  Product  Licences:  Kakitt  &  (.  olman  Products  Limited.  Dansom  Lane,  Hull  HU!" 
70S.  GAVISCON  and  the  sword  and  circle  symbol  are  registered  trademarks.  Date  of  / 
preparation:  23/6  94   References    1.  Taylor  Wlson  Counterpoint  MAT  to  June    _  V^v*  am 

1993  2  ChcvrelB  (1980) J  bit  \fcd  Res  8  100  5  Ward  \.E  1989  Br.J  Clin  KECKITX&  COLMAN 
Prdfi  43:  (2)  Suppl.66  52  -I  Williams  DI  ct  al  (1979)  j  hit  Med.  Res  7:5^1  ^  ^ 


Counterpoints 


Roche's  Aniseed 
Rennie  alternative 


Roche  Consumer  I  lealth 
says  the  launch  of  the  first 
aniseed-flavour  indigestion 
tablet  —  Digestif  Rennie 
Aniseed  —  will  attract  new 
users  to  the  market. 

The  new  flavour,  a 
combination  of  liquorice 
and  aniseed,  is  targeting 


indigestion  sufferers  who 
don't  normally  medicate. 
It  also  offers  an  alternative 
for  traditional  users  who 
don't  like  fruit  flavours. 
The  active  ingredients, 
magnesium  carbonate  and 
calcium  carbonate,  are 
identical  to  the  other 


Rennie  variants. 

Research  carried  out  by 
the  company  found  that 
the  flavour  appealed  across 
a  wide  range  of  ages. 

Digestif  Rennie  Aniseed 
will  he  available  to  the 
trade  from  ( Ictober  and 
will  be  launched  to 
consumers  in  November. 
Initially,  the  pack  sizes  of 
the  new  flavour  will  be  24 
and  48  tablets,  which  will 
retail  at  £1.13  and  £1.74 
respectively.  The  yellow 
packagi ng  comple me  nts 
the  other  Rennie  variants. 

Roche  will  be  backing 
the  launch  with  a  new  TV 
ad  which  will  run  from 
December  9-23  as  part  of  a 
£4.5  million  spend  on 
Rennie  and  Rap-eze. 
Roche  Consumer  Health. 
Tel:  0707  366000. 


Tincture 
tune-up 

Frador  Tincture  mouth 
ulcer  remedy  from  Kenton 
Pharmaceuticals  has  been 
updated  with  the 
introduction  ol  new 
packaging  lor  its  hygienic 
applicators. 

They  are  now  sealed  in  a 
plastic  sachet  with 
pel  tot  aled  top  lor  easy 
access.  The  tincture's 
formulation  remains  the 
same. 

A  new  merchandising 
unit  will  draw  attention  to 
the  relaunched  product. 
There  will  be  a  supporting 
PR  campaign  in  women's 
magazines,  and  selected 
sampling  programmes  in 
key  titles. 

Frador  contains 
chlorbutol,  an  antiseptic 
which  has  been  used  tor  its 
pain  relieving  properties 
tor  around  100  years. 
Chemist  Brokers.  Tel: 
0705  219900. 


Tunes  hit 
C  major 

Vitamin  C  is  being  added 
to  the  relaunched  Tunes 
and  Lockets  ranges. 

The  vitamin  boost  will 
benefit  from  a  £3.5  million 
advertising  campaign, 
kicking  off  in  October. 

Manufacturer.  Mars 
Confectionary,  says  Tunes 
and  Lockets  account  for 
more  than  50  per  cent  of 
the  £80m  medicated 
confectionery  market. 
Mars  Confectionary.  Tel: 
0753  550055. 


Zoflora 
give-away 

Zoflora.  the  multi-purpose 
concentrated  floral 
disinfectant,  is  giving  away 
100.000  free  standard  sized 
bottles  in  a  £750.000 
promotion  to  be  advertised 
on  GMTV  and  run  through 
the  Daily  Mirror. 

The  30-second  ad  will 
appear  from  September 
15-21  and  be  promoted  in 
the  newspaper  from 
September  19-23. 

Company  research  has 
indicated  that  once  tried, 
the  likelihood  of 
repurchase  is  very  high,  at 
over  70  per  cent.  Thornton 
&  Ross  Ltd.  Tel:  04S4 
842217. 


Sudocrem  and  [nfacol's  new  window  display.  'Caring  for 
your  baby',  is  house-shaped,  and  Pharmax  is  hoping  it  will 
encourage  retailers  to  build  a  hahycare  display  around  it.  It 
is  available  from  representatives  during  September  and 
October.  Pharmax  Ltd.  Tel:  0322  550550 


Best  foot  forward 


C-Vit 
repack 

Smithkline  Beecham  is 
relaunching  its 
nutritionally  enriched 
blackcurrant  drink,  C-Vit. 

It  has  been  reformulated 
with  40  per  cent  less  sugar 
and  repackaged.  This 
month,  one-  and  two-litre 
bottles  will  be  relaunched, 
with  a  25  per  cent  extra 
free  promotion  in  October. 
The  600ml  bottles  will 
follow  in  November. 

The  relaunch  will  be 
supported  by  a 
three-month  press 
advertising  campaign  in 
women's  magazines 
beginning  in  October. 
Smithkline  Beecham 
Consumer  Healthcare.  Tel: 
081  560  5151. 


Remegel 
gets  fruity 

Warner  Wellcome's  Remegel 
indigestion  range  is  being 
extended  with  a  new  fruit 
flavoured  variant  .Alpine 


9", 
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Mint  with  Lemon. 

With  its  citrus  tang,  the 
company  says  it  is  the  first 
chewy  fruit  flavoured 
indigestion  tablet  on  the 
UK  market  and  its 
research  shows  that  84  per 
cent  of  a  test  market 
believes  it  has  an  appealing 
taste. 

The  indigestion  remedy 
market  is  currently  worth 
around  £50  million, 
according  to  company 
estimates. 

Alpine  Mint  with  Lemon 
will  be  the  first  variant  to 
he  appear  in  revised  livery. 
New-look  ( Iriginal  and 
Fresh  Mint  variants  will 
appear  in  October. 

Tlie  new  range  will  he 
promoted  via  a  TV 
advertising  campaign,  part 
of  a  £2  million  package. 

Remegel  comes  in  packs 
of  eight  (£0.67)  and  24 
(£1.79).  Warner  Wellcome 
Consumer  Healthcare.  Tel: 
0703  641400. 


Foot  Health  Week  runs 
from  October  8-15  in  an 
attempt  to  encourage  the 
public  to  reassess  their  feet 
and  the  importance  of  foot 
health  to  their  general 
well-being. 

In  conjunction  with  the 
Foot  Health  Council. 
Scholl  has  produced  a 
poster  promoting  the  week 
which  gives  details  of  the 


Foot  Health  Week  helpline 
(0839  121232).  giving 
advice  on  foot  problems 
(calls  cost  £0.39  a  minute 
cheap  rate.  £0.49  a  minute 
at  other  times). 

Copies  of  the  poster  are 
available  to  pharmacists 
from  Jane  Long  at  Scholl. 
Scholl  Consumer 
Products  Ltd.  Tel:  0582 
4S2929. 


Lotil  redesign 


Fenton  Pharmaceuticals  is 
repackaging  its  Lotil 
Original  Formula  Cream 
for  dry.  chapped  skin  in 
triangular  boxes. 

The  relaunch  will  also 
be  supported  by  an 
extensive  PR  campaign  in 
women's  magazines,  with 
promotions  and  sampling. 
There  will  also  be  a  new 
merchandising  unit.  The 
campaign  will  be  targeted 
at  the  35-plus  age  group. 

Lotil  contains  benzvl 


alcohol  and  cetostearyl 
alcohol,  as  well  as  a 
powerful  bactericide  and 
fungicide. 

Fenton  is  continuing  to 
supply  the  28ml  tubes  of 
Lotil.  in  their  traditional 
brown  and  white 
packaging,  specifically  for 
recommendation  and  sale 
in  pharmacies.  The  50ml 
tube  retails  at  £2.35  and 
the  28ml  at  £1.59. 
Chemist  Brokers.  Tel: 
0705  219900. 
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Sunstream  wild  over 
new  superfood 


Health  food  company 
Sunstream  has  launched  a 
range  of  pure  wild  blue 
green  algae  products,  the 
first  in  the  UK. 

Blue  green  algae  hails 
from  North  America  and  is 
rich  in  nutrients.  Each 

Efamol 
endorsed 

Maryon  Stewart  of  the 
Women's  Nutritional 
Advisory  Service  has 
endorsed  Efamol's  evening 
primrose  oil  as  a  dietary 
supplement  to  relieve 
premenstrual  breast 
symptoms. 

Ms  Stewart  is  the  author 
of  'Beat  PMS  Through 
Diet'. 

New,  concentrated 
Efamol  capsules  are  now 
available  to  enable  an 
easier  adherence  to  the 
dose  levels  established 
from  the  clinical  trials 
conducted  by  the  company 
in  its  research  into  a 
solution  to  PMS.  Efamol 
Information  Line.  Tel: 
0483  570248. 


tablet  and  capsule  contains 
a  high  concentration  of 
vitamin  B12,  chlorophyll 
and  beta-carotene. 


The  company  claims 
that  people  who  take  it 
daily  attain  an  enhanced 
feeling  of  well-being  as 
well  as  increased  energy 
and  stamina  levels. 

The  product  range 
includes  200mg  tablets 
(pack  of  120),  20()mg 
capsules  (pack  of  120)  and 
a  30mg  pack  of  pure  algae 
powder  —  all  retailing  at 
£13.95. 

Sunstream  is  offering 
in -store  demonstrations 
and  sampling  to  retailers, 
as  well  as  a  brochure 
give-away  with  purchase 
(worth  £1.50).  A  celebrity 
endorsement  and 
consumer  press  campaign 
is  planned  for  later  this 
year.  Sunstream  Ltd.  Tel: 
071  935  3521. 


Fast  Aid  offer  big 
plasters  for  little  kids 


Big  Plasters  is  the  latest 
addition  to  the  Fast  Aid 
range  of  dressings. 

Recognising  that  not  all 
children's  cuts  are  dainty, 
the  plasters  offer  larger 
sizes  —  8  x  10.5cm  and 
6.5  x  8cm  —  which  are 
soft,  flexible  and  suitable 
for  use  on  knees  and 
elbows.  They  are  also 
hypo-  allergenic,  and 


waterproof  with  a  highly 
absorbent,  cushioned  pad. 

Each  pack  contains  two 
of  the  larger  size  plasters, 
and  three  of  the  smaller 
variant. 

Available  in  point  of 
sale  trays  containing  12 
wallets,  each  five-plaster 
pack  retails  at  £1.79. 
Robinson  Healthcare.  Tel: 
0246  220022. 


Extra  Idoloba 


Ferrosan's  Idoloba  is 
featuring  an  extra  fill 
promotion  this  autumn. 

From  the  end  of  October 
through  to  December, 
customers  will  receive  45 
tablets  for  the  price  of  30 
(£9.45).  The  ginko  biloba 


product  is  being  backed  by 
promotions  m  the  general 
interest  and  regional  press 
with  the  circulation  theme 
"Helping  to  keep  your 
hands  warm".  Ferrosan 
Healthcare  Ltd.  Tel:  0932 
336366. 


Christmas  at  Sara  Lee 


ARE  YOU  GETTING  ENOUGH 


Many  of  us  —  especially  women  —  run  the  risk  of  living  beyond 
our  limits  when  we  compare  our  Iron  expenditure  with  our 
actual  Iron  intake! 

FLORADIX  FORMULA  and  I  LORAVITAL  (YEAST-FREE 
AND  GLUTEN-FREE)  are  vegetarian  food  supplements  which 
provide  an  easily  absorbable  iron  compound  as  well  as  vitamins, 
extracts  of  carefully  selected  herbs  and  fruit  concentrates. 
FLORADIX  and  FLORAVITAL  - 

Iron  and  Vitamin  Insurance  for  Women,  Expectant  Mothers, 
Children,  Flderly  People,  Athletes  and  Slimmers.  Naturally,  both 
formulas  are  free  from  alcohol,  animal  derivatives,  synthetic  addi- 
tives, preservatives  and  colourings. 


Available  from  AAit,  B.ircl.ivs  and  oilier  w  holesaler 

SALUS  (UK)  Ltd.,  Warrington/Cheshire 
  Tel:  (0925)  825  679  


Sara  Lee  is  introducing 
four  gift  packs  to  its 
Brylcreem  range  for 
Christmas.  They  have  been 
designed  —  and  priced  — 
in  an  effort  to  attract  both 
'dad'  and  'son'  age  groups. 
They  are  priced  at  between 
£3.49  and  £4.99  and 
consist  of:  Brvlcreem 
Black  Mixed  Set  (200ml 
fixing  spray  and  150ml 
modelling  gel);  Brvlcreem 
Black  Rugby  Ball  Set 
(150ml  modelling  gel. 
200ml  fixing  spray  and  1 
fun  rugbv  ball):  Brvlcreem 
Black  Tube  Set  (150ml 
modelling  gel.  200ml 
fixing  spray  and  1  man's 
comb):  and  Brvlcreem 
Original  Tube  Set  (140ml 
original  tub  with  one 
wooden  traditional  man's 
hairbrush). 

In  the  Slazenger  Sport 
fragrance  there  are  three 


Elegant  in 
an  instant 

Nail  specialist  Elegant 
Touch  is  introducing  a 
new  concept  to  nail  colour 
-  Instant  Nail  Polish. 

This  is  a  non-liquid  nail 
colour  that  comes  as  a 
self-adhesive  tab.  Available 
in  five  colours  (mulled 
wine,  berry,  pumpkin, 
blueberry  fool  and  plastic 
pink),  two  sets  of  10 
coloured  tabs  come  with  a 
cushioned  buffer,  cuticle 
pusher  and  instructions. 

Trade  price  per  case  of 
six  is  £10.68.  Original 
Additions  is  also  offering 
30  kits  (one  case  of  each 
colour)  for  £46.28. 
Original  Additions.  Tel: 
081  573  9907. 


gift  sets,  all  targeting 
active  sportsmen.  There  is 
Slazenger  Travel 
containing  a  200ml  shower 
gel,  200ml  shampoo  and 
150ml  aerosol 
anti-perspirant  (£6.99): 
and  two  boxed  gift  packs 
containing  an  assortment 
of  Slazenger  products 
(with  rsps  from  £3.49  to 
£4.99).  Sara  Lee 
Household  and  Personal 
Care.  Tel:  0753  523971. 


Orly  dries 
inside  out 

Orly  has  a  new  drying 
product  for  wet  nail  polish. 
Deep  Dry  is  a  liquid  which, 
the  company  says,  "dries 
polish  from  the  inside 
out".  It  is  applied  with  a 
brush,  and  is  painted  over 
each  nail  after  varnishing. 
It  retails  at  £3.95. 

Orly  has  also  introduced 
a  new  size  to  its  Nail 
Spritz  drying  product,  a 
180ml  pump  spray  bottle, 
retailing  at  £3.95.  Jica 
Beautv  Products  Ltd.  Tel: 
081  979  7261. 


Matt 
attack 

Collection  2000  is 
introducing  a  new  range  of 
matt  lipsticks  for  autumn. 

The  lipsticks  come  in  six 
shades  and  contain  a 
moisturiser  and  emollients 
to  ensure  even  application 
and  care  for  lips.  Presented 
in  a  traditional  twist-up 
casing,  thev  retail  at  £0.99. 
Collection  2000.  Tel: 
0732  453213. 
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She's  unhappy  with  the  Pill. 
He's  uncomfortable 
with  condoms. 
So  what  do  you  suggest? 


$  %  %  % 
%  %  %  % 
%  $  %  &  % 


Now  you  can  suggest  Femiclom®  -  an  effective  contraceptive  designed 
with  men  and  women  in  mind,  and  with  some  important  advantages 
for  both  of  them. 

Suggest  Femidom  for  sensitivity 

Instead  of  restricting  the  penis  like  a  male  condom,  Femidom  gently 
lines  the  vagina  and  takes  its  natural  shape.  This,  combined  with  the 
fact  that  it  is  made  from  an  extremely  fine,  soft  material,  means  it's 
comfortable  and  sensitive  for  both  men  and  women.  So  as  well  as 
benefiting  from  a  reliable  contraceptive,  they  don't  have  to 
compromise  over  enjoyment. 

Suggest  Femidom  for  reassurance 

The  same  material  which  makes  Femidom  exceptionally  soft  and  fine 
is  also  stronger  than  the  latex  used  for  male  condoms.  It's  less  likely  to 
tear  and  burst.  And  as  well  as  giving  protection  against  pregnancy, 
Femidom  can  protect  against  infection,  including  HIV.  Femidom  is  also 
completely  odourless. 

Suggest  Femidom  for  convenience 

Because  it  doesn't  rely  on  the  male  erection  to  work,  and  because  it  is 
so  comfortable,  Femidom  takes  the  pressure  off  both  partners  and 
makes  sex  more  relaxed.  Femidom  can  be  inserted  in  seconds,  like  a 
tampon,  and  is  put  in  place  just  before,  or  during  lovemaking.  Women 
who  have  been  advised  to  stop  taking  the  Pill,  couples  who  are 
dissatisfied  with  their  present  method  of  contraception  or  who  simply 
want  a  change,  will  find  Femidom  an  attractive  new  choice. 
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HOW  FEMIDOM  WORKS 

Femidom  works  as  simply  as  a  male 
condom,  but  instead  of  covering  the 
penis,  it  gently  lines  the  vagina.  It  is  held 
in  place  by  a  small  ring  inside  the  sheath, 
and  a  ring  at  the  open  end  which  lies 
outside  the  body.  To  insert,  the  inner  ring 
is  squeezed  and  pushed  as  far  into  the 
vagina  as  possible.  When  both  partners 
are  ready  to  make  love,  the  woman 
simply  guides  the  penis  into  the  outer 
ring.  It  is  important  to  remember  that  with 
Femidom,  as  with  any  new  product,  it 
may  take  a  couple  of  uses  before  the 
couple  is  confident  about  insertion  and 
comfortable  using  it. 

"When  I  first  saw  the  female  condom  I  thought,  "Cosh,  that's  a  bit  big."  All  you  do  is  bend 
the  ring  into  a  figure  eight  and  then  whack  it  up.  Admittedly  it  does  take  a  couple  of  goes 
before  you  get  it  right,  but  it  gets  easier  -  and  better."  Female,  married,  age  26. 

To  order  stock  contact  your  usual  wholesaler,  or 

Smith  &  Nephew  Consumer  Products  Ltd.,  Birmingham  B8  3DZ. 


emidom 
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the  female  condom 


FEMIDOM1  and  the  FEMIDOM  symbol  are  registered  trade  marks  of  Chartex  International  pic 
Chartex  International  pic,  1  Sovereign  Park,  Coronation  Road,  Park  Royal,  London  NW10  7QP 


PRODUCT  INFORMATION 

balneum •  Bath  Treatment 
Active  Ingredient:  84.75%  w/w 
soya  oil.  Uses:  1 1  u  the  treatment 
of  dry  skin  conditions,  including 
those  associated  with  eczema 
and  <  lermal  il  is  Dosage:  For  a 
lull  bath  -  i  capfuls  For  a  child's 
bath  -  1  capful  Fora  partial  bath 
in  a  bowl  or  sink  -  1/2  capful 
Contra  indications,  warnings, 
etc.:  Balneum  should  not 
be  used  for  the  treatment  of 
patients  sensitive  to  any  of  the 
ingredients  Incompatibilities: 
None  stated  Pharmaceutical 
Precautions:  Ni  i  spei  ial 
requirements  Legal  Category: 
CSL  Package  Quantities: 
Bi  ittles  of  I  50ml  Product 
Licence  Number:  PI  0493/0064 
Product  Licence  Holder 
E  Merck  Pharmaceuticals  (a 
division  of  Merck  Ltd  |,  West 
Drayton.  Middlesex  Date  of 
Preparation:  lune  1994  Shelf 
price  excluding  VAT:  £4  04 

BALNEUM-  PLUS  Bath 
Treatment  Active  Ingredients: 
82  95%  w/w  soya  oil  BP.  15% 
w/w  lauromacrogols.  Uses: 

For  the  treatment  of  dry  skin 
conditions  including  those 
associated  with  eczema  and 
dermatitis  where  pruritus  is  also 
experienced  Dosage:  The  bottle 
is  to  be  shaken  before  use. 
For  a  full  bath  -  3  capfuls  For 
a  child's  bath  -  I  capful  For  a 
partial  bath  in  a  b< iwl  <  >r  sml  - 
1/2  caplul  Contra  indications, 
Warnings,  etc.:  Balneum  Plus 
should  not  be  used  for  the 
treatment  of  patients  sensitive 
to  any  of  the  ingredients 
Incompatibilities:  None  stated 
Pharmaceutical  Precautions: 
No  special  requirements  Legal 
Category:  CSL  Package 
Quantities:  Bottles  of  150ml 
Product  Licence  Number: 
PL  0493/0137  Product 
Licence  Holder:  F  Merck 
Pharmaceuticals  (a  division 
of  Merck  Ltd  ).  West  Drayton, 
Middlesex  Date  of  Preparation: 
lune  1994  Shelf  price 
excluding  VAT:  £4  47 

UNGUENTUM  MERCK'  Cream 
Ingredients:  Silicic  acid,  liquid 
paraffin,  white  soft  paraffin, 
cetostearyl  alcohol, 
polysorbate-40,  glyceryl 
monostearate,  saturated 
neutral  oils,  sorbic  acid, 
propylene  glycol,  sodium 
hydroxide,  purified  water. 
Uses:  For  the  symptomatic 
treatment  of  eczema,  dermatitis, 
nappy  rash,  ichthyosis, 
protection  of  raw  and  abraded 
skin  areas,  pruritus  and  related 
conditions  where  dry.  scaly  skin 
is  .i  pn  iblem  Dosage  & 
Administration:  A  small  amount 
of  cream  should  be  rubbed 
into  the  affected  area  of  skin  as 
often  as  necessary  Contra- 
indications. Warnings,  etc.: 
Unguentum  Merck  should  not 
be  used  for  the  treatment  of 
patients  sensitive  to  any  of  the 
ingredients  Incompatibilities: 
Ni  me  stated  Pharmaceutical 
Precautions:  N<  i  spi  :i  ial 
requirements  Legal  Category: 
GSI    Package  Quantities: 
Tubes  i  it  60g  Product 
Licence  Holder:  I  Merck 
Pharmaceuticals  (a  division  of 
Merck  Ltd  I,  West  Drayton, 
Middlesex  Product  Licence 
Number:  PI  049  I  001  i  Date  of 
Preparation:  lune  !'>'>4  Shelf 
price  excluding  VAT:  £3  70 
•  Trade  Mark 
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I  UNGUENT! 
MERCK  I 
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BALNEUM 
PLUS 

BATH  TREATMENT 


RELIEVES  ITCHING  FAST 

7-Hour  action 
qrir>thes  and  softens 

\&  DERMATITIS 


Bvrn*-ni/\i 


because 
eczema  and 
dermatitis 
are  a  serious 
business 


MERCK  and  WHITEHALL  have  joined  forces  to  create  a 
new  OTC  opportunity  for  pharmacy  Now  you  will  be  able 
to  capitalise  on  the  enormous  potential  of  the  eczema 
&  dermatitis  market  Unguentum  Merck,  Balneum  and 
Balneum  Plus,  widely  prescribed  and  recommended  by 
doctors  for  so  many  years,  are  available  in  new  non- 
prescription packs  from  pharmacies.  And  only  from 
pharmacies. 

The  massive  £1  million  consumer  promotional  campaign 
and  new  high  quality  pack  designs  will  generate  huge 
demand  -  so  take  the  earliest  opportunity  to  stock  up  on 

Unguentum  Merck* 

-  provides  effective  relief  from  the  soreness  and  itching 
of  eczema  and  dermatitis 

-  there  is  no  more  effective  emollient  for  patches  of  dry, 
cracked  skin 

Balneum*  Plus 

Contains  soya  oil  BP,  lauromacrogols 

-  the  only  bath  treatment  that  relieves  itching  fast  and 
soothes  and  softens  eczema  and  dermatitis  for  up 
to  7  hours 

-  for  when  itching  is  a  problem 

-  disperses  evenly  through  the  water 

Balneum* 

Contains  soya  oil 

-  the  soothing  and  softening  bath  treatment  for  problem 
dry  skin,  eczema  and  dermatitis 

-  for  use  on  a  day  to  day  basis 

-  disperses  evenly  through  the  water 


MERCK-WHITEHALL 
DEfiMATOLOQICALS 

A  serious  opportunity 
for  pharmacy 


Distributed  by 

Whitehall  Laboratories  Ltd  ,  Huntercombe  Lane  South,  Taplovv,  Berks  ,  SL6  OPH 


At  these  prices, 
our  new  arrivals  won't 


The  advanced  technology  used  in  the  new  Early  Bird 
One-Step  products  has  enabled  us  to  offer  an  affordable, 
reliable,  easy  to  use  pregnancy  test. 

With  recommended  retail  prices  of  just  £5.99  for  a  single 
test  and  £7.99  for  a  double  test  this  will  be  good  news  for 
your  customers  -  great  news  for  you  too  because  the 
really  low  trade  prices  means  that  your  margins  will  be 
higher  than  ever. 

Early  Bird  One-Step  is  now 
available  from  major  wholesalers 
including  A  AH  -  Barclays  - 
Numark  -  Unichem. 


ONE-STEP 
PREGNANCY  TEST 


Snappy  accessories 
from  Polaroid 


Polaroid  (UK)  has  unveiled 
a  range  of  new  accessories 
for  the  3,000  operators  of 
its  Studio  Express  instant 
passport  photo  system. 

The  products  include  a 
Studio  Express  Hag  for  use 
either  outside  or  in-store, 
and  acrylic  counter  and 
wall  displays  with  frames 
for  showing  photos. 

Polaroid  has  also 
brought  out  a  faster  print 
dryer,  with  an  in-built 
timer,  and  a  film  warmer 
box,  which  can  keep  a 
day's  supply  of  film  at 
optimum  temperature. 

Another  new  accessory 
is  a  wall-mounted  roller 
blind  which  gives  a  grey, 
non-reflective  backdrop  for 
passport  photos  and 
conforms  with  EC 
guidelines  on  the  subject. 
Full  details  mi  prices  for 
this  and  the  other  new 
products  are  available  from 
the  company. 

Polaroid  adds  that  it 
expects  the  Government's 
announcement  that  all 
driving  licences  must  carry 


photos  from  July.  1996,  to 
boost  installations  of  its 
Studio  Express  system. 
The  new  rule  will  create  a 


demand  for  around  7.5 
million  passport  photos 
per  year.  Polaroid  (UK) 
Ltd.  Tel:  0707  278209. 


White  price 

A  Rembrandt  toothbrush 
will  be  available  to  give 
away  free  with  every  3oz 
and  5oz  tube  of  Rembrandt 
Whitening  Toothpaste 
purchased  during 
September  and  October. 
The  offer  is  being  launched 
at  Chemex.  Grafton 
International.  Tel:  0543 
480100. 

Incomplete 

Allergan's  new  Complete 
lens  care  product  i  C&D 
September  3.  p350)  is  not 
available  until  October  1. 
Allergan  Ltd.  Tel:0494 
444722. 

No  more  C-Film 

Due  to  production 
difficulties.  FP  Sales  is 
withdrawing  the 
spermicidal  product  C-Film 
from  the  market.  The 
company  says  that  all  back 
orders  held  for  the  product 
are  now  cancelled.  Family 
Planning  Sales  Ltd.  Tel: 
0865  749333. 

Sanatogen  TV 

A  new  Sanatogen  Cod  Liver 
Oil  press  campaign  will 
break  in  November,  valued 
at  £(50.000.  The  new  ad 
show's  the  faces  of  three 
people,  two  women  and  a 
man.  holding  a  new 
Sanatogen  Cod  Liver  Oil 
product,  but  their  bodies 
are  depicted  as  skeletons 
switched  around.  The  aim  is 
to  match  the  right  cod  liver 
oil  product  to  the  right 
skeleton.  Roche  Consumer 
Health.  Tel:  0707  366000. 


In  the  Limelite 

Cussons  is  running  a  price 
promotion  through 
September  and  October  on 
its  Limelite  for  Kettles  and 
Other  Appliances  product. 
During  this  period,  it  will 
retail  at  £0.99,  a  saving  of 
£0.80.  Cussons  is  also 
splashing  out  £1  million  on 
a  TV  advertising  campaign 
for  its  antibacterial 
moisturising  soap.  Carex.  It 
runs  from  now  until 
mid-October.  Cussons  (UK) 
Ltd.  Tel:  061  792  6111. 

Pigeon  repack 

Pigeon  Ultra  absorbent 
breast  pads  from  Caretime 
have  been  repackaged  and 
repositioned  with  a  lower 
retail  price  point  of  £2.99 
for  24.  The  company's 
Magmag  drink  training 
system  has  also  been 
repackaged,  as  well  as  a 
redesign  on  the  MagMag 
cup  which  now  comes  with 
a  clear  self-sealing  hood. 
Caretime.  Tel:  081  964 
0002. 

Key  to  Ibuleve 

Dendron's  Ibuleve  is  now 
available  in  a  new  large  50g 
pack  with  a  free  tube 
squeezer  kev.  called  the 
Ibulever.  It  retails  at  £5.39. 
Dendron  Ltd.  Tel:  0923 
229251. 

Scotch  counters 

3M's  Photo  Color  Systems 
Division  is  offering  a  free 
Scotchcolor  Coolbag  to  all 
wholesalers  and  retailers 
who  order  one  of  the 


company's  new  Scotchcolor 
counter  film  units.  Photo 
Color  Systems  Division  3M 
pic.  Tel:  0344  858682. 

Very  bunny 

Duracell's  drumming  bunny 
is  the  star  of  a  novel  poster 
campaign  running  until  the 
end  of  the  month  at  Warren 
Street  tube  station  in 
London.  The  17,000 
commuters  who  use  the 
station  every  day  will  be 
bombarded  with  images  of 
the  pink  rabbit  synonymous 
with  Duracell  batteries. 
Duracell  (UK)  Ltd.  Tel: 
0293  517527. 

Up  &  Go  update 

Peaudouce  has  upgraded  its 
Up  &  Go  training  pants 
with  a  new  absorbent  core 
and  special  leg  cuffs. 
Peaudouce  (UK)  Ltd.  Tel: 
0952  292222. 

Nivea  campaign 

Beiersdorf  is  bolstering  its 
Nivea  Visage  brand  with  a 
major  £2.8  million  media 
campaign  which  runs  from 
now  until  December.  The 
package  includes  a 
four-million  sachet 
sampling  programme. 
Beiersdorf  UK  Ltd.  Tel: 
0908  211444. 

Yuletide  Fuji 

Fuiifilm  is  putting  the 
emphasis  on  its  Quicksnap 
cameras  as  stocking  fillers 
with  the  added  bonus  of 
packs  carrying  three  free 
extra  exposures.  Fuji  Photo 
Film  (UK)  Ltd.  Tel:  071 
586  5900. 


Oodles  of 
Caboodles 

A  new  model  is  being 
introduced  into  the 
Caboodles  cosmetic 
organiser  range.  Model 
27li7  is  a  lold-mit  satchel 
case  aimed  at  the 
fashion-conscious  girl 
'who  lives  her  life  on  the 

It  has  two  fold-oul  trays 
with  lids,  adjustable  deep 
compartments,  a 
removable  accessory  tray 
and  a  flip-up  mirror.  It 
comes  in  crimson  with 
gold  accents  and  retails  at 
£24.95.  FDD  International 
Ltd.  Tel:  0344  890974. 


Maws 

relaunches 

Culmak 

The  Maws  Group  is 
relaunching  Culmak 
shaving  brushes.  A  new 
carton  gives  consumers  a 
closer  look  at  the  bristles. 

The  line  comprises: 
Knight  (£2.75),  Viscount 
l  £4.95)  and  Marquis 
(£7.49)  which  all  have  a 
pure  bristle  filling;  Vega 
(£2.50),  a  nylon-filled 
brush:  shaving  howl  and 
soap  (£4.25);  and  shaving 
soap  refill  (Nog  £2.19).  The 
Maws  Group  Ltd.  Tel: 
0483  355500. 


Nicky  Clarke  gets 
independent 


Hair  stylist  to  the  stars 
Nicky  Clarke  is  extending 
the  distribution  ol  Ins 
Hairomatherapy  hair  care 
range  to  the  independent 
pharmacist  sector  through 
Barclay  Enterprise. 

Since  its  launch  last 
year,  the  company  claims 


that  the  range  has  become 
the  second  biggest 
designer  brand  in  the  UK 
hair  care  market  and 
forecasts  sales  over  the 
next  12  months  in  excess 
of  £5  million.  Barclay 
Enterprise.  Tel:  0782 
784444. 


Play  with  Varta  to  win 
Sega  system 


Varta  is  giving  away  Sega 
'multi-media' 
entertainment  systems  as 
prizes  in  an  instant  win 
promotion  for  its  alkaline 
battery  multi-packs. 

The  Multi-Megas'  are 
described  by  Varta  as  the 
'world's  ultimate 
battery-powered  games 
system'. 

They  can  be  used  as 
portable  CD  players  or 
connected  to  a  video  or  TV 
monitor  for  playing 
playing  games.  Each  is 
worth  £.'550  and  Varta  is 
giving  away  25,  with  the 
winning  packs  containing 
a  special  ticket. 

The  mu Iti -packs 
carrying  the  special  Sega 
prize  flash  are  the  8  x  AA 
(£5.99).  4  x  C  (£5.99)  and 


4  x  I)  (£6.49),  all  of  which 
feature  Varta's  new 
environment-friendly' 
single  material  packaging. 

The  company  believes 
the  promotion  will  attract 
both  teenagers  and  young 
adults  'because  of  the 
sophisticated  nature  of  the 
prize'. 

And  it  feels  it  will  give 
smaller  outlets  an  added 
incentive  to  carry 
multi-packs,  particularly 
in  the  September  to 
February  peak  battery 
buying  season. 

Varta  maintains  that 
alkaline  batteries  now  take 
(ill  per  cent  of  the  total 
battery  market  and  that 
the  average  purchase  per 
consumer  is  five.  Varta. 
Tel:  0460  77470. 
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On  TV  Next  Week 


J&J  debuts 

wonder 

brush 

Johnson  &  Johnson  is 
introducing  Reach 
Wondergrip,  a  new 
toothbrush  specifically 
designed  to  help  children 
clean  teeth  more 
effectively. 

According  to  the 
company.  11  year  olds  only 
reach  50  per  cent  of  their 
tooth  surfaces  when 
brushing,  and  five  year 
olds  miss  75  per  cent. 

Reach  Wondergrip  has 
an  ergonomic  thick  handle 
and  special  thumb  grip  to 
give  all-round-the-mouth 
control.  The  short  angled 
neck  and  compact  tapered 
head  is  designed  to  fit 
small  mouths  and  the 
round-ended  bristles  help 
protect  against  gingiva 
whilst  cleaning.  The 
company  claims  that  it 
reached  81  per  cent  of 
tooth  surfaces. 

The  launch  will  be 
supported  by  a  £1.5 
million  media  campaign. 

Available  in  a  range  of 
five  neon  colours,  Reach 
Wondergrip  retails  at 
£1.99.  Johnson  &  Johnson 
Ltd.  Tel:  0628  822222. 


Whiskers 
away 

Sessu  is  a  new  natural  hair 
remover  which  will 
remove  unwanted  hair  for 
three  weeks  or  more, 
claims  its  manufacturer. 

After  heating,  it  is 
spread  over  unwanted  hair, 
then  covered  with  a  linen 
strip.  This  is  pressed  onto 
the  skin  before  being 
ripped  off  quickly.  The 
method  is  the  same  as  for 
waxing. 

A  20()g  economy  tube 
size  retails  at  £6.75,  a  lOOg 
tube  at  £4.50  and  Sessu 
Facial  Plus  retails  at  £5.95 
(30g).  Jica  Beautv 
Products  Ltd.  Tel:  081 
979  7261. 


Prehistoric 
Energizer 

Energizer  long  life  alkaline 
batteries  has  linked  up 
with  toy  manufacturer, 
Riko,  in  an  on-pack 
promotion  offering  a  radio 
controlled  'Dry  Bones' 
dinosaur. 

The  promotion  runs 
while  stocks  last.  Ever 
Ready  Ltd.  Tel:  0582 
600171. 


Wilkinson 
pushes 
new  gel 

Wilkinson  Sword  is 
launching  an  in-pack 
promotion  in  an  effort  to 
increase  sales  ot  its 
Protector  and  more  recent 
Metal  Protector  razors,  as 
well  as  increasing  trial  use 
of  its  new  shaving  gel. 

In  store  from  early 
October,  the  promotion 
features  a  combined 
Protector  and  Gel  blister 
pack.  Consumers 
purchasing  either  the 
Protector  or  Metal 
Protector  pack  will  receive 
a  free  trial-sized  gel  worth 
£0.89. 

A  total  of  500,000 
promotional  packs  will  be 
distributed,  with  the  bulk 
of  the  promotions 
featuring  the  less 
expensive  Red  Protector 
variant.  Red  Protector 
promotional  packs  will 
retail  at  £2.99  and  Metal 
Protector  packs  at  £3.99. 

The  company  is 
encouraging  retailers  to 
stock  the  brand  near  to  the 
checkout  to  encourage 
impulse  purchase. 
Wilkinson  Sword  Ltd.  Tel: 
0494  533300. 


GTV  C'.rampian  C4  Channel  4 

B  Border  U  Ulster 

BSkyB  British  Sky  G  Granada 

Broadcasting  AAnglia 

C  Central  CAR  Carlton 

CTV  Channel  Islands  GMTV  Breakfast 

LWT  London  Weekend  Television 


STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

M  Meridian 

TT  Tyne  Tees 

W  Westcountrv 


Arm  &  Hammer  Toothpaste: 

C4,  GMTV 

Bodyform  Invisible: 

All  areas 

Dentu-Creme  (new  improved  formula): 

All  areas 

Gillette  Sensor  Excel: 

All  areas 

Gillette  Series  (Wild  Rain) 

All  areas 

Gliss  Corimist: 

C4,  GMTV 

Neutrogena  T-Gel: 

.All  areas 

Nivea  Visage: 

All  areas 

Nurofen: 

All  areas 

Organics:       C,  A.  HTV,  W,  M,  LWT.  CAR,  C4,  GMTV  BSkyB 

Palmolive  2  in  1: 

.All  areas 

Pepcid  AC: 

All  areas 

Rennie: 

All  areas  except  CAR 

Savlon: 

All  areas 

Sure:                      C.  A,  HTV,  M,  LWT.  CAR,  C4.  BSkyB 

Wrigley's  Extra  &  Orbit: 

All  areas 

RESEARCH  PROJECT  GRANTS 
ARE  NOW  AVAILABLE 
TO  ALL  PHARMACISTS. 


The  Project  Development  Grant  Scheme  is  open 
to  every  pharmacist  resident  in  England.  It  is  for  phar- 
macists prepared  to  invest  time  in  undertaking  useful 
research  in  the  field  of  practice 

Pharmacists  working  in  any  sector  of  the 
profession  and  academic  staff  of  schools  of  phar- 
macy will  be  considered  for  the  grant  scheme. 

The  grants  are  intended  to  encourage  and 
support  individual  pharmacists  undertaking 
nail  research  projects.  The  financial  support  is  for 
personal  time  and  costs  directly  related  to  this 
ssearch  work 

Our  definition  of  practice  research 
is  broad  and  includes  observational  as 
well  as  experimental  studies  covering 
all  relevant  research  methodologies  We 
are  looking  for  research  proposals  that 
examine  any  aspect  of  the  pharmaceutical 
service  in  the  community  or  primary  care 
sector  This  does  not  preclude  practitioners 
based  in  other  sectors  of  the  profession 


applying,  but  any  proposed  research  must  specifically 
look  at  an  aspect  of  pharmacy  in  the  primary  care  or 
community  sector. 

The  annual  sum  of  money  available  for  each 
grant  is  not  large  and  applications  for  sums  in  excess 
of  £15,000  are  unlikely  to  be  considered.  However  if 
you  only  require  a  small  sum  of  money  your  appli- 
cation will  be  considered  alongside  other  more 
ambitious  projects. 

Application  forms  and  further  information  can 
be  obtained  from: 

Mr  G  Clarke  at  the  Department  of  Health,  Room 
309A,  Richmond  House,  79  Whitehall,  London  SW1A 
2NS.  Applications  must  be  made  by  the  pharmacist 
who  intends  to  undertake  the  proiect  work. 

The  Project  Development  Grants  are  funded  as 
part  of  the  commitment  made  to  pharmacy  practice 
research  in  the  Primary  Care  White  Paper,  "Promoting 
Better  Health" 

The  closing  date  for  completed  applications  is 
9th  December  1994. 


Pharmacy  Practice  Research  Enterprise  Scheme  1995. 
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With  all  these  people  working  for  us 
it's  no  wonder  we're  No.  I. 


patches  help 
one  million 
stop  snwtan^ 


THE  INDEPENDENT 


Scientists 
b°ost  for 

smokers 

PRESTON  EVENING  POST 


NICOTINE  patches  could 
help  more  than  a  million 
smokers  kick  the  habit 
every  year,  researchers 
claim. 

A  year-long  study  in 
Oxfordshire  found  heavy 
smokers  were  10  times 
more  likely  to  go  a  year 
without  fags  if  they  used 
patches  to  help  them  quit 


OXFORD  STAR 


DAILY  MAIL 


DAILY  STAR 


IF  you  are  trying  to  give  up 
smoking,  nothing  is  a  patch 
on... the  patch. 


over  a 
bad  kabit 


DAILY  MAIL 


THE  TIMES 


GREENOCK  TELEGRAPH 


Vhile  the  Nicotinell  patch  works  day  and  night, 
o  do  the  press.  Because  by  maintaining  media 
•xposure  throughout  the  year,  we  make  sure  we're 
Iways  headline  news.  Something  which  is  seriously 
amaging  the  health  of  our  competitors'  sales, 
'jicotinell  now  has  57%  market  share,  more  than 


nicotinell 


I  help  ) 


07  days  supply  of  Urge  siic  nicotine  patches 
for  smokers  of  20  or  more  cigarettes  a  day 


twice  that  of  its  nearest  'rival'  And  offers  double 
the  shelf  yield  of  any  other  brand.'  As  if  all  that 
isn't  addictive  enough,  we  spend  £2.7  million  on 
advertising  all  year  round.'  So  make  sure  your  shelves 
are  always  as  full  of  Nicotinell  as  the  newspaper 
columns.  Just  think  how  many  you'll  get  through. 


IC01IHEU'  IS  »  REGISTERED  TRADEMARK 


esentation:  Transdermal  Therapeutic  system  containing  nicotine,  available  m  three  sues  (JO, 30  and  lOcnv)  releasing  2lmg.  I4mg  and  7mg  of  nicotine  respectively  over  24  hours  Indication:  Treatment  of  nicotine  dependence,  as  an  aid  to  smoking  cessation.  Dosage:  Stop  smoking  completely  when  starting 
itment  For  those  smoking  more  than  JO  cigarettes  a  day.  treatment  should  be  started  with  HIC0T1HELL  TTS  30  once  daily  Those  smoking  less  should  start  with  NICOTINELL  ITS  20  once  daily  Sues  0!  JO.  20  and  !0cm:  permit  gradual  withdrawal  ol  nicotine  replacement,  using  treatment  periods  ol  3*4  weeks  with  each 

Doses  above  30cm;  have  not  been  evaluated  The  treatment  is  designed  to  be  used  continuously  for  three  months,  but  not  beyond  However,  if  mil  smoking  at  the  end  ol  the  three  month  period,  further  treatment  may  be  recommended  following  a  re-evatuation  of  the  patients  motivation  Contraindications: 
1  smokers,  occasional  smokers,  children  under  16  yean  As  with  smoking.  H IC0TIH ELL  is  contraindicated  during  acute  myocardial  infarction,  unstable  or  worsening  angina  pectoris,  severe  cardiac  arrhythmias,  recent  cerebrovascular  accident,  pregnancy  and  breast  leeding.  skin  diseases  preventing  patch  application  and 
jwi  hypersensitivity  to  nicotine  Precautions:  Hypertension,  stable  angina  pectoris,  cerebrovascular  disease,  occlusive  peripheral  anenal  disease,  heart  failure,  hyperthyroidism,  diabetes  mellitus,  renal  or  hepatic  impairment,  peptic  ulcer  Persistent  skin  reaction  to  the  patch  Keep  out  of  the  reach  of 
lildren  at  all  times.  Side  effects:  Smoking  cessation  causes  many  withdrawal  symptoms.  Most  common  advene  effects  directly  related  to  nicotine  patches  are  reactions  at  the  application  sue  I  usually  erythema  or  pruritus)  Other  events  which  may  be  related  to  smolung  cessation  include  headache,  sleep 
lurbances,  gastra-intestinal  disturbances,  and  myalgia  Legal  category:  P  Packs:  NICOTINELL  TTS  10  (PLOOOI /OI73)  in  packs  of  seven  patches,  trade  price  £8.21,  retail  pnee  £14.47.  NICOTINELL  TTS  20  (PL00OI/0I74)  in  packs  of  seven  patches,  trade  pnee  £8.64,  retail  price  £15.23.  NICOTINELL 

30  (PLOOOI /0I75)  in  packs  ol  seven  patches,  trade  pnee  £9.07,  retail  pnee  £15.99.  ©denotes  registered  trademark.  PL  Holder  :  Ciba  Geigy  Pic.  Macdesfteld  SK 10  2HX  further  information  is  available  Irom  Zyma  Healthcare.  Holmwood  RHS  4NU  Date  of  preparation:  January  1994  0I94/6SS 
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Nowadays  there  are  a  number 
of  skin  care  products  on  the 
shelves  boasting  some  new 
wonder  ingredient  or  other. 
Whether  it's  an  alpha  hydroxy 
acid  formula,  or  a  new  twist  on 
a  liposome,  there  has  been  a 
distinct  move  over  recent  years 
—  at  both  ends  of  the  market, 
prestige  and  mass  —  towards  a 
more  nigh  tech  profile.  From 
L'Oreal's  "I  move  with  the 
times"  Plenitude  ad,  it's  only  a 
short  step  away  from  the 
anti-wrinkle  promises  of 
premium  skin  care  treatments. 

The  advent  of  a 
cosmeceutical  product  has  been 
bandied  around  the  industry 
for  many  years.  Indeed,  the 
Japanese,  aware  of  the  possible 
problem  in  evolving  new 
products  in  such  a  scientifically 
advanced  age,  created  a  new 
category  to  accommodate  these 
advances.  They  are  called 
'guasidrugs'  and  apply  to 
products,  such  as  skin 
lighteners,  which  must  be  fully 
documented  and  disclosed  to  a 
regulatory  body  before  they  go 
on  the  market. 

Definition 

Over  here,  the  definition  of  a 
cosmetic  is  set  to  change  from 
the  1976  version  (if  only 
slightly)  with  the  Sixth 
Amendment  to  the  Cosmetics 
Directive,  due  to  become  part 
of  European  law  in  1997. 

The  purpose  of  the  new 
definition  is  to  make  it  clearer 
and  more  specific.  In  fact,  back 
in  1976,  colour  cosmetics  were 
not  classified  as  cosmetics 
because  they  didn't  meet  the 
right  criteria.  Indeed,  the 
definition  ran:  "A  'cosmetic 
product'  means  any  substance 
or  preparation  intended  for 
placing  in  contact  with  the 
various  external  parts  of  the 
human  body  (epidermis,  hair 
system,  nails,  lips  and  external 
genital  organs)  or  with  the 
teeth  and  the  mucous 
membranes  of  the  oral  cavity 
with  a  view  to  exclusively  or 
principally  to  cleaning  them, 
perfuming  or  protecting  them 
in  order  to  keep  them  in  good 
condition,  change  their 
appearance  or  correct  body 
odours. " 

Thus  there  were  three 
purposes  (cleaning,  perfuming, 
protecting)  in  order  to  achieve 
any  one  or  more  of  the  three 
objectives.  As  colour  cosmetics 
did  not  fulfil  any  one  of  the 
three  purposes,  then  they  were 
outside  the  definition! 

Clarification 

Today,  the  definition  attempts 
to  clarify  the  situation  by 
defining  a  cosmetic  product  by 
site  of  application,  mode  of 
action  and  purpose.  It  requires 
that  "cosmetic  products  must 
not  be  liable  to  cause  damage 
to  human  health  when  applied 
under  normal  conditions  of 
use".  It  now  reads:  "A  cosmetic 
product  shall  mean  any 
substance  ...  (as  1976)  ...  with  a 
view  exclusively  or  mainly  to 
cleaning  them,  perfuming 
them,  changing  their 
appearance  and/or  correcting 
body  odours  and/or  protecting 
them  or  keeping  them  in  good 
rondition"  (ie  six  individual 
purposes  rather  than  three 


Cosmeceuticals  —  the 
application  of  science? 

High  tech  jargon  now  abounds  in  the  cosmetics  market  ...  so 
what's  the  definition  of  a  cosmetic  and  how  close  are  we  to  the 
advent  of  the  cosmeceutical?  Liz  Jones  reports 


purposes  and  three  objectives). 

But  spare  a  thought  for 
America  when  it  comes  to 
legislation.  Its  Food  &  Drug 
Administration  (FDA)  struggles 
to  legislate  on  cosmetic 
products  by  a  Congress 
definition  which  is  56  years  old 
and,  ergo,  56  years  out  of  date. 
Their  definition  of  cosmetics  is 
"any  products  rubbed,  poured, 
sprinkled  or  sprayed  on" 
intended  for  "cleansing, 
beautifying,  promoting 
attractiveness  or  altering 
appearance".  They  are  also  not 
supposed  to  "affect  the 
structure  or  function  of  the 
body".  This  includes  the  skin, 
which  in  today's  market  possi- 
bly makes  everything  a  drug. 

While  the  skin  care  sector 
may  be  seen  as  the  natural 
meeting  of  cosmetic  and  drug 
—  and  the  way  products  are 
marketed  it's  the  automatic 
assumption  —  it's  not  really  the 
closest. 

Take  oral  care.  Here  products 
are  arguably  acting  in  a 
medicinal  way  —  fighting 
diseases  like  gingivitis  and 
caries.  In  fact,  some  UK  oral 
products  have  GSL  licences 
under  the  Medicines  Act.  But 
because  the  first  premise  of  a 
toothpaste  is  to  clean  the  teeth, 
then  according  to  European 
legislation  it  is  considered  a 


cosmetic.  Oral  care  products  are 
probably  the  nearest  to  a  cosme- 
ceutical we're  going  to  get. 

Scientific  advances 

Of  course,  not  all  scientifically 
advanced-sounding  cosmetics 
are.  Take  the  sudden  rash  of 
products  which  help  your  skin 
'to  breathe',  making  claims  such 
as  "vital  oxygen  supply"  — this 
sounds  very  high  tech,  but  isn't 
as  it  is  medically  impossible  for 
oxygen  to  penetrate  the  skin 
(unless  it's  broken).  However,  it 
is  a  clever  way  of  addressing 
another  aspect  of  the  ever 
popular  Green  issue,  by 
highlighting  the  awareness  of 
today's  poor  air  quality. 

Alpha  hydroxy  acids  are  very 
much  the  buzz  words  in  skin 
care  at  the  moment,  just  as 
Retin-A  had  its  day  several  years 
ago.  Both  products  are  effective 
in  stimulating  the  natural 
exfoliation  process  of  the  skin, 
giving  a  smoother  complexion 
as  a  result.  So  high  tech 
formulations  perhaps,  but 
crossing  the  pharmaceutical 
dividing  line?  No. 

After  all,  it  is  the  intention  of 
a  product  which  makes 
something  a  drug  or  a  cosmetic, 
and  whether  its  'activity'  is 
licensed.  Regardless  of  science, 
cosmetics  only  attempt  a 
cosmetic  effect.  And  it's  up  to 


manufacturers  to  convince  an 
ever  more  sceptical  public  that 
their  scientific  wonder  creams 
are  just  that,  and  not  merely 
science  fiction. 


Hypo-allergenic:  screened  for 
common  allergies.  Dermatologists 
are  highly  sceptical  of  this  one 
Non-comodegenic:  will  not  block 
the  skin's  pores 
Alpha  hydroxy  acids  (AHAs): 
naturally  derived  (from  citrus 
fruits,  milk  and  wine)  exfoliating 
promoting  acids 
Liposome:  not  an  ingredient  per 
se,  but  a  topical  delivery  system 
PABA-free:  product  does  not 
contain  para-aminobenzoic  acid,  a 
common  preservative 
Lanolin-free:  product  does  not 
contain  the  frequently  scorned, 
perfectly  safe,  sheep's  wool 
derivative  and  emulsifier.  Scare 
stories  abound  with  regard  to  it 
being  an  allergen,  but  the  risk  is 
really  very  small,  especially  with 
the  medicinal  grades  of  lanolin 
now  available 

Formaldehyde-free:  product  does 
not  contain  the  now-recognised 
carcinogen;  a  colourless  gas 
obtained  by  the  oxidation  of 
methyl  alcohol.  Usually  associated 
with  nail  polish  ...  and 
embalming  fluid! 
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HaUBuRANGE 


BUjVJiUN 

Seas 


The  forecast's  brighter  with  Seven  Seas. 


Seven  Seas  have  £500,000  of  advertising 
HaU GRANGE    goodness  to  build  up  your  children's  vitamin 
-dmaDEEDE>-    market  leader,  for  an  even  sunnier  long-term 
outlook.  Our  new  campaign  in  the  Women's 
Press  will  be  making  sales  temperatures  soar 
from  Autumn  '94,  when  your  customers  will 
he  choosing  Haliborange  to  keep  their  kids 
fighting  fit  through  the  winter. 


V  I  I"  A  M  1  N  S 

AC&D 


Ha  i  mn 
fa  t 


Seven  Seas  specialise  in  healthy  products. 
We  have  the  expertise  and  the  investment  to 
guarantee  the  vitamin  market's  original 
brand  an  even  brighter  future,  especially  in 
this  modern  climate  where  vitamin  supple- 
mentation is  in  growing  demand.  Make  sure 
you  claim  your  place  in  the  sun.  with 
Haliborange.  now  from  Seven  Seas. 


Haliborange 


6 


THE    SUNSHINE  VITAMINS 


This  40-year-old  man  says  his  repeat  prescription  is  for  more  painkillers  for  his  back,  which  he  put 
out  lifting  some  crates  two  weeks  ago.  "Will  they  put  me  over  the  limit  if  I  have  a  drink?"  he  asks. 
"They're  not  much  use  anyway  —  my  back  still  aches  and  they  make  me  feel  whoozy." 


1.  Cimetidine  inhibits  the 
metabolism  of  some  opioids.  Is 
this  the  problem  here? 

2.  What  would  you  say  about 
driving? 

3.  Can  you  suggest  an 
alternative  oral  analgesic? 

4.  Do  you  think  a  topical 
analgesic  would  help? 


1.  The  interaction  is  usually 
important  only  with  pethidine, 
though  individuals  vary  in  their 
susceptibility.  In  this  case,  the 
dose  of  both  drugs  is  variable, 
making  the  outcome  even  less 
predictable.  However,  that  is 
not  the  important  problem:  the 
interaction  between  co-prox- 
amol  and  alcohol  is  more  likely 
to  cause  symptoms. 

2.  Irrespective  of  any  alcohol 
intake,  he  should  not  drive  if  he 


feels  whoozy.  Perhaps  he 
should  not  be  working  at  all, 
since  the  best  treatment  for  a 
bad  back  is  often  rest.  He  also 
has  a  basic  misunderstanding  of 
the  problem:  he  believes  that 
the  blood  level  of  alcohol  is  the 
critical  issue  when  he  should 
understand  that  it  is  the  effects 
of  both  alcohol  and  dextro- 
proxyphene  that  are  important. 

3.  If  it  wasn't  for  the  fact  that 
he  is  taking  cimetidine  (and  in 
the  absence  of  other  contra- 
indications) you  might  have 
suggested  ibuprofen  or  aspirin. 
However,  there  is  a  risk  that  he 
may  have  peptic  ulcer, 
heartburn  or  another  condition 
which  NSAIDs  would  aggravate. 
You  could  ask  him,  but  the 
answer  may  not  be  sufficiently 
accurate  to  help  you  decide 
whether  an  NSAID  would  be 
safe  and  you  would  have  to 
check  with  the  GP.  He's  already 
taking  paracetamol,  albeit 
intermittently,  so  there  are  no 
oral  alternatives  available. 

4.  Possibly  —  the  massage  from 
applying  a  rubefacient/counter- 
irritant  would  produce  muscle 
relaxation  and  this  might  help, 
since  muscle  stiffness  can 
contribute  to  persistent  back 
pain.  A  topical  NSAID  would  be 
more  expensive  and  probably 
not  useful  —  they  are  of  most 
benefit  on  small  joints.  Referral 
back  to  the  GP  is  another 
alternative. 
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How  you  can  give 
your  customers 

All  Night 


pain  re 


ANADIN 

All  Nighi 

CONTROLLED  RELEASEj 
PAINKILLER 
All  night  relief  from  pain 


elief. 


30  TABLETS 


it  is  gradually  dispersed 
throughout  the  Gl  tract, 
local  gastric  side-effects 
may  be  minimised. 

Anadin  All  Night  is  being 
supported  by  a  £1.7  million 


a  unique  controlled-release 


aspirin  formulation,  specifi 


cally  designed  to  relieve 


pain  throughout  the  night. 


Anadin  All  Night  tablets 

become  fully  degraded  just   ft  revolution  in  night-time  pain  relief.  ,au1nch  fcca7aign  on  ™ 

10-15  minutes  after  dose  -                           and  national  press  with 

administration,  releasing  hundreds  of  polymer-coated  aspirin  extensive  pharmacy  education  and  point  of  sale  materials.  For  the 

particles.  Each  particle  is  coated  with  between  1-6  layers  of  seven  million  people  who  suffer  night-time  pain  this  could  be  the 

polymer  which  allow  a  gradual  release  of  aspirin  over  time.  This  analgesic  they've  dreamed  of. 
sustained  release  action  provides  analgesia  which  is  still  effective 
after  10  hours,  thereby  permitting  pain-free  sleep.  And  because 


AVAILABLE  ONLY  FROM  PHARMACIES 


Product  Information:  AnarJm  All  Niaht  Analgesic  Tabids  Presentation.  Sustained  release  lablel  loi  oial  ad 
tablets  1-2  hours  beloie  retiring  lor  the  night  Children  under  12  Not  recommended  unless  under  the 
hypersensitivity  to  salicylates  Interactions:  May  potentiate  the  effects  of  oral  anticoagulants,  oral  hypoglycae 
Precautions  Not  applicable  Side  effects:  Gastrointestinal  disturbances  such  as  dyspepsia  and  epigastric  p; 
nausea  and  vomiting,  dizziness  and  reversible  hypolhiombmaemia  may  occur  Effect  on  ability  10  drive  &  usi 
after  taking  the  product  at  the  recommended  dosage  level  Such  persons  should  discontinue  use  whereupon  syn 
acidosis:  CNS  depression  may  lead  to  cardiovascular  collapse  and  respiratory  failure  Trealmenl  is  by  induced  < 
may  reguire  haemodialysis  or  peritoneal  dialysis  Ann  allergic  reactions  to  aspirin  can  be  Healed  by  admimstt 
catergory  \  f\  Package  quantities  Blisters  ot  10  tablets,  packed  in  canons  ol  10  or  30  Product  licence  no 


nimslration  Each  tablel  contains  aspirin  Ph  Eur  500mg  Uses  For  the  treatment  ol  mild  to  moderate  pain,  particularly  overnight  trealmenl  Dosage  Adults  and  Ihe  elderly  Two 
supervision  ot  a  doctoi  Contra-mdications  Active  peptic  ulceration,  b'eeding  tendency  Ihypoprothrombinaemia.  vitamin  K  deliciency.  haemophilia;,  angioneurotic  oedema: 
mics  and  methotrexate  The  uricosuric  effect  ol  probenecid  and  sulphmpyrazone  may  be  reduced  Special  warnings  Do  not  take  any  other  painkillers  wfnlsl  taking  this  product, 
in  Highly  sensitive  individuals  may  excellence  maior  gastic  bleeding,  skin  rashes,  anaphylactic  reactions,  asthma  or  angioedema  Tinnitus  with  hearing  loss. centrally  precipitated 
!  machines:  None  known  Incompatibilities  N'one  known  Use  in  pregnancy  Not  recommended  Overdosage:  Onl,1  persons  unduly  sensitive  to  aspirin  will  show  symptoms 
iploms  should  subside  Severe  intoxication  tiom  heavy  overdosage  is  shown  by  hyperventilation,  (ever,  restlessness,  ketosfs,  respiratory  alkalosis  aid  metabolic  »  » 
r  aspirated  gastric  emptying  Forced  alkaline  diuresis  may  be  required  after  correction  ol  acidemia  by  sodium  bicarbonate  m: :  "  ^^M^S^ 
ition  ot  adrenaline,  corticosteroids  and  an  antihistamine  Pharmaceutical  precautions  Store  in  a  dry  place       -  ~  ::  <  ,:  :.  -  WHITEHALL 

PI  016*0103  Date  of  preparation:  May  19S4  Shelf  life:  2  years  Price:  KP  £1 .9S.  E3.95.  vnutehaH  Labomains  lim-TC  ■  — 


(JLUCK  UP  bVbN  MUKb  SUUUbbb  W 

OUR  £3  MILLION  AUTUMN  SUPPC 


^  The  pharmacy  brand 
of  the  decade 

Zovirax  Cold  Sore  Cream 
has  already  smashed  the 
£15  million  barrier, 
making  it  currently  the 
8th  highest  turnover 
OTC  brand  in  pharmacy 
within  the  first  year  of 
launch. 

Mm 

~  £3  million!  If  W:iWiiF0^?> 


national 


campaign 
starts  October 


W 

On-going,  £multi-million 
national  campaign  will  introduce 
still  more  consumers  to  the  benefits 
of  the  product.  Extensive  health 
professional  campaigns  plus  exciting 
new  point  of  sale  ensure  you  are 
equipped  to  provide  the  best  possible 
service  and  advice. 


An  opportunity  not 
to  be  missed  ! 

Zovirax  Cold  Sore  Cream 
s  already  one  of  the 
most  profitable  and 
fastest  selling  products 
in  pharmacy. 
if|  Your  local 

Warner  Wellcome 
representative  has  more 
details  on  special 
discount  terms 
currently  available. 


The  only 
specific  antiviral 
available  over  the  counter 

Treat  the  tingle  and  the 
cold  sore  may  never  appear.  So 
recommend  the  only  effective  specific 
antiviral  -  Zovirax  Cold  Sore  Cream  to 
maximise  customer 
satisfaction. 


Warner  Wellcome 


CONSUMER  HEALTHCARE 


OVIRAX 

COLD  SORE  CREAM 

Aciclovir 

The  POM  to  P  Brand  of  the  decade 


the  care  of  a  doctor  because  of  a  weak  immune  system.  Side  and  adverse  effects  Transient  burning  or  stinging  may  follow  application.  Mild  drying  or  flaking  of  the 
skin  hve  occurred  in  about  5%  of  patients.  Erythema,  itching  and  contact  dermatitis  has  been  reported  rarely  following  application.  RETAIL  SELLING  PRICE 
Subject  to  Retail  Price  Maintenance  2g  tube  -  £5.29  (PL  3/0304).  LEGAL  CATEGORY  P.  Further  information  available  on  request:  Medical  Affairs  Department,  Warner 
Wellcome  Consumer  Healthcare,  Building  29,  Temple  Hill,  Dartford,  Kent,  DAI  5AH.  DATE  OF  PREPARATION  August  1994  BQCD  92/02  'Trade  Mark 
I  *A.C.  Nielsen  ,M/A  1994 


Fish  oil  supplements  are  the  fastest-growing 
sector  of  the  massive  £238  million  dietary 
supplement  market.  That's  because  extensive 
clinical  studies  now  recognise  the  health 
benefit  link  between  specific  high  levels 
of  Omega-3  fish  oil  in  the  diet  and  the 
prevention  of  heart  disease. 

The  result  of  1 0  years'  research,  new  Triomar 
Cardio- Protective  Nutrition  now  offers  your 
customers  unique,  high-concentration 
Omega-3  in  natural  form.  Twice  the 
concentration  of  Omega-3  available  in  most 
competitor  fish  oil  products  and  three  times 
as  much  as  cod  liver  oil. 

To  announce  the  Triomar  Cardio-Protective 
Nutrition  breakthrough  to  the  UK,  we're 
spending  a  massive  £2m  on  advertising 
and  promotion.  Including  national  TV,  POS 
display  and  extensive  expert  and  celebrity 
endorsement  to  ensure  rapid  awareness 
and  customer  demand  in  your  pharmacy. 

You  can  order  new  Triomar  now  from  your 
chemist  wholesaler  or  by  contacting  Prism 
Healthcare  direct  on  081  523  5522. 


f  I  1      •  ™ 

Inomar 


Cardio-Protective  Nutrition 


60%  super  strength 

OMEGA-3  MS 


PURE    FISH    OILS  'y$§? 


IN  A  BIG 
POND 


Unique  Cardio-Protective  Nutrition 


Never  lost 
for  words 


■  ■■ 


A  quarter  of  a  century  ago  ...  1969.  While 
the  Americans  were  putting  the  first  man 
on  the  moon,  a  certain  Boots'  manager  was 
making  his  own  small  step  ...  This  year  Tim 
Astill  clocks  up  25  years  with  the  National 

Pharmaceutical  Association.  He  talks  to 
Patrick  Grice  about  his  years  in  the  hot  seat 


The  Chemist  Defence  Association 
has  always  provided  Tim  Astill 
with  a  ready  supply  of 
anecdotes.  His  fondness  for 
legal  banana  skins  might  stem 
from  one  of  his  first  tasks  on 
joining  the  National  Pharma- 
ceutical Union  (as  it  was  then): 
an  appointment  with  solicitors 
to  talk  about  a  claim  made 
against  a  member  for  an 
erroneous  pregnancy  test. 

"They  were  then  very  new  in 
pharmacies,"  he  recalls.  Oral 
contraceptives  were  fairly  new 
too.  Another  'interesting  one' 
was  a  claim  against  a  pharmacist 
who  had  made  a  dispensing 
error  on  a  prescription  for 
contraceptives.  As  a  result  the 
woman  became  pregnant. 

"She  gave  birth  to  twins.  She 
already  had  five  kids.  We  settled 
the  claim  by  buying  the  family  a 
caravan  to  park  in  their  back 
garden  to  take  the  overspill. 

"I  came  to  the  conclusion 
some  time  ago  that  there  would 
always  be  stories  like  this. 
Claims  are  frequently  amusing 
unless  you  happen  to  be  the 
person  who  puts  his  foot  in  it. 
Then  they  can  be  distressing." 

Student  politician 

Tim  Astill's  arrival  at  the  NPA 
stemmed  from  his  involvement 
in  student  politics.  As  president 
of  the  British  Pharmaceutical 
Students  Association  he  came 
into  contact  with  the  luminaries 
of  the  day,  including  his 
predecessor,  Joe  Wright,  who 
was  then  secretary  of  the  NPU. 

He  made  an  early  impression 
on  Mr  Wright,  who  recalls:  "I 
was  impressed  then  by  his 
liveliness,  skill  in  debate,  depth 
of  knowledge  about  pharmacy 
—  and  a  certain  impishness." 

Tim  Astill  worked  his 
pre-registration  year  with  Boots 
in  retail,  then  moved  over  to 
pharmaceutical  production. 

After  a  spell  in  production  he 
transferred  to  the  personnel 
department.  "Boots  then  had  a 
policy  that  all  their  employees 
under  the  age  of  18  had  day 
release  to  go  to  college.  It  was 
far-sighted.  Boots'  investment 
in  training  over  the  years  is  one 
of  the  major  factors  for  its 
success.  It's  a  book  from  which 
many  independents  could 
usefully  take  a  leaf." 

However,  he  is  not  quite  so 
enamoured  of  Boots  nowadays. 
"They  have  changed 
philosophically,"  he  comments. 

After  two  years  in  personnel 
he  moved  back  into  retail  to 
manage  a  store  in  Nottingham. 
It  was  shortly  after  that  he  got 
the  call  from  Joe  Wright. 

"He  offered  me  the  job 
rather  than  me  applying  — 
always  good  for  the  ego!  I've 
never  actually  applied  for  a  job 
other  than  on  the  university 
milk  round."  And  since  it  was  at 
double  the  salary  there  were  no 
real  second  thoughts! 

Legal  beagle 

You  soon  discover  that  Tim 
Astill  is  a  lawyer.  He  began 
studying  law  at  nightschool 
when  he  was  with  Boots,  but 
wasn't  sufficiently  motivated  to 
do  a  part-time  external  degree. 

"I  took  it  up  again  after  I 
joined  the  NPU.  It  was  made 
clear  that  I  was  expected  to  get 
an  administrative  qualification 


of  some  kind.  I  would  have 
really  liked  to  read  for  the  bar, 
but  you  needed  a  year's  full- 
time  pupillage,  which  was  out 
of  the  question,  so  I  did  an 
external  LLB  instead." 

Legal  study  was  fascinating 
but  not  difficult.  "You  also 
need  a  degree  of  articulation 
which  pharmacy  does  not 
always  require.  A  lot  of 
pharmacists  would  perform  a 
great  deal  better  if  they  were 
able  to  get  the  message  across." 

The  first  major  event  after 
Tim  Astill's  arrival  at  the  NPU 
was  the  High  Court  fight  to 
retain  resale  price  maintenance 
on  medicines.  "It  has  to  be  one 
of  the  significant  events  of  the 
past  25  years." 

The  introduction  of  the  cost- 
plus  contract  in  the  1960s  was 
another  happy  event,  although 
it  happened  shortly  before  he 
came  on  the  scene.  Negotiations 
with  Government  were  then 
handled  by  the  Central  NHS 
(Chemists  Contractors) 
Committee,  under  the  wing  of 
the  NPU. 

It  was  an  era  of  astonishing 
stability,  he  recalls.  Because 
most  remuneration  was  based 


on  mutually  agreed  inquiries, 
the  actual  horsetrading  was 
restricted  to  the  proprietorial 
lead.  The  result  was  that 
individual  contractors  were 
under  pressure  to  beat  the 
system  by  buying  better  or 
working  more  efficiently. 

"The  Government  benefited 
because  with  each  subsequent 
inquiry  all  these  increases  in 
efficiency  were  taken  into 
account  and  clawed  back.  The 
DoH  got  good  value  for  money 
and  pharmacy  contractors  were 
reasonably  rewarded. 

But  cost-plus  was  unilaterally 
abolished  for  political  doctrinal 
reasons.  "It  did  both  the  DoH 
and  pharmacists  a  disservice.  It 
removed  the  incentive  to 
perform  better.  It  also 
introduced  horsetrading  for  the 
whole  of  the  global  sum." 

The  quid  pro  quo  was  the 
limitation  of  contract.  With 
hindsight,  Tim  Astill  is  not  sure 
it  was  a  fair  swop.  It  has  been 
incompletely  successful,  he 
argues.  Two  High  Court 
decisions  have  confused  rather 
than  clarified  the  position  over 
minor  relocation. 

The  NPA  has  always  regarded 


Tim  Astill  plays  the  concertina  with 
25  years  ot  appointment  diaries 

'minor'  as  being  the  effect  of 
relocation  in  dispensing  terms.  It 
was  intended  for  contractors 
who  were  forced  to  move 
because  their  lease  wasn't  being 
renewed,  for  example. 

"If  it  is  being  used  to  put 
another  man  out  of  business, 
that  flies  in  the  face  of  the 
whole  purpose  of  limitation  of 
contract.  We  have  not  been  able 
to  persuade  the  courts  so  far 
that  this  was  Parliament's 
intention.  We  are  still  trying," 
says  Astill  the  lawyer. 

"The  judgments  that  have 
been  given  are  unhelpful.  They 
refer  first  of  all  to  distance, 
which  is  then  confused  by 
reference  to  neighbourhood 
and  the  population  to  be 
served.  You  might  assume  this 
meant  the  NHS  dispensing 
population  to  be  served. 

"Mr  Justice  Popplewell  was 
having  nothing  ot  that  —  he 
says  it  refers  to  the  residential 
population.  We  cannot  see  any 
purpose  in  that  as  far  as  the 
NHS  contract  is  concerned, 
which  is  why  we  have  decided 
to  go  aheaa  with  an  appeal." 

Taxing  challenge 

On  a  personal  front  Tim  Astill's 
first  challenge  after  joining  the 
NPU  was  the  'overnight' 
introduction  of  VAT  to  replace 
purchase  tax.  For  the  first  time 
many  businesses  were  required 
to  keep  proper  accounts. 

"It  may  seem  strange  these 
days,  but  then  many  NPA 
members'  accounting  systems 
consisted  of  a  notebook  and  a 
bag  full  of  invoices  which  they 
handed  to  their  accountant  at 
the  year  end.  But  you  can't 
complete  a  monthly  VAT  return 
on  that  basis,"  he  says. 

Tim  Astill  was  saddled  with 
the  task  of  helping  prepare 
members  for  the  advent  of 
VAT.  "I  was  engaged  in  a  series 
of  roadshows  to  tell  members 
what  they  had  to  do.  It  was 
an  incredible  experience 
because  within  a  few  years  of 
joining  the  organisation  I  was 
able  to  meet  thousands  of 
members.  I  got  a  great  deal  of 
feedback  on  what  motivated 
them  and  what  they  thought. 

"I  remember  addressing  450 
members  at  Bellevue  on  a 
Sunday  afternoon  —  I  felt  like 
Billy  Graham  ..." 

With  a  small  'P'  ... 

Tim  Astill  sees  the  NPA  as 
having  two  major  roles.  One  is 
to  provide  members  with  a 
voice.  "We  are  a  political 
organisation  with  a  small  'P\ 
Members  expect  us  to  represent 
them  to  politicians  and  others. 
But  equally  they  have  come  to 
regard  us  as  the  provider.  If 
something  complex  appears  on 
the  horizon  like  statutory  sick 
pay,  or  the  need  for  COSHH 
assessments,  the  reaction  is  that 
the  NPA  will  provide..." 

Increasingly  the  Association  is 
representing  members'  interests 
within  the  profession,  reacting 
to  the  moves  of  the  major 
multiples.  "It  is  not  a  role  we 
would  have  gone  out  and 
sought,"  says  Mr  Astill. 

Continued  on  p404 
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Continued  from  p403 

"It  is  predominantly  reactive. 
As  the  'threat'  from  within  has 
developed,  we  have  seen  it  as 
our  function  to  provide 
members  with  whatever  we  can 
to  respond." 

The  future  could  well  see  a 
more  pro-active  approach,  but 
always  recognising  that  the 
greater  cohesion  of  a  multiple 
will  give  it  an  advantage  over 
an  organisation  like  the  NPA. 

"In  my  madder  moments  I 
sometimes  wish  for  pharmacy 
to  be  a  benevolent  dictatorship 
with  me  at  the  top.  But  one  of 
the  NPA's  attractions  is  the 
variety  among  the 
membership." 

The  VTO  experience 

The  second  major  landmark  in 
Tim  Astill's  NPU  career  was  the 
launch  of  Numark  as  the  first 
pharmacy  voluntary  trading 
organisation. 

"It  revolutionised  pharma- 
ceutical wholesaling.  Whole- 
salers had  become  complacent 
—  they  were  getting  their  1 5 
per  cent  on  ethicals  and  they 
had  let  the  OTC  market 
disappear  from  their  grasp." 

Consultants  were  brought  in 
to  advise  how  to  meet  the  new 
commercial  pressures  arising 
from  the  drift  of  traditional 
pharmacy  markets  into  the 
grocery  trade. 

The  first  name  for  the  new 
VTO  was  Care  Chemists,  but 
that  resulted  in  a  complaint  to 
the  Statutory  Committee,  and  a 
hearing.  The  chairman  made  it 
clear  that  anyone  associating 
with  the  group  would  be  open 
to  censure.  "No  one  would  bat 
an  eyelid  now  if  you  called  a 
voluntary  trading  group  Care 
Chemists,"  comments  Tim  Ast ill. 

The  NPU  had  to  go  back  to 
the  drawing  board,  and  the 
programme  was  put  back  eight 
months.  In  the  meantime,  the 
Unichems  and  Vestries  did  not 
sit  back.  Many  pharmacists  who 
might  have  joined  were  put  off 
by  fear  of  being  dragged  into  a 
dispute  with  the  Society. 

"Numark  has  survived 
incredibly  well  bearing  in  mind 
that,  like  the  NPA,  it  is 
comprised  of  a  lot  of  people 
with  independent  views,"  he 
says.  "It  can  be  extremely 
frustrating  for  a  wholesaler 
who  wants  pharmacists  to 
behave  in  a  uniform  way,  to  all 
line  up  behind  the  flag  for  the 
common  good. 

"We  would  like  to  make 
better  use  of  our  members' 
premises  in  our  advertising.  It 
has  always  seemed  to  me  to  be 
a  nonsense  spending  thousands 
of  pounds  buying  space  in  bus 
shelters  when  every  NPA 
member  has  got  at  least  one 
window  which  should  be 
available  to  us,  but  they  have 
got  other  ideas!" 

Numark's  move  towards 
becoming  a  retailer-owned 
organisation  is  its  only  way 
forward,  says  Tim  Astill.  "It 
deserves  to  be  successful." 

However,  he  has  a  word  of 
warning.  "I  hope  the  retailers  in 
Numark,  like  those  in  Unichem 
in  the  70s,  will  recognise  the 
value  of  skilled  management 
and  not  involve  themselves  in 
the  nitty  gritty  of  running  the 


group.  That  is  a  pitfall  Numark 
will  have  to  look  out  for." 

A  civil  servant? 

The  same  applies  to  an 
organisation  like  the  NPA.  Tim 
Astill  reports  to  a  Board  of  21 
elected  members.  They  are 
answerable  for  what  the  NPA 
does,  but  there  comes  a  point 
where  policy-making  gives  way 
to  operational  management, 
and  that  is  where  Mr  Astill  and 
his  staff  take  over. 
The  fact  that  he  is  still  there 


after  25  years,  the  last  13  as 
director,  suggests  that  relations 
with  the  Board  over  the  years 
have  been  smooth. 

"There  have  been  occasions 
when  the  Board  would  have 
liked  to  do  something  they 
were  not  legally  empowered  to. 
We  cannot,  for  example,  legally 
organise  a  boycott  ot  any 
particular  manufacturer's 
product.  There  have  been  very 
few  occasions  when  the  Board 
has  been  reluctant  to  accept  my 
advice  and  we  have  had  to  go 
to  solicitors,"  he  says. 

Mr  Astill  is  a  born  diplomat. 
"As  a  civil  servant  in  the 
organisation,  and  that  is 
ultimately  how  I  see  myself,  I 
recognise  that  if  it  comes  to  the 
crunch  then  the  Board  must 
prevail." 

...  no  computers! 

When  Tim  Astill  took  over  as 
director  in  1981  there  was  not  a 
computer  in  the  building.  As 
Joe  Wright's  retirement  came 
closer  Tim  started  to  look  hard 
at  how  the  organisation  was 
administered. 

"Although  we  do  not  handle 
a  lot  of  money  —  I  suppose  the 
total  turnover  of  the  whole 
group  is  no  more  than  £7-£8 
million  —  it  is  guite  complex." 

Yet  again  consultants  were 
called  in.  A  management 
accounting  system  was 
introduced  which  allowed  much 
closer  control  of  finances.  For 
the  first  time  there  was  a  system 
of  budgets  and  cost  centres. 

Mr  Astill  is  at  pains  to  point 
out  that  he  took  over  a  well  run 
organisation.  "There  was  no 
criticism  then  about  the  things 
we  did.  As  a  non-profit-making 


organisation  there  were  no 
shareholders  at  an  AGM  baying 
for  a  dividend." 

The  consultants  persuaded 
the  NPA  that  the  time  had 
come.  "We  purchased  hardware 
we  are  still  using,  albeit  in  an 
updated  form.  I  was  lucky  with 
the  advice  we  got  from  trie 
consultants,"  says  Mr  Astill.  "I 
was  lucky  with  the  senior 
colleagues  I  inherited.  We  had 
to  take  some  hard  looks  at  the 
services  we  were  providing. 
While  previously  things  had  run 


smoothly,  the  financial 
questions  had  not  been  asked.  It 
was  something  of  a  revolution 
for  the  whole  organisation." 

All  change 

"The  1980s  have  seen  the 
biggest  changes  in  the 
profession  since  I  joined  the 
NPA,"  he  says.  There  has  been  a 
complete  U-turn  in  the  Code  of 
Ethics  as  it  applies  to  promoting 
professional  services.  Three 
years  ago  there  was  an  absolute 
prohibition:  now  the  Code 
requires  it,  and  it  is  written  into 
the  NHS  contract. 

"This  is  an  example  of  the 
type  of  revolution  that  many 
pharmacists  of  my  generation 
have  found  it  difficult  to  get  to 
grips  with. 

"I  was  taught  small  scale 
bench  top  manufacturing  at 
college.  I  was  indoctrinated  into 
the  belief  that  my  place  was  in 
the  dispensary.  It  just  doesn't 
happen  like  that  any  more.  I 
have  every  sympathy  with  the 
older  generation  who  have 
found  it  difficult  to  accept." 

The  essence  of  the 
pharmacist's  role  now  is  to 
make  sure  the  patient  gets  the 
right  medicine  and  uses  it 
properly.  "It's  a  hell  of  a  tall 
order,"  says  Mr  Astill,  and 
a  lot  of  pharmacists  have  not 
succeeded  in  adapting. 

Whither  the  NHS? 

Tim  Astill  is  not  rash  enough  to 
predict  where  NHS  pharmacy 
services  are  going.  "Very 
difficult  to  say,"  is  the  guarded 
response.  "The  Department 
seems  to  be  at  sixes  and  sevens. 
First  the  PSNC  is  given  a  hard 
timetable  for  devolution  of 


funds  to  FHSAs.  We  get 
ourselves  mobilised  and  set  up 
a  new  division  with  Mary  Allen 
as  professional  information 
services  manager. 

"Comes  the  day  and  it 
doesn't  happen.  The  menu  has 
been  reduced  to  three  or  less. 
The  DoH  suddenly  realises  the 
FHSAs  have  not  got  the 
expertise  to  negotiate.  Surprise, 
surprise!" 

The  shift  in  the  focus  of 
services  does  not  meet  with  Mr 
Astill's  approval.  It  is  still  going 
to  require  pharmacists  to  show 
the  same  level  of  efficiency  in 
distributing  medicines,  but 
there  is  no  indication  of  extra 
funding  for  new  services. 

"We  are  in  a  signalman-type 
situation.  Pharmacists  will  be 
given  no  credit  for  past 
productivity,  but  will  be 
expected  to  significantly 
increase  it  in  the  future  without 
any  increase  in  remuneration. 
Many  pharmacist  are  reacting 
very  firmly  against  that." 

If  the  DoH  genuinely  sees 
advantages  in  pharmaceutical 
care,  then  they  ought  to  be 
prepared  to  provide  resources 
to  support  it,  he  believes. 

"There  will  be  pressure  from 
the  grass  roots  that  will 
convince  ministers  that  this  has 
to  be  right.  It  needs  enough 
pharmacists  to  get  to  grips  with 
the  concept  to  make  its  value 
apparent." 

A  SWOT  analysis 

The  threats  that  face  the  NPA 
are  similar  to  those  faced  by 
independent  pharmacists:  the 
growth  of  the  multiple, 
dispensing  doctors,  and  the  fall 
in  NHS  and  retail  margins. 

If  there  is  rational  location  of 
pharmacies  there  would  be  a 
fall  in  membership.  "Since  I 
joined  it  has  fallen  from  14,000 
to  fewer  than  10,000.  It  has 
been  painless  because  it  has 
been  gradual,"  says  Mr  Astill. 

Easily  the  most  difficult  part 
of  his  job  is  communicating 
effectively  with  members.  "We 
are  heavily  reliant  on  the 
written  word  which  is 
notoriously  inefficient." 

The  independence  of 
members  is  an  attraction,  but  it 
is  also  a  weakness  since  the  NPA 
cannot  muster  the  coherence  in 
approaching  a  problem  that  a 
multiple  can.  The  apathy  and 
poor  performance  of  some 
members  can  let  the  side  down. 
Restrictive  legislation  prevents 
the  NPA  harnessing  the 
collective  power  of  members. 

On  the  plus  side,  the  NPA  has 
an  excellent  70-year  track 
record.  A  high  percentage  of 
those  eligible  are  in  member- 
ship. The  organisation  is  finan- 
cially sound,  flexible  and 
responsive. 

There  are  opportunities  to 
improve  existing  services  and 
make  better  use  of  information 
technology.  Networking 
between  members  might  not 
just  be  a  response  to  Medilink, 
but  could  allow  the  NPA  to  do 
member's  VAT  returns  or  to 
improve  training,  for  example. 

But  Tim  Astill  has  even 
grander  designs.  "Why  not 
make  NPA  services  available  to 
European  pharmacists.  I  would 
not  rule  out  opening  an  office 
in  Paris  or  Berlin."  Mein  Gott! 


"In  my  madder  moments  I  sometimes 
wish  for  pharmacy  to  be  a  benevolent 
dictatorship  with  me  at  the  top" 


The  power  behind  the  director's  throne:  Ann  N'orthey  with  boss  Tim  Astill 
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Supported  by  Chemist  &  Drtiggist  and  Pharmacy  Today. 


Join  us  for  a  great  day's 
golf  on  a  championship- 
grade  course  and  play  in 
:he  company  of  other  pharma- 
:ists. 

The  long  awaited  date  for 
:he  annual  NPA  Challenge 
Cup  golf  competition  is  fast 
ipproaching  -  it's  September 
29th.  So,  anyone  who  has  not 
/et  registered  their  interest  in 
slaying  should  do  so  by 
-eturning  the  form  below  as 
;oon  as  possible. 

If  you  can't  make  up  your 
minds,  there  may  still  be  time 
0  take  last-minute  reserva- 
ions  for  a  place  at  Chemex 
nn  the  Pharmacy  Today  stand 
J44)  or  Chemist  &  Druggist 
JHI 7). 

In  the  meantime,  here  are  a 
ew  more  details  to  whet  your 
appetite. 


\1 


fhe  Venue 

rhe  magnificent  Beadlow 
^anor  Golf  and  Country  Club 
lear  Shefford,  Bedfordshire. 

A  full  day's  golf  and  hospital- 
ty  has  been  arranged,  and  our 
ifternoon  tournament's  play 
vill  be  for  the  prestigious 
NPA  Challenge  Cup',  together 
iVith  many  other  valuable 
competition  and  individual 
prizes. 

The  Beadlow  Manor  also 
las  some  excellent  health  and 
(sisure  facilities  -  so  why  not 
?ring  your  partner  along  to 
telax  at  the  Fitz  Health  Club 
or  the  day  while  you  are  out 
)n  the  course! 


The  Timetable 

The  day  will  begin  at  7-7. 30am 
when  players  arrive  and  enjoy 
coffee  and  biscuits  and  pick  up 
their  scorecards  before  teeing 
off  for  the  team  competition 
over  1 2  holes  from  8am, 
Players  may,  if  they  wish,  play  a 
full  I  8  holes. 

The  Club  Professional  will 
also  be  on  hand  to  offer  a  golf 
clinic  for  those  who  wish  to 
brush  up  their  technique 
before  the  afternoon  tourna- 
ment. 

After  lunch  the  individual 
competition  will  begin.  This 
Stableford  rules  competition 
will  be  played  over  I  8  holes 
and  incorporate  at  least  two 
integral  competitions,  plus 
other  individual  prizes. 

Following  the  day's  golf,  a 
three-course  meal  will  be 
enjoyed  before  the  prize  giv- 
ing, where  the  overall  winner 
will  claim  the  handsome  'NPA 
Challenge  Cup'. 

Fee  for  the  full  day's  activi- 
ties is  £59  including  VAT. 


All  in  all,  if  s  a  day  not  to  be  missed, 
so  send  off  the  coupon  to: 

Richard  Langrish  Associates, Osborne  House, 
1 3- 1 9  Ventnor  Road,  Sutton,  Surrey  SM2  6AQ 
or  fax  it  to  Richard  on  08 1  -643  3354. 
If  you  would  like  further  details 
please  call  on  081-643  3234. 

We  look  forward  to  seeing  you  on  the  29th! 


Please  send  tickets  

I  enclose  a  cheque  for 
Richard  Langrish  Associates. 
Name 


for  the  NPA  Challenge  Cup. 
made  payable  to 


? 


Pharmacy  address 


Tel  No: 


Handicap 


Helping  dopey 
athletes 

This  has  been  a  torrid  period  for 
British  athletics  with  the 
controversy  surrounding  Diane 
Modahl.  However,  it  is  an 
appropriate  time  to  remind 
community  pharmacists  of  the 
importance  of  giving  correct 
advice  to  athletes  seeking  OTC 
remedies  for  simple  conditions, 
such  as  coughs  and  colds. 

Elite  and  sub-elite  athletes 
are  likely  to  be  tested  during 
training,  as  well  as  during 
competition,  and  an  awareness 
of  drugs  banned  by  the 
International  Olympic 
Committee  (IOC)  Medical 
Commission  will  help 
pharmacists  and  their  staff  to 
offer  appropriate  products. 
Medicines  containing  ephedrine, 
or  narcotic  analgesics  like 
codeine,  are  illegal  and  should 
be  avoided. 

A  complete  list  of  banned 
substances  may  be  obtained 
from  the  various  Sports  Council 
Offices,  which  can  supply  handy 
plastic  cards  for  distribution  to 
athletes.  The  IOC  has  recently 
published  a  new  75-page  code 
that  clarifies  many  of  the 
complex  and  confusing 
regulations. 


Steven  Kayne 

Giffnock,  Glasgow 


No  Parad'ox? 

I  read  with  interest  'Entente 
cordiale  under  strain*  (C&D 
September  3,  p339),  hut  would 
point  out  that  our  product 
French  Parad'ox  is  available,  not 
only  to  the  health  food  trade 
and  Boots,  but  to  any  pharmacy. 
It  is  not,  however,  available  at 
present  from  Holland  &  Barrett. 

I  would  respectfully  point  out 
that  over  the  past  years  our 
business  has  been  in  the  health 
food  trade,  with  not  much 
concentration  on  pharmacies, 
but  this  has  never  stopped  us 
supplying  to  the  above. 


Peter  M  Jenkins 

Manager  (UK),  Arkopharma 

Soi-disant 

'dispensing 

doctors' 

It  has  always  been  a  matter  of 
astonishment  to  me  that  the 
real  Doctors  of  Medicine  (those 
with  MI)  qualification)  should 
permit,  or  even  encourage,  any 
tyro  with  a  Diploma  in  Medicine 
to  assume  the  title  'doctor'. 

This  cachet  gives  the  bearer 
an  aura  of  competence  and 
authority  which  is  totally  at 
variance  with  the  facts. 

The  'dispensing  doctor', 
having  at  the  most  the 


qualification  of  Bachelor  of 
Medicine  —  not  Doctor  of 
Medicine  —  has  a  training  in 
pharmacy  which  is  absolutely 
minimal.  The  only  person  fully 
trained  in  pharmacy  is  a 
pharmacist,  who  must  have  a 
university  degree  in  his 
profession  before  he  can  begin 
to  practise.  He  is,  I  believe, 
unique  in  this  respect  as  a 
university  degree  is  not  required 
in  other  professions,  even  in 
medicine. 

Further,  GP  'dispensing'  is 
almost  invariably  delegated  to 
'dispensers'  who  do  not  require 
any  qualification  whatsoever. 
Dispensing  in  these  circum- 
stances is  highly  profitable. 

Any  business  where  the  trader 
decides  what  the  customer 
ought  to  have,  supplies  the 
goods  and  sends  the  bill  to  the 
Government  —  which  will  pay 
without  question,  although 
having  no  means  of  knowing 
what  has  actually  been  supplied 
-  must  be  a  paying  business 
and  will  be  fiercely  defended. 

This  so-called  'doctor  dis- 
pensing', performed  by  untrain- 
ed, unsupervised  staff,  is  quite 
blatantly  unqualified  dispensing 
(with  all  its  dangers),  and  far 
from  being  highly  rewarded 
ought  to  be  totally  eliminated. 


Stanley  Bubb 


Bournemouth 


Daniels  in  the 
lion's  den 

I  refer  to  Xrayser's  'A  word  of 
warning'  (C&D  August  20). 

While  I  find  his  comments 
regarding  Numark  laudable  in 
principle,  what  about  the 
independents  in  the  Midlands 
who  supported  Numark  through 
Daniels  Pharmaceuticals.  Surely 
they  have  been  dealt  a  kick  in 
the  teeth  for  their  loyalty 
through  the  withdrawal  of  the 
franchise,  especially  as  Unichem 
was  allowed  to  retain  the 
Numark  franchise  on  the 
acquisition  of  Bradford 
Chemists  Alliance?  A  curious 
decision  as  all  Lloyds' 
applications  have  been  refused? 

It  would  appear  that  Daniels 
saw  the  writing  on  the  wall 
when  a  large  proportion  of  its 
independent  customers  sold 
their  businesses  to  national 
wholesalers.  How  long  can  other 
independent  wholesalers  hold 
out  before  succumbing  to  such 
pressure? 

Who  are  the  real  danger  to 
independent  community 
pharmacy?  The  national 
wholesalers  or  the  independents 
who  sell  their  businesses  to 
them  for  high  reward? 


B  J  Wilson 

Director,  superintendent 
pharmacist,  B  J  Wilson  Ltd,  Derby 


PIZA2 


Do  you  know  that  where  listed  Pizaz  is  the  No.2  Brand? 
Do  you  know  Pizaz  Body  Spray  sells  for  up  to  35  pence  less  than  Lynx? 
;Do  you  know  that  for  the  past  2  years  we  were  <j>ne  of  Nigel  Mansell's  major  personal  sponsors? 

To  discovej^more  of  Pizaz  and  claim  your  free  6-track  Mini  CD.  call  this  number^ 

"71  439  3806  '  W 
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Follow  head  lice  Rotational  Polk 


malathion  0.5%  w/v 


carbaryl  0.5%  w/v 


lothrin  0.2%  w/v 


ABBREVIATED  PRESCRIBING  INFORMATION  CARYLDERM  S  Lotion,  FULL  MARKS  S  Lotion  and  PRIODERM  15  Lotion  Indications:  CARYLDERM  Lotion.  FULL  MARKS  Lotion  and 
PRIODERM  Lotion:  Treatment  of  head  lice  infestation.  Active  ingredients:  CARYLDERM  Lotion:  carbaryl  0.5%  w/v  PRIODERM  Lotion  malathion  0  5%  w/v  FULL  MARKS  Lotion:  phenothnn  0.2%  w/v. 
Dosage  and  administration:  Sprinkle  onto  dry  hair  and  rub  gently  into  the  scalp  until  all  the  hair  and  scalp  are  thoroughly  moistened.  Allow  the  hair  to  dry  naturally  and  leave  for  at  least  2  hours  Shampoo 
the  hair  as  normal  Rinse  and  comb  whilst  wet  to  remove  dead  lice  and  eggs  Contra-indications,  warnings,  etc:  Not  to  be  used  on  infants  under  6  months  of  age  except  on  medical  advice  Avoid  contact 
with  the  eyes.  Skin  irritation  can  occur.  These  treatments  may  affect  permed,  coloured  or  bleached  hair  Do  not  use  these  products  if  you  are  sensitive  to  any  of  the  active  ingredients  CARYLDERM  Lotion. 
FULL  MARKS  Lotion  and  PRIODERM  Lotion  contain  isopropyl  alcohol  which  may  exacerbate  asthma  or  eczema.  As  they  are  also  flammable,  apply  and  dry  the  hair  with  care  and  do  not  use  artificial  heat. 
Prices:  CARYLDERM  Lotion.  FULL  MARKS  Lotion  and  PRIODERM  Lotion:  55  ml.  £1.595  (R)  £2.80;  160  ml:  £2.845  (R)  £4  99  Product  licence  numbers:  CARYLDERM  Lotion  PL  0337/0038.  FULL  MARKS 
Lotion  PL  0337/0153.  PRIODERM  Looon  PL  0I99/5002R.  Product  licence  holders:  Napp  Laboratories  Ltd..  Cambridge  Science  Park.  Milton  Road.  Cambridge  CB4  4GW  UK  (CARYLDERM  Lotion. 
FULL  MARKS  Lotion).  Priory  Laboratories  Ltd.,  (Member  of  Napp  Pharmaceutical  Group).  Cambridge  Science  Park,  Milton  Road,  Cambridge  CB4  4GW  UK  (PRIODERM  Lotion  only) 
Date  of  Preparation:  December.  1993 

Further  information  is  available  6n  request  from:  Napp  Consumer  Products  Division.  Napp  Laboratories  Limited.  Cambridge  Science  Park,  Milton  Road.  Cambridge  CB4  4GW 
®  The  NAPP  device.  FULL  MARKS.  PRIODERM  and  CARYLDERM  are  Registered  Trade  Marks    ©  Napp  Laboratories  Limited.  1 993.   Date  of  preparation:  December.  1 993. 


JOHNSON'S-KID 


Johnson  &  Johnson,  world 
leaders  in  the  babyeare  sector, 
aim  to  put  their  expertise  to 
work  by  establishing  a 
currently  underdeveloped  kid's 
toiletries  market  that  is  worth  a 
potential  £100m.  They  intend  to 
grow  the  sector  with  two  new 
premium  ranges  -  Johnson's 
Miekey  &  Pals  and  Johnson's 
Kids,  targeted  at  the  3-6  and 
7-10  age   group  respectively. 

Al  present,  there  is  an  estimated 
6.9  million  3-10  year  olds  in 
the  UK,  representing  12.2%  of 
the  entire  population.  By  the 
turn  of  the  century,  this  sector 
will  expand  to  13$  due  to  the 
original  'Baby  Boomers'  now 
having  their  own  children. 
However,  only  7%  (vol.)  of 
bathcare  and  1  (/<  (vol.)  of 
shampoo  products  are  currently 
targeted  at  this  age  group 
signalling  a  vast  opportunity  for 
development  within  both  areas. 

The  Johnson's  Mickey  &  Pals 
range,  aimed  at  3-6  year  olds,  is 
an  exclusive  worldwide 
alliance  between  two  global 
leaders  -  Johnson  &  Johnson 
and  Walt  Disney.  Both  are 
experts  in  the  needs  of  children 
and  arc  perceived  to  be 
custodians  of  trusted  and 
timeless  classics.  Following  the 
successful  US  launch  in  1992, 
the  products  have  been 
internationally  rolled-out  and 
will  be  available  in  the  UK  in 
the  second  half  of  1994. 

The  launch  line-up  includes  the 
oldest  and  most  successful 
Disney  characters:-  Mickey 
Mouse  adorns  the  Shampoo; 
Minnie  Mouse  contains  the 
Conditioner;  Pluto  holds  the  2 
in  I  Shampoo;  Goofy  heads  the 
Shower  Gel  while  Donald  Duck 
tops  the  Bubble  Bath.  All  items 


ave  a  RSP  of  £2.99  for  400ml. 

Johnson  &  Johnson  are  set  to 
revolutionise  the  kids  sector  by 
extending  the  character  market 
beyond  bubble  bath  and  across 
the  entire  year.  The  success  of 
the  range  is  based  on  its  ability 
to  appeal  to  both  mum's  and 
kids. 

FOR  MUM  IT  OFFERS:- 

•  The    reassurance  of 
Johnson's  brand  name 

•  The  wholesome  play  value  of 
Mickey  &  Pals 

•  The  superior  efficacy  and 
mildness  of  the  range,  plus  the 
Johnson's  'No  More  Tears'  TM 
claim  on  all  the  haircare 
produi  ts 


Overseas  experience  proves 
that  the  range  sells  throughout 
the  year  irrespective  of  product 
category.  Also,  block 
merchandising  of  the  range  is  a 
must  in  terms  of  optimising 
sales   and   range  purchasing. 

The  Johnson's  Kids  range,  a 
culmination  of  eighteen  months 
intensive  research,  is  set  to 
dominate  the  UK  market.  The 
Brand  is  specifically  designed 
for  children  who  are  at  an  age 
when  they  are  gaining 
independence  and  demanding 
their  own  toiletries.  The 
packaging  is  perfect  for  both 
boys  and  girls.  It  is  deliberately 
subtle  to  avoid  any  particular 
age  or  gender  undertones  which 
is  something  this  age  group  arc 
particularly  sensitive  to. 


o 


777/5  advertisement  feature 
has  been  prepared  by 
Johnson  &  Johnson 


CLEANING  POWER 


The  range  consists  of  a  unique 
'No  More  Tangles'  TM 
Shampoo  (RSP  £1.59 
200ml/£2.69  400ml)  with  the 
guaranteed  'No  More  Tears'  TM 
formula,  that  allows  kids'  hair 
to  be  washed  without  fear  of 
stinging  their  eyes.  Both  mum's 
and  kids  identity  this  as  a 
highly  relevant  and  original 
combination.  This  product 
contains  a  mild,  easy  rinse 
conditioning  formula  that 
loosens  tangles,  thus  making  it 
easier  to  comb  through 
children's  fine  hair. 

The  Foaming  Bath  l  iquid  (RSP 
£1.69  400ml)  and  the  Sport 
Shower  Gel  (RSP  £1.69  200ml) 
both  have  superior  longer 
lasting  foam  and  a  fresh  fruity 
fragrance  that  appeals  to  both 
boys  and  girls.  The  premium 
product  prices  are  justified  by 
the  endorsement  of  Johnson  & 
Johnson  and  are  in  line  with 
what  mothers  expect  to  pay. 

The  Johnson's  Kids  launch  will 
be  supported  by  a  two  and  a 
half  million  pound  advertising 
campaign  in  year  one.  The  bath 
and  shampoo  commercials 
which  shall  be  shown  on 
national  television  are  designed 
to  appeal  strongly  to  both 
parents  and  children.  In 
addition,  there  will  be  an 
extensive  trial  1  ing  throughout 
the  launch  period. 

Extensive  research  and  product 
trials  confirm  that  Johnson's 
Mickey  &  Pals  and  Johnson's 
Kids  are  just  the  toiletries  that 
mothers  and  children  have  been 
waiting  for.  With  an  instant 
market  already  in  position  and 
the  prestigious  endorsement  of 
Johnson  &  Johnson,  retailers 
are  guaranteed  to  clean  up  on 
sales  with  these  exceptional 
ranges. 


For  trade  enquiries  please  contact  your  local  wholesaler  or  Johnson  &  Johnson  Customer  Support  Service  on  0628  821330 


Nothing  takes  away  more  from 
the  appearance  of  a  shop  than 
the  sight  of  an  unloved  window 
above.  Yet  how  common  it  is  to 
see  a  dirty  window,  with 
perhaps  a  grubby  piece  of  net 
curtain,  and  even  ropes  of 
cobwebs  announcing  to  the 
world  that  here  is  an  unused 
asset  going  to  waste. 

At  one  time,  the  upper  room 
or  rooms  were  used  for  storage 
purposes.  Boxes  and  cases  were 
humped  upstairs,  only  to  be 
brought  down  again  when  the 
stock  was  needed.  As  it  was 
realised  just  how  wasteful  this 
was,  shopkeepers  revised  their 
buying  habits  and  invented  the 
'just-in-time'  stock  control 
method. 

Even  with  the  improved 
stockturn  resulting  from  this 
more  professional  approach, 
there  are  still  far  too  many 
pharmacies  using  valuable 
space  for  storage,  just  because 
it  has  always  been  used  that 
way.  You  may  find  that,  with  a 
bit  more  shelving  in  the  shop, 
and/or  slightly  more  discipline 
in  your  buying,  space  can  be 
released  for  housing  purposes. 

Government  move 

It  could  have  been  expected 
that  many  retailers  would 
welcome  the  Government's 
'Flats  Over  Shops'  initiative, 
designed  to  bring  unused  space 
back  into  use  for 
accommodation.  It  was  not 
unreasonable  to  expect 
hard-pressed  businessmen  to 
see  this  as  an  opportunity  to 
improve  their  premises,  security 
and  income  all  at  the  same 
time. 

In  many  areas,  however, 
there  has  been  little  evidence 
of  this  happening,  and  it  has 
been  disappointing  to  see  that 
often  the  multiples  are  going 
ahead  with  more  enthusiasm 
than  the  independents. 
This  is  partly  because  the 
scheme  has  been  better 
advertised  in  some  areas  than 
others,  but  mainly  because 
people  have  been  expecting 
snags,  which  do  not  necessarily 
exist. 

Housing  Act 

For  instance,  it  may  not  be 
realised  that  tenancies  under 
this  scheme  are  arranged  under 
the  Housing  Act  1988.  They  are 
not  protected,  as  many  people 
feared,  and  rents  are  not 
controlled.  There  is  no  need  to 
offer  more  than  a  six-month 
tenancy,  and  the  full  market 
rent  can  be  charged.  Most 
importantly  of  ail,  there  is  no 
question  of  having  to  invoke 
the  full  majesty  of  the  law  in 
order  to  evict  tenants  at  the 
end  of  the  lease. 

If  you  are  the  freeholder,  the 
whole  process  is  quite 
straightforward.  If 
improvements  are  needed 
before  the  premises  can  be  let, 
you  can  go  ahead  with  a 
minimum  of  formality.  There 
may  be  grants  available  for 
certain  improvements,  and  you 
should  inquire  about  these 
from  your  local  council.  This  is  a 
good  time  to  be  asking  when 
focal  authorities  are  pencilling 
in  their  expenditure  for  next 
year. 

One  word  of  warning  about 


Upstairs, 


\  \  i  /  i 


downstairs 

The  key  to  generating  more  income  may  be 
right  above  your  head.  The  flat  over  the 

shop  is  a  valuable  asset,  yet  often  ignored. 
David  Lingham  shows  how  'upstairs'  can 
supplement  'downstairs' 


grants:  they  are  seldomly  paid 
retrospectively.  If  vou  go  ahead 
with  the  work  before  the 
council  gives  you  the  word,  you 
probably  will  not  get  the 
money! 

Even  if  you  cannot  obtain  a 
grant,  it  may  still  be  worthwhile 
going  ahead  because  there  is 
such  a  shortage  of  decent 
rented  accommodation. 

Do  not  be  put  off  if,  to  your 
eyes,  the  space  available  is  too 
small.  Estate  agents  have 
invented  a  phrase  which  covers 


this:  they  call  them  'studio 
flats'.  Cat-swinging  is  definitely 
out  in  many  of  these,  but  few 
remain  empty  for  long. 

If  you  are  a  leaseholder,  your 
landlord  can  be  asked  for 
permission  for  you  to  arrange  a 
sub-lease,  or  to  take  back  those 
unused  parts  of  the  building 
and  himself  convert  them  to  a 
flat  —  with  a  corresponding 
reduction  in  your  rent,  of 
course. 

Perhaps  some  have  been  put 
off  by  the  thoughts  of 


arranging  and  supervising 
repairs  and  finding  tenants. 
You  may  find  that  the  council 
or  a  housing  association  will 
take  on  every  aspect  of  the 
project  on  your  behalf. 

Options  open 

To  sum  up,  if  you  have  unused 
space  above,  behind,  or  even 
beneath  the  shop  which  might 
be  used  to  create 
accommodation,  there  are 
several  options  open  to  you, 
any  of  which  might  make  a 
considerable  difference  to  your 
financial  situation: 

•  You  may  be  able  to  sell  the 
unused  area  in  the  open  market 
as  a  flat 

•  You  could  let  it  directly  to  a 
residential  tenant.  Your 
commitment  to  him  or  her 
would  be  for  a  minimum  of  six 
months  under  new  legislation, 
and  the  rent  would  not  be 
controlled 

•  You  could  arrange  for  a 
housing  association  or  an  estate 
agent  to  let  it  for  you,  in  which 
case  the  residential  tenant 
would  be  responsible  to  you  as 
landlord 

•  You  could  let  to  a  housing 
association  which  would  be 
prepared  to  act  as  a  landlord, 
and  itself  find  tenants  for  the 
flat 

•  If  you  are  a  tenant,  you  could 
suggest  to  your  landlord  that 
he  might  follow  one  of  the 
alternatives  above  with  the 
spare  space,  making  a 
consequent  reduction  in  your 
rent. 

Added  security 

A  further  advantage  is  the 
additional  security  your 
premises  would  enjoy  as  a 
result  of  24-hour  occupation. 
This  may  well  have  an  effect  on 
your  insurance  premium  and 
you  should  inquire  about  this 
immediately  the  flat  is 
occupied. 

The  council  tax  has  replaced 
the  unloved  community  charge, 
and  once  again  an  element  of 
property  value  enters  into  local 
taxation.  This  is  another  good 
reason  for  thinking  long  and 
hard  about  any  spare  space  that 
might  be  used  as  accommod- 
ation. The  occupiers  would 
become  responsible  for  the  new 
tax,  of  course,  which  may  well 
lighten  the  burden  on  you! 


•  The  Empty  Homes  Agency, 
195-197  Victoria  Street, 
London  SW1E  5NE.  Tel:  071 
828  6288. 

The  Empty  Homes  Agency 
will  provide  help  and  advice 
to  those  with  homes  which 
can  be  used,  and  will  put  you 
in  touch  with  those  who  can 
use  them. 

•  The  Housing  Corporation, 
149  Tottenham  Court  Road, 
London.  Tel:  071  387  9466. 

The  Housing  Corporation 
will  put  you  in  touch  with  an 
office  covering  your  area. 
They  work  with  housing 
associations  to  provide 
rented  homes  for  those 
needing  them. 
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The  definitive  report 
on  fragrances, 
cosmetics  and  toiletries 
markets  from  the  number 
one  publisher  in  the 
personal  care  industry 

Complete  coverage  of  all 
product  categories 

350  pages  packed  with 


NOW     A  V  A  I  LA  B  L  E 

THE  COMPLETE  REPORT  ON  THE 

£3.8  Billion 

UK  Beauty  & 
Personal  Care  Market 


BEAUTY 

PERSONAL  CARE 

PRODUCTS 
REPORT 


SECTOR  COVERAGE: 

Women's  Fragrances 
|  Skincare  -  Suncare 
Colour  Cosmetics 
Haircare  -  Bathroom 
i  Products 
Antiperspirants, 
Deodorants  and  Body 

i  Sprays  -  Men's  Toiletries 

j  Oral  Hygiene 

]  Summary  of  Related 
Markets 


The  Benn  Beauty  &  Personal  Care  Products  Market  Report 
provides  the  most  comprehensive  and  detailed  analysis  of 
this  industry  ever  published  in  a  single  report. 

It  combines  the  Litest  research  data  with  an  in-depth  review  by  specialist  market 
analysts  and  detailed  forecasts  of  expected  market  trends,  its  sector-by-sector 
analysis  identifies  retail  sales  trends,  the  high  growth  products,  the  brand  leaders, 
key  new  product  developments,  the  leading  advertisers,  distribution  (rends  and 
much  more  -  for  every  product  category  in  this  huge  £3.8  billion*  market. 

*Note:  Expected  total  market  value  at  retail  selling  prices  lor  l'>l>4. 


Please  Invoice  me  for  1  copy  of  The  Benn  Beauty  &  Personal  Care  Products  Report  at 
£375  and  send  me  a  copy:  Tick  Box 
Or,  Please  send  more  details  to:  Tick  Box 


Name 


Company. 


Address 


.  Postcode . 


Tel 


Return  To:  Chemist  &  Druggist,  Benn  Publications  Ltd,  Benn  House,  Sovereign  Way, 
Tonbridge,  Kent  TN9  TRW.  Telephone:  0732  364422.  Fax:  0732  367065. 


Businessnews 


Reckitt 
slide 


&  Colman  profits 
after  warning 
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One  of  Reckitt's  line  extensions 


Reckitt  &  Oilman's  pre-tax 
profits  for  the  half  year  to  July  2 
slumped  14.1  per  cent  to  £123.3 
million.  Sales  from  continuing 
operations  dropped  3.1  per  cent 
to  nearly  £1.04  billion. 

The  announcement  came  four 
months  after  chairman  Michael 
Colman  warned  that  there  would 
be  little  change  in  trading  from 
1993,  a  statement  that  sent 
shares  tumbling  40p  that  day  to 
634p.  This  time,  shares  fell  to 
627p. 

The  company  has  set  aside 
£56m  as  an  exceptional  item  to 
restructure  and  rationalise  its 
European  operations  over  the 
next  three  years.  Europe  is  the 
market  with  the  most  sharply 
falling  sales  (down  6  per  cent  to 


almost  £438.3m).  When  the 
shake-out  is  complete,  it  will  save 
£25m  a  year  in  operating  costs. 

Reckitt  &  Colman's  pharmac- 
eutical division  was  its  only  sector 
with  rising  sales.  An  increase  of 
5.5  per  cent  meant  sales  rose  to 
almost  £l()7m.  Operating  profit, 
however,  dropped  slightlv  to 
£22.2m. 

The  first  half  of  the  year  saw 
new  variants  of  Gaviscon  in  the 
UK,  and  selected  Haliborange 
marketing  rights  transferring  to 
Seven  Seas. 

Overseas,  there  were  either 
new  markets  or  line  extensions 
for  Dettol,  Lemsip  and  Fybogel. 

The  toiletries  sector  saw  the 
introduction  of  new  depilatory 
and  denturecare  products. 


Knights  buys 
Just  Perfumes 

Grey  market  perfume  supplier 
Knights  Fragrances  has  bought 
Just  Perfumes  of  Wembley, 
Middlesex,  for  an  undisclosed 
sum.  The  deal  involves  all  stock 
and  the  company's  database  of 
600  customers. 

Stock  will  be  moved  to 
Knights'  main  warehouse  in  west 
Birmingham  to  allow  Just 
Perfumes'  customers  to  take- 
advantage  of  its  two/three-day 
mainland  UK  delivery  service. 

Eventually,  the  Just  Perfumes 
name  will  go  and  all  telephone 
orders  will  be  channelled  through 
Birmingham.  In  the  meantime, 
there  is  a  freephone  number 
(0800  014242)  for  any  inquiries. 

Knights  is  mailing  8,000 
independent  pharmacies  with 
news  of  its  expansion  and  a 
one-month  introductory  offer. 

This  is  the  third  acquisition  for 
Knights  in  about  a  year.  Another 
Birmingham  fragrance  supplier, 
Rigochem,  came  on  board  in 
199:!,  along  with  the  South 
Wales-based  company,  Nikita. 

According  to  Knights  Frag- 
rances' managing  director,  Pankaj 
Sodha,  the  company  plans  to 
move  to  larger  premises  by  June 
next  year  to  bring  together  all 
stock  under  one  roof.  As  well  as 
the  main  Birmingham  depot, 
Knights  operates  two  other  stores 
in  the  area. 

The  move  will  allow  Knights  to 
branch  out  into  allied  markets 
such  as  that  for  gift  items. 
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Boots'  air-side  store 


Boots'  newly-opened  Gatwick 
Airport  outlet  is  its  first  beyond 
passport  control. 

The  air-side  store  will  open  for 
up  to  18  hours  a  day  and  with  a 
sales  area  of  99sq  m  is  classified  as 
a  small  store.  The  company 
already  runs  another  outlet  at  the 
airport,  a  106sq  m  pharmacy 
before  passport  control. 
•  The  news  co-incides  with  the 
publication  of  a  market  report  on 


airport  retailing  that  puts  Alpha 
Retail  Trading  ahead  of  Boots  in 
the  number  of  airport  drugstore 
outlets. 

While  Boots  does  not  list  its 
best-selling  lines  at  airport 
stores,  Alpha  highlights  travel- 
size  toiletries,  travel  sickness  pills 
and  travel  irons. 

For  more  details  of  the  £195 
report  'Airport  Retailing  in  the 
UK'  ring  071  696  9006. 


Napp  puts  its  consumer 
medicines  on  the  market 


Napp  Laboratories  has  placed  all 
of  its  consumer  products  on  the 
market  just  eight  months  after  it 
said  it  would  concentrate  on 
analgesics,  head  lice  treatments 
and  anti-diarrhoeals. 

Among  the  products  that  are 
up  for  sale  are  Paramol,  Full 


Marks  and  J  Collis  Browne. 

At  the  end  of  last  year,  the 
company  sold  five  products  to 
Seton  Healthcare  ■  Codella 
hand  cream,  Morhulin  ointment, 
Teejel  teething  gel,  and  two 
Pharmacy  lines,  Burneze  and 
Waspeze. 


KL  eyes  up  the  market 


The  Kitty  Little  Group  pic  has 
changed  its  name  to  Eyecare 
Group  pic,  following  the  acquis- 
ition of  a  French  sunglasses  firm 
12  times  its  size. 

Taking  over  Group  L'Amy  of 
France  (C&D  July  23,  pl43) 
means  UK  customers  will  be 
offered  a  wider  range  of  frames, 
including  more  'couture'  prod- 
ucts, says  finance  director  Allan 
Challinor. 

"We're  not  as  yet  planning  to 


give  up  our  fragrance,  body  care 
and  beauty  bags  businesses,  but 
these  now  only  account  for  3-4 
per  cent  of  our  turnover.  Eyecare 
is  very  much  our  main  interest," 
he  says. 

Eyecare  admits  that  L'Amy  has 
not  been  trading  profitably 
recently  and  that  the  takeover  has 
resulted  in  some  "duplicated 
management  positions".  However, 
Mr  Challinor  stresses  redund- 
ancies have  been  minimised. 


OFT  looks  at  drugs? 

Both  the  Proprietary  Assoc- 
iation of  Great  Britain  and  the 
Proprietary  Articles  Trade  Ass- 
ociation have  dismissed  a 
report  in  the  Sunday  Express 
on  OTC  medicines  resale  price 
maintenance  as  misleading 
and  scaremongering.  The  art- 
icle said  the  Office  of  Fair 
Trading  was  holding  a  'prelim- 
inary investigation'  into  the 
issue,  but  that  is  not  expected 
to  move  any  further  forward 
until  next  year  when  the  Net 
Book  Agreement  gets  a  pre- 
liminary hearing  in  the  Restric- 
tive Practices  Court,  says  an 
OFT  spokeswoman. 

LIG  sells  minilabs 

London  International  Group  is 
selling  the  rest  of  its  minilab 
interests,  those  found  in  Boots 
stores,  to  Kodak  Processing 
Companies  for  £3.8  million 
cash.  The  proceeds  will  be  used 
to  reduce  debt.  LIG  sold  its  loss 
making  D&P  wing,  Colourcare, 
to  a  management  buyout  team 
for  a  nominal  sum  in  May  (C&D 
May  28,  p912). 

Scholl  profits  down 

Scholl's  pre-tax  profits  fell  by 
14.5  per  cent  to  £10  million  in 
the  first  six  months  to  June  30 
despite  rising  sales.  Shrinking 
profits  were  put  down  to  the 
depressed  state  of  European 
markets  and  increased  promo- 
tional costs.  The  results  of  the 
company's  business  review 
will  be  made  public  in  three 
months  time. 

Tesco  deal  cleared 

The  way  has  been  paved  for 
Tesco  to  extend  its  chain  of 
in-store  pharmacies  further 
into  Scotland  now  that  the 
company's  acquisition  of 
supermarket  chain  William 
Low  is  not  being  referred  to 
the  Monopolies  and  Mergers 
Commission. 

NPA  Christmas 
cards 

For  every  pack  of  Christmas 
cards  bought  through  the 
National  Pharmaceutical  Asso- 
ciation, there  will  be  a  £1 
donation  to  the  Royal  Pharm- 
aceutical Society  Benevolent 
Fund.  Prices  are  £7.57  to  £13.99 
plus  VAT  for  a  pack  of  30  cards 
and  envelopes,  depending  on 
the  number  ordered.  The  NPA 
is  also  offering  members  a 
combined  signage  board  and 
leaflet  stand  from  £1 24.05  plus 
VAT.  Tel:  0727  858687. 

Torbet  moves 

Torbet  Laboratories'  have  a 
new  office.  The  address  is  Pearl 
Assurance  House,  Mill  Street, 
Maidstone,  Kent  ME15  6XH, 
from  September  2.  Telephone 
and  fax  numbers  are  not 
changed. 
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Nigerian  cash  fraud 
targets  pharmacies 


Pharmacists  who  receive  letters 
from  Nigerian  companies  inviting 
them  to  take  part  in  a  cash 
transfer  and  export  deal  should 
ignore  them.  Otherwise  they  risk 
having  money  siphoned  off  from 
their  bank  accounts. 

According  to  Vera  Enubuje  of 
the  Nigerian  Embassy's  commer- 
cial attache's  department,  thous- 
ands of  these  letters  have  been 
sent  out  by  a  number  of  bogus 
companies  in  Nigeria  to  busi- 
nesses across  Europe  and  the 
United  States. 

They  offer  'partners'  payment 
for  helping  them  get  'trapped 
funds'  out  of  the  country  and  also 
promise  to  buy  their  products 
with  the  released  money. 

"These  letters  are  a  complete 
fraud  and  are  basically  a  means  of 
getting  access  to  funds  in 
European  and  American  bank 
accounts,"  says  Ms  Enubuje. 

She  adds  that  the  fraud  has 
been  going  on  for  about  a  year 
and  that  "quite  a  number"  of 


Scotia  looks 
to  next  year 

With  four  new  products  due  to  be 
submitted  for  product  licences  in 
1995,  Scotia  is  hoping  its  shares 
will  be  re-rated  when  the  City 
realises  the  boost  in  turnover  the 
new  niche  lines  —  for  diabetic- 
neuropathy  and  pancreatic- 
cancer  —  could  generate. 

The  company,  which  came  to 
the  stock  market  last  October, 
has  just  published  interims  for 
the  six  months  to  June  30. 
Turnover  rose  by  13.6  per  cent  to 
£8.81  million.  Operating  losses 
fell  by  28  per  cent  to  £2.38m. 

Capital  expenditure  was  £3. 5m 
while  sale  of  distribution  rights 
brought  in  £5m.  The  decrease  in 
the  £31  m  raised  at  flotation  was 
£470.000.  Cash  burn  has  been 
estimated  at  about  £10m  a  year. 


individuals  and  businesses  haw 
fallen  for  it. 

"It  seems  pharmacies  are 
among  the  many  businesses 
targeted  because  of  the 
plausibility  of  the  claim  that  a 
Nigerian  business  might  want 
to  import  their  products."  says 
Ms  Enubuje. 

One  ol  the  letters  was  recently 
received  by  John  1  laves  Chemists 
of  West  Eondon.  It  was  sent  by  a 
Dr  J  <>  Diko  of  Prince  Commun- 
ications Ltd,  Lagos. 

Tlie  letter  goes  on  to  say  that 
Prince  Communications  has 
been  authorised  by  the  'Federal 
Government  Contracts  Review 
Panel'  to  release  funds  fraud- 
ulently amassed  by  politicians 
under  Nigeria's  last  civilian 
regime. 

"We  have  been  delegated  to 
look  tor  overseas  partners  into 
whose  accounts  we  could  transfer 
the  sum  of  US$34  million," 
writes  I  )r  1  liko. 

Under  the  deal,  he  explains.  ,'50 


Oncology 
seminar 

A  one-day  'Introduction  to 
Oncology'  symposium  is  being 
held  in  Glasgow  by  the  UKCPA's 
Cancer  Care  Practice  Interest 
Group. 

The  event  takes  place  at  the 
Clyde  Hall  Conference  Centre  on 
September  29  and  will  comprise 
lectures  and  workshops  given  by 
oncology  nursing  and  medical 
specialists  and  pharmacists. 

The  symposium  is  aimed  at 
pharmacists  new  to  working  in 
oncology,  and  those  who  would 
like  a  better  understanding  of  the 
subject.  The  cost  is  £45  for 
LTxPCA  members  and  £55  for 
non-members.  Closing  date 
September  15.  Details  from  Ali 
McMurrav  on  041  211  2740. 


per  cent  ol  the  transferred  cash 
would  be  kept  by  the  'partner',  Ml 
per  cent  transferred  to  Prince 
Communications'  bank  and  10 
per  cent  used  to  cover  costs.  With 
their  60  per  cent  share  the 
company  also  "hopes  to  import  a 
lot  of  goods"  from  I  laves. 

To  take  part  in  the  Prince 
Communications'  scheme  and 
others  like  it,  overseas  businesses 
have  to  tax  their  banker's  name, 
address,  account  number,  telex, 
tax  and  the  name  of  the  account 
beneficiary  to  a  number  in  Lagos. 

It  is  from  this  information  tiiat 
the  Nigerians  have  been  able  to 
draw  cash  from  foreign  accounts 
without  ever  transferring  in  the 
money  promised  in  the  initial 
letter.' 

"As  well  as  advising  British 
companies  to  ignore  these  letters, 
we  also  ask  that  they  fax  them  to 
us  in  order  that  we  can  prosecute 
these  people  in  Nigeria,"  she  says. 

The  Nigerian  embassy  can  be 
contacted  on  071  839  1244. 


Thumbs  up 
for  plastic 

Offering  customers  the  option  of 
paying  by  credit  or  debit  cards 
boosts  business,  say  98  per  cent  of 
retailers. 

A  Barclays  Bank  survey  of 
2,500  businesses  says  over  half  of 
retailers  have  seen  sales  go  up  by 
20  per  cent  and  a  quarter  have 
had  sales  grow  by  40  per  cent. 

According  to  Tony  Slater,  sales 
and  marketing  director  of 
Barclays  Merchant  Services,  over 
25  million  people  in  the  UK  use 
plastic  cards.  "Being  unable  to 
accept  cards  can  put  a  retailer  at  a 
major  disadvantage,"  he  says. 


Tuesday,  September  13 

Mid  Glamorgan  East  Branch. 
RPSGB.  at  Rhondda  Heritage  Park 
Hotel.  Trehafod,  7.3n  fur  8pm 
(buffet),  'tinder  the  Spotlight'  by 
Michael  Jenkins.  FHSA  general 
manager. 

Wednesday,  September  14 

Oxfordhire  Branch.  RPSGB.  at  St 
Edmund  Hall  College.  7.30pm. 
Cheese  and  wine  evening,  partners 
welcome.  Pre-reg  students  free, 
others  O  per  head 

Thursday.  September  15 

VVirral  Branch.  RPSGB.  at  Wirral 
Postgraduate  Medical  Centre. 
Clatterbridge  Hospital.  8.15pm. 
Social  Evening  —  'Yesterday's  Wirral' 
by  Ian  Boumphrey. 

The  20th  National  Drug  Information 
Conference  will  he  on  September 

21-23  at  the  University  of  Liverpool. 
For  details,  tel:  051  231  6015. 


OTC  ads  not 
up  to  scratch 

Nearly  all  advertisements  for  over 
the  counter  medicines  fail  to 
meet  international  rules  and 
guidelines  designed  to  protect 
consumers,  according  to  a 
market  report. 

The  International  Organisa- 
tion ol  Consumers  Unions  says 
over  98  per  cent  of  advertise- 
ments they  screened  failed  to 
come  up  lo  scratch.  <  Inly  three 
out  ol  183  fully  complied  with 
World  Health  Organisation  and 
European  Union  guidelines. 

Most  breached  guidelines  on 
side-effects  and  c<  intra-indicat  ions, 
the  report  finds. 

The  report  costs  £4.95  from 
the  IOCU  on  071  226  6663. 

•  Network  Management,  trading 
as  Sally  Hansen,  has  had  to 
amend  a  magazine  advertisement 
after  an  Advertising  Standards 
Authority  investigation. 

The  advertisement  claimed: 
"Maximum  growth  can  turn 
short  nails  into  long  nails  in  just 
ten  days."  While  the  company 
provided  evidence  of  nail  growth, 
the  ASA  was  not  satisfied  that 
'short'  nails  could  be  turned  into 
long'  in  the  time  specified. 

•  Alberto  Culver's  complaint 
against  a  Wella  Shockwaves 
advert  was  rejected,  however. 
Wella  claimed  Shockwaves  Real 
Gel  Spray  was  "the  first  gel  you 
can  spray",  despite  Alberto 
having  a  gel  spray  on  the  market 
since  198H.  The  ASA  found  that 
because  ol  Wella's  pump  action 
technology,  the  product  was  the 
first  gel  to  emit  a  true  spray. 


Peter  Black 
boosted  by 
personal  care 

English  Crams  Healthcare's 
parent  company,  Peter  Black  pic, 
is  taking  advantage  of  what  it 
calls  the  'vibrant'  personal  care 
market. 

Sales  through  its  personal  care 
division  which  includes 
English  Grains'  dietary  and 
mineral  supplements,  and  toil- 
etries manufactured  under  con- 
tract —  grew  9.3  per  cent  to £44.7 
million  this  year.  Pre-tax  moved 
up  by  £lm  to  £5.4m. 

Although  a  breakdown  of 
English  Grains'  sales  was  not 
available,  the  company  reported  a 
record  year. 

It  is  preparing  to  move  to  a  new 
110,000sq  ft  manufacturing  facil- 
ity that  is  due  to  be  finished  by 
September.  1995.  This  extra 
capacity  will  meet  increased 
demand  for  own-label  products. 

English  Grains'  own  brands 
include  Red  Kooga.  Natracalm 
and  Sure  lax. 

Most  of  the  company's  toil- 
etries made  under  contract  are 
sold  to  Marks  &  Spencer. 
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Dramatic  growth  at  Medeva 


Medeva  achieved  dramatic  sales 
and  earnings  growth  in  the  first 
half  of  the  year.  However,  it 
continued  to  be  dogged  by  patent 
battles  over  its  hepatitis  B 
vaccine. 

In  the  six  months  to  July  the 
pharmaceutical  company's  turn- 
over was  34  per  cent  up  on  the 
same  period  in  199!!  at  £107 
million.  Pre-tax  profits  rose  70 
per  cent  to  £22m. 

Medeva  attributes  its  perform- 
ance to  different  products  in 
different  countries,  with  Ribo- 
folin  doing  well  in  Germany, 
Fluvirin  in  France  and  Spain,  and 
Humibid,  Deconsal  and  methyl- 


phenidate  products  in  the  United 
States. 

In  the  UK  the  big  success  was 
its  cardiac  drug  Coracten.  sales  of 
which  grew  50  per  cent. 

Medeva  says  it  was  disapp- 
ointed at  the  European  Patent 
Office's  decision  to  uphold 
Biogen  Inc's  hepatitis  B  vaccine 
patent.  But  it  says  it  will  still 
prepare  I  lepagene  for  trials. 

Medeva's  research  and  devel- 
opment costs  rose  from  6  per  cent 
to  6.8  per  cent  of  sales. 
•  Ian  Gowrie-Smith  has  resigned 
from  his  position  as  non- 
executive director  but  will  still 
have  a  consultancy  role. 


Coming  Events 


FOR  VISITOR  INFORMATION  TELEPHONE  0  8  1  3  0  2  7  2  1  5 
FOR  EXHIBITOR   INFORMATION   TELEPHONE   0  8  1    3  0  2    8  5  8  5 


APPOINTMENTS 


CORNWALL 

It  you  are  interested  in  living  and  wording  in 
this  desirable  area  please  forward  details 
■t  your  requirements  As  a  small  privately 
owned  group  we  will  be  pleased  to  provide 
details  of  immediate  and  future  manager; 
al  prospects  Pharmacists  are  encouraged 
and  expected  to  use  their  own  initiative  in 
the  running  of  each  branch  Regular  salary 
review  and/or  commission  ensure  that  suc- 
cess is  rewarded  Free  house  and  sick  pay 
insurance  and  five-day  week  scheme,  help 
with  removal  expenses 
Write  to  William*  Ovftmlsts  Ltd.  30  Hot- 
man&f  Way.  Bodmin.  Cornwall  PU1  1£X 
Telephone  02O8  72769. 


PERFUMERY/SKINCARE 
CONSULTANT  —  Ruislip 

required  to  manage  the  beauty 
department  in  our  prestigious 
store.  Experience  in  selling 
prestige  sector  skincare  and 
fragrance  essential. 

Ring  Christine  at 
Dallas  Chemist 
0895  639991 
before  3pm 


WOLVERHAMPTON 

Fnthusiastic  Pharmacist  Manager  for 
Pusy  community  pharmacy  owned  by 
small  independent  group.  Salary  to 
match  experience 

Please  telephone  Mr  J.  H.  Wilkes,  on 
weekdays  only,  0902  340152  (day- 
time); 090  2  23485  (eves). 


SHEFFIELD 

Young  enthusiastic 

PHARMACIST 

for  a  new  Pharmacy. 
Experience  not  essential. 
Would  suit  newly 
qualified. 

Box  No.  C&D  3469 


NORTHAMPTON 

Full  time  Pharmacist  required  for 
Branch  Pharmacy.  Small  indepen- 
dent company.  5  day  week.  Good 
supporting  staff  newly  registered 
welcome.  Apply  with  CV  to: 
Mr  H.  Vyas 
Fortnams  Chemist 
7  Church  Street 
Leicestershire 
LE17  4AE 


WEYMOUTH  AREA 
DORSET 

Would  you  like  to  manage  a  pleasant,  easily 
run  community  pharmacy  for  five  days  a 
week  or  less,  working  normal  hours,  and 
with  five  weeks  holiday  all  easily  arranged, 
earning  up  to  £24,0OCT  Accommodation 
could  be  arranged. 

If  so  applv  to 
Mr  Davies  Tel:  0305  833798. 


Know  Your  Stuff 

in  any  sales  field,   knowing  your 
marketplace,  understanding  your 
customers'  needs  and  having  the 
products  and  services  to  satisfy 
them,  is  the  key  to  success. 
Which   is  why,  when  you  join 
us  as  a  Personal  Financial 
Planning  Consultant  you  can 
put  all  your  knowledge  and 
experience  to  excellent  use, 
growing  your  business  in  a 
marketplace  with  customers 
you  already  know. 

■  Guaranteed  income  in  your  first  year  P113XI113CJ 

■  £18,000  first  year  OTE 

■  Unlimited  earnings  potential 

■  Help  in  identifying  and  developing 
your  markets 

■  Comprehensive,  high  quality  training 

■  Marketing  and  managerial  support 

■  Excellent  career  opportunities 

■  Free  life  assurance 

■  Financial  Sales  experience  not  essential 

AXA  Equity  &  Law  is  a  leading  company  in  the  growing  financial 
services  sector.  We  are  part  of  Europe's  largest  Insurance  Group 
with  the  security  and  the  stability  you're  looking  for  and  an  exciting 
future  in  which  you  have  an  important  part  to  play.  If  you're  aged 
25-50,  a  car  owner  and  you'd  like  to  know  more  about  our  nationwide 
opportunities,  please  call  our  Career  Hotline  on  0800  252121  for  a 
local  interview  quoting  reference  CD  1009. 

Don't  just  make  a  living.  Make  a  life. 


mm  EQUITY 


Part   of   AXA,    Europe's    largest    insurance  group. 
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APPOINTMENTS 


"Registered 

this 
Summer" 


SITUATIONS 
WANTED 


Start  your  career  as  a  Pharmacist  in  a  modern 
dispensary,  using  state  of  the  an  Patient 
Medication  Records,  stock  replishment.  and 
automatic  prescription  endorsement,  thus 
freeing  you  to  provide  a  high  level  of  personal 
service  to  the  patient. 

We  are  committed  to  our  policy  of  Curing  tor 
the  Community'  as  part  of  the  Primary 
Healthcare  Team,  delivering  professional  advice 
on  patients  and  to  the  staff  and  residents  of  Care 
Homes  Whether  it  is  your  goal  to  become  a 
highly  dedicated  community  pharmacist  or 
progress  into  more  senior  management,  we  have 
the  range  of  opportunities  to  fulfil  your 
ambitions 

In  addition  to  an  excellent  salary  to  oiler  a 
£3,001)  interest  tree  loan  for  newly  qualified 
pharmacist  together  with  a  Continuing 
Education  Programme,  accredited  by  the 
College  ot  Pharmacy  Practice.  Plus  the 
following: 

BENEFITS: 

Private  Pension  Scheme 
Profit  Related  Bonus  Scheme 
Loyality  Banus 
RPEGB  Feeds  Paul 
20%  Staff  Discount 
Share  Option  Scheme 
Free  Private  Healthcare 
Five  Weeks  Paid  Holiday 
Unrivalled  Promotion  Prospects 

CONTACT: 

Sandra  Williams.  Pharmacist  Recruitment 
Officer,  Lloyds  Retail  Chemists  Limited.  Manor 
House,  Manor  Road,  Mancetter,  Atherstone. 
Warwickshire  CVs>  IQY 

Telephone:  Pharmacist  Recruitment  Direct 
Line  0827  71399(1  (daytime,  evenings  and 
weekends! 


ANG  LI  A 


ANGLIA  REGIONAL 
CO-OPERATIVE  CHEMISTS 


PETERBOROUGH 


As  a  Division  of  one  of  the  most  successful  Co-operative 
Societies  in  the  UK  our  continued  expansion  and  internal 
promotion  has  led  to  a  branch  management  position  becoming 
available 

STANGROUND,  Peterborough 

One  of  the  largest  branches  in  the  group,  with  a  high  turnover  in  both 
OTC  and  NHS  sectors,  and  comprises  a  varied  mix  of  merchandise 
such  as  Wines  and  Spirits,  and  an  extensive  range  of  food  and  grocery 
items,  alongside  the  'traditional'  mix  of  pharmacy  ranges. 

The  successful  candidate  for  this  position  is  unlikely  to  have  less  than 
three  years  management  experience,  ideally  within  a  branch  dealing 
with  a  wider  than  average  range  of  merchandise. 

The  above  position  otters  a  wide  range  of  benefits,  which  include 

•  Highly  competitive  salary 

o  Highly  competent  support  staff 

•  Career  advancement  opportunities 

•  Staff  Bonus  Scheme 

•  Generous  staff  discounts  across  a  wide  range  of  merchandise 

•  Assistance  with  relocation 

•  Contributory  pension  scheme 

If  you  wish  to  be  considered  for  the  above  opportunity  then  write,  enclosing 
an  up  to  date  CV  !o: 

Mike  Oldfield,  Superintendent  Pharmacist,  Anglia  Regional 
Co-operative  Chemists  Ltd,  Central  Square,  Stanground, 
Peterborough.  PE2  8RH 


or  telephone  Paul  Durston  (after  7.00pm)  on  0733  390335 

Registered  Office:  Park  Road,  Peterborough.  PE I  2TA 


LEEDS  —  Pharmacist  required  Full  or 
part-time.  Minimum  paperwork.  Enthu- 
siastic and  reliable  staff.  Newly  qualified 
considered.  Subsidised  three  bedroom 
maisonette  available.  Telephone  (0532) 
681 163  (shop  hours). 


BLACKHEATH  HOSPITAL  —  We 

invite  applications  from  pharmacists 
and  technicians  wanting  to  work  alter- 
native Saturday  morning  and  odd  days. 
Previous  hospital  experience  not  essen- 
tial. Contact  Mrs  Matharu  on  081  318 
7722  Ext.  2320. 


PARTNER-MANAGER  sought  for  new 
venture  in  Cheshire.  Opportunity  for 
early  favourable  buyout  CV  to  D. 
Snowdon,  1  Yewdale,  Shevington, 
Wigan  WN6  8DE 


EXPERIENCED  Locum  available  morn- 
ings during  the  week  or  half  or  full  day 
Saturdays  in  S.  Herts,  N.  London,  NW 
London,  Middlesex.  Tel.  Mrs  K.  Hirsch 
081  953  0088 

TRA I N EE  TEC HN IC IAN  requires  full- 
time  post  in  Henley  area  or  surround,  1 2 
years  dispensing  experience,  now  look- 
ing to  do  B-Tec  exam  Immediate  start. 
Tel  0491  573376. 


BUSINESS 
FOR  SALE 


MID  ESSEX  —  Established  family  busi- 
ness, owner  seeking  early  retirement 
Freehold  or  leasehold  Turnover  £400k. 
2500  script  items  per  month.  Tel.  0245 
268141. 


AGENTS 


AGENTS  NEEDED  -  ALL  AREAS 

We  are  looking  for  agents  in  all  areas  for  our 
outstanding  natural  skin  &  bodycare  range, 
recommended  by  Good  Housekeeping. 

Our  products  are  based  on  best  quality  essential 
oils,  plant  &  fruit  extracts,  all  at  functional  levels. 

We  maintain  the  highest  ethical  standards,  and 
offer  amongst  the  best  commissions  available. 
Exclusive  territories  offered. 

ESCENTIAL  BOTANICALS  LTD 
PO  Box  320,  Camberley,  Surrey  GU15  2YJ 

"  The  list  of  positive  adjectives  to  describe  the  Escentiai 
Botanicals  range  is  impressive" -  Vegetarian  Living 


AGENTS  WANTED 

Calling  on  Chemists/Drugstores  all  areas. 
Three  brand  leader  products.  Please  state 
current  agencies  held. 

(0302)  532100 


BUSINESS  FOR  SALE 


V 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 

BRADFORD  AREA 


» 


Leasehold  pharmacy  in  centre  of  desirable  village  in  moorland 
setting.  T/O  FYE  Feb  94  £420,000,  NHS  items  3,200  per 
month.  A  very  profitable  concern.  Price  for  GW/Fix  £195,000 
plus  SAV. 

Good  selection  of  other  pharmacies  for  sale, 
please  phone  for  details 
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LOCUMS 


PHARMACY  COMPUTER  SYSTEMS 


Provincial  Pharmacy 
Locum  Services 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 

Place  your  locum  problem  in  the 
hands  of  our  experienced  co-ordinators 
We  will  inform  you  the  moment  cover 
is  found  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


EXETER 
0392  422244 


CARDIFF 
0222  5491 


UK  PHARMACY  LOCUM  AGENCY 

On  call  24  hours  a  day,  7  days  a  week 

Nationwide  services  available 
Extremely  competitive  rates. 

LOCUMS  URGENTL  Y  NEEDED 
Telephone  LORRAINE  on  021  434  5500 
or  0836  320562 


without  magic 

THE  PROPHET  2000  -  EPOS 

An  Economical  Electronic  Point  of  Sale  computer  system  with 
counter  intelligence  Many  new  features  at  a  price  you  can  afford 
and  should  recover 

THE  ALCHEMIST  3000  -  PMR 

The  popular  dispensary  computer  system  with  all  you  want  and  yet 
is  still  easy  to  use.  With  Alchemist  you  can  have  an  excellent 
quality  system  without  paying  through  the  nose  -  special  upgrade 
prices  also  apply 

Individually  they're  unique 
Put  them  together  and  prepare  to  be  amazed. 

If  you  are  currently  paying  too  much  maintenance  we  can  help. 
Example  -  a  year's  complete  cover  for  Alchemist  is  only  £340 

Tel:- 

pecialising  in  Pharmacy  Technology         0772  -622839 


LINCOLNSHIRE,  SKEGNESS  —  Re      MANCHESTER  NORTH 


Locum 


liable  locum  pharmacist  required,  one  to 
three  days  a  week  on  regular  basis. 
Friendly  staff  and  dispenser.  Contact 
Mrs  Patel  0754  76571S 


BEDFORD  -  Locum  Pharmacist  required 
on  a  regular  basis  Mondays  and  Satur- 
days. Contact  Raj  on  0234  353582 


LOCUM  —  Sarurday,  London  N4,  required 
every  Saturday  from  October  Telephone 

071  272  3967. 


Pharmacist  required  for  regular  Fridays 
1.30-6pm.  Excellent  rates  Telephone 
Mr  Leigh  061  790  2340  (dasy)  or  061 
773  7090  (evenings  after  7pm). 


LOCUM  REQUIRED  for  regular  or 
alternate  Saturdays  South  Manchester 
Phone  061  432  2647. 


LOCUM  PHARMACIST  required  every 
Wednesday,  Ilford  area,  on  a  regular 
basis.  Please  contact  Cyril  Sheril  on  081 
550  4064. 


Businesslink 

A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


rRADE  LESS  30%+VAT  -  58  Normacol 
sachets,  13  pairs  of  Scholl  some  Accuseal. 
102  Concordin  5  (exp  5/96).  133  Cyclo- 
spasmol  (exp  5/95),  380  Navidrex  K  (exp 
5/96).  plus  others.  Tel:  0702  715485. 

rRADE  LESS  20%+VAT+ POSTAGE  - 
Fragmin  5000iu  17  boxes  of  10x0.2ml 
(exp  11/96).  Tel:  081-743  3887. 

rRADE  LESS  30%+VAT  -  36  Tear  lg 
vials,  8Ticar  5g  vials.  10x50mg  Floxapen 
vials,  31  Nebcin  80mg/2ml,  3x500ml 
Steriflex  saline  infusion.  Tel:  0203 
404177. 

TRADE  LESS  30%+VAT  -  10x11  Instilla- 
gel,  3x5  Convatec  S352,  2x10  Convatec 
S281.  5  Colifoam.  Tel:  0705  663945. 

rRADE  LESS  25%  -  3x100  Anapolon 
50mg  (exp  6/96).  3x30  Manerix  150mg 
(exp  7/96).  Tel:  081-202  6262. 

TRADE  LESS  50%+VAT+POSTACE  - 


lx575G  Maxamum  XP  drink  mix.  4x10 
Indocid  lOOmg  supp  (exp  10/94).  225 
Surmontil  lOmg  (exp  10/94).  1 12  Intal  co 
Spincaps  (exp  10/94).  100  Diamox  250mg 
tabs  (exp  3/95).  trade  less  20%+vat+po- 
stage  245  promazine  50mg.  Tel:  0693 
830261. 

TRADE  LESS  40%+VAT+POSTAGE  -  24 

sachets  Bioplex.  1x456  Axsain.  5x28  Lin- 
graine,  1x28  Lopresor.  2x100  Mycardol, 
4x28  Nephnl  lmg.  1x28  Slow  FE.  trade 
less  30%+vat+postage  20  Nomad  cass- 
ettes. Tel:  0452  522951. 

TRADE  LESS  50%+VAT+POSTAGE  - 
280  Rythmodan  retard,  42  Molipaxin 
150mg.  29  Bambec  lOmg,  100  Froben 
lOOmg.  Tel:  0742  644455. 

TRADE  LESS  30%  -  7x100  Aldomet 
500mg,  60  Provera  lOOmg.  180  Cedocard 
retard  20mg.  92  Rythmodan  retard 
250mg.  56  Stromba.  Tel:  0924  264800. 

TRADE  LESS  25%+VAT  -  Zofran  8mg 


PACE  (Seta 


LABELLING 
SYSTEMS 


THE  BETTER  LABELLING  &  RECORD  SYSTEMS 

•  Faster  •  Simpler 

•  Guaranteed  Security  •  Free  Credit 

•  More  Features  •  Low  Price 

No  one  has  more  experience.  Don't  buy  without  first  seeing 
a  Pace  Beta  demonstrated  in  YOUR  pharmacy. 
•  Available  for  one  month's  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 

37  Stamford  New  Road,  Altrincham  WA14  1EB 


tabsx29  (exp  8/96).  Tel:  081-888  3040. 
TRADE  LESS  35%+VAT+POSTAGE  - 

Depixol  low  volume  injection  amps 

6x1  ml  (exp  12/94).  Tel:  081-684  1352. 
TRADE  LESS  50%+VAT+POSTAGE  -  Be- 

rotec  inhaler  (exp  9/94).  Tel:  081-684 

1352. 

TRADE  LESS  30%  -  Cardene  SR  45,  Loron 
(exp  7/98),  plus  others.  Tel:  0482  54260. 
TRADE  LESS  30%+VAT+POSTAGE  - 

Plendil  SMC  3x38  (exp  8/95).  Pergonal 
injx2  (exp  6/96),  Sinemet  110  2xl00CPI 
(exp  7/95),  Rimactazid  300mg  OP  (exO 
4/95).  Baycaron  xl50  (exp  9/95),  Dal- 
mane  50x30mg  (exp  94/95),  Ridaura 
3mgx30  (exp  9/96).  Tel:  081-764  4812. 
TRADE  LESS  30%+VAT+POSTAGE  - 
4x112  Intal  comp  Spin  Cap  (exp  9/94  & 
10/94).  1x30  Megace  160mg  tab  (exp 
5/95).  trade  less  20%+vat+postage  2x100 


Rheumox  300mg  cap  (exp  2/98).  2x100 
Benoral  750mg  tab  (exp  10/97).  Tel: 
081-894  5034. 
TRADE  LESS  30%+VAT+POSTAGE  -  20 

Caloreen  250g  (exp  11/96).  Tel:  0903 
784878. 

TRADE  LESS  30%+VAT+POSTAGE  - 

180  Maxepa  caps  (exp  2/95).  200  Maxepa 
caps  (exp  1 1/95).  Tel:  081-428  4333. 

TRADE  LESS  25%+VAT+POSTAGE  -  10 
Piportil  100mg/2ml,  50  Calcitare  inj.  10 
Largactil  50mg2ml,  12  Intron  A  3  mega 
units.  Ditropan  Smgtabs.  <  Iruvail  200mg 
caps.  Septrin  tabs.  Tel:  081-554  5030. 

TRADE  LESS  30%  -  380  Navidrex  K  tabs 
(exp  5/96).  381  Loniten  2.5mg  (exp  1/97), 
58  Normacol  sachets  (exp  8/94),  470 
Redoxon  C50mg  (exp  9/94),  30  Nozman 
25mg  tab  (exp  12/94)  plus  others.  Tel: 
0702  715485. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  themselves 
about  product  history,  conditions  of  storage  and  so  on. 
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PHARMACY  COMPUTER  SYSTEMS 


PRODUCTS  AND  SERVICES 


John  Richardson  Computers  Ltd 


PMR 


Update08/94) 


EPOS 


*  Tht  UK  market  leader 

»  Renowned  speed  &  ease-ot  use 

*  Unique  Drug  Interaction  Alert 

*  Patient  Counselling  Advice 

*  Drug  Intormalion  Leaflets 

*  Manrex.  Nomad,  Venalink  MARs 


*  So  easy  to  install  and  use 

*  Ultra-last  sales  lor  ANY  product 
»  Comprehensive  Product  File 

*  Not  tied  to  any  one  supplier 

*  Branch  Warehousing  Facilities 

*  Pays  lor  itsell  in  months 


You  may  think  you  can't  afford  the  best  -  You'll  be  surprised 


FOR  MORE  DETAILS.  OR  FREE  EPOS/PMR  VIDEOS.  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD.  FREEPOST.  PR5  6BR 


Three  Items  For  A  Total  Cure! 


PILLS  -  Patient  Medication  Records 
CheckOut  -  POSHH  EPOS 
Ob-serve  -  Book  keeping  package 

Hadley  Hutt  Computing  Ltd, 
George  Bayliss  Road, 
Droitwich, 
Worcs.  WR9  9RD 


SEE  US 

Telephone:  0905  795335  STAN*D  H40 
Fax:  0905  795345 


PROMOTED 
CHECKOUT 
PILLS  S 
OBSERVE 


PRODUCTS  AND  SERVICES 


UNIT  5,  GLEVUM  WORKS,  UPTON  STREET 
GLOUCESTER  GL1  4 LA 

PHOENIX  PHARMACEUTICALS  LTD 

Suppliers  of  small  volume  parenterals  for  over  20 
years  have  moved  to  new  and  much  larger 
premises. 

Telephone  and  Fax  Numbers  remain  the  same. 
The  address  is  essentially  the  same  -  a  new  unit  in 
the  same  trading  estate  in  Gloucester 

TEL:  0452  522254/5.  FAX:  0452  306051 


a 


Free  entries  in  "Business 
Link"  (maximum  30 
words)  .ire  restricted  to 
community  pharmacist 
subscribers  to  Chemist  it 
Druggist.  No  trade 
advertisements  will  be 
permitted.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
upon  space  being 
available. 

Send  proposed  wording 
to  "Business  Link"  using 
the  form  printed 
alongside. 

Appointments,  situations 
wanted,  and  businesses 
for  sale  will  be 
incorporated  as  lineage 
advertisements  under  the 
appropriate  Classified 
headings. 


OWN  YOUR  OWN 
PHARMACY 

No  strings  attached. 

Finance  the  purchase  of  a  new 
pharmacy  or  re-finance  an  existing  loan 
-  with  no  trading  ties. 

Numark  has  negotiated  competitive 
terms  from  joint  Stock  Banks  to  provide 
attractive  financing  deals  to  independent 
pharmacists. 

For  full  details  of  the  scheme  and  an 
application  form,  you  are  invited  to 
contact  the  address  below. 


ma 

FINANCE  """°°k 

Keeping  independents  independent. 


Retail  Services  Department,  Numark  Management  Ltd., 
\  5/6  Fairway  Court,  Amber  Close,  Tamworth,  Staffs  B77  4RP.  Tel:  0827  69269. 


ID  AROMATICS 

We  have  over  100  essential  oils  and  over  80  perfume  oils  at 
bargain  prices.  Best  quality  Aromatherapy  oils  and  Absolutes, 
Plain  Base  Creams  and  Lotions. 

Now  an  additional  8%  discount  on  wholesaler  starter  pack  with 
free  stand. 

Highly  competitive  prices  and  fast,  efficient  service. 

For  Price  List  write  to: 
12  NEW  STATION  STREET,  LEEDS  LSI  SDL 
TEL:  0532  424983.    FAX:  0532  433613 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Bcnn  House,  Sovereign 
Way,  Tonbridgc,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 


Surname  .  . 
First  names 
Address  .  .  . 


  Postcode 

Personal  RPSCB  Registration  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 
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SHOPFITTINGS 


IDEAS  THAT  WO 
QUALITY  YOU 


EXDkUM 

_STOREFITTERS_ 


0626-834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE 
AND  INSTALLATION  SERVICE  FOR  THE 
RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT 


A II  IA  V|SUAL  MERCHANDISING 
rTYTq  AT  ITS  VERY  BEST 

IP*  J    Designers  and  Manufacturers  ot  Glass  Cube  *  Open  Frar 


i  Frame  Displays 


Cube  Arls  Ltd.  Unit  D,  Mill  Green  Business  Park.  Mill  Green  Road, 
Mitcham,  Surrey  CR4  4HT.  Tel:  081-640  6114  Fax:  081-640  4497 


6f|0PriJ[lNc7 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

0392-216606 


5 
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PHARMACY 
SPECIALISTS 

0935  20724 


FOR  THE  COMPLETE 
PHARMACY  SERVICE  FROM 
ACCESSORIES  &  COUNTERS  TO 
FULL  PROJECT  MANAGEMENT, 
DESIGN  &  INSTALLATION 


PROFESSIONAL  SHOPFITTING 
FOR  RETAIL  PHARMACIES 

•  NATIONAL  COVERAGE 

•  PROJECT  MANAGEMENT 

•  FULL  AFTER  SALES  SERVICE 

•  PHARMACY  SPECIALISTS  ad jj 

BEANSTALK  LTD.  CHICHESTER  W.SUSSEX  P014  2TZ       Z  I 

s  0243  788111  SI 


STOCK  FOR  SALE 


Nurofen  48  exp.  Jan.  '96  and  Nurofen  96 
exp.  Dec  '95.  Trade  less  40%.  Pack  sizes 
48/96.  Minimum  case  quantities  72/36. 

Please  telephone: 

0926  410169 
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STOCK  FOR  SALE 


Tel:  021  477  4646 


Bristol  Rd  South,  Northfield,  Birmingham 


KNIGHTS 


Knights  Fragrances 
Hotline  021  477  4646 
Fax       021476  8225 


Half  Price  Sale 


Minimum  order  per  line  ONE 


April  Violets  Bodv  Sprav 

.99 

Lavender  Wrapped  Soap 

75p 

[Slack  Velvet  1  5ml  Spras 

1  60 

Lavender  Bodv  Sprav 

1  25 

Blai  k  :  ahel  1  r )i  i,nl  Attei  .have 

3.95 

Lilv  of  the  Vallev  Col  Spr  30ml 

2.75 

Black  Label  Pre  Electric 

2.99 

Lilv  i  >!  Ehe  Vallev  Soap, 

2.45 

Chique  50ml  Col  Sprav 

4.50 

Mandate  100ml  Attei  Shave 

5.50 

Cachet  30ml  Edt  Sprav 

3.95 

Mvstique  100ml  Sprav  Un  Boxed 

3.50 

Charlie  12ml  Sprav  Unbo\ed 

1)  75 

Mvstique  talc 

1  50 

Charlie  5()ml  edt  sprav 

5.75 

Panache  1 5ml  Sprav  Unboxed 

0.95 

Cotv  Creamv  skin  Pertume 

2.95 

Panache  25ml  Sprav  Unboxed 

1.95 

Cotv  L'Aimant  Talc  lOOam 

1.60 

Panache  Ev  Edit  15ml  Spr  Unbox 

0.95 

Flair  Hodv  Sprav 

1  3D 

Pagan  100ml  Unboxed  Spray 

3.95 

Flair  100ml  unboxed  Sprav 

4.49 

Pure  Silk  1  5ml  boxed  sprav 

1.70 

Gold  75ml  aftershave  Unboxed 

1.95 

Pure  Silk  Pouches 

1.45 

Gold  Deod  Sprav  I  50ml 

1.45 

Pure  Silk  50ml  Cologne  Sprav 

4.50 

Je  Reviens  50ml  Sprav 

4.95 

Pink  Lace  50ml  cologne  Sprav 

4.50 

Lace  25ml  sprav 

3.45 

Rapport  100ml  attershave 

7.50 

Lace  100am  Talc 

1.45 

Style  Pouches 

1.45 

Lavender  30ml  spr+Talc 

3.95 

Tweed  15ml  Sprav  Unboxed 

0.95 

Lavender  30ml  Spr 

2.50 

Tweed  50ml  Boxed  Sprav 

3.45 

Lavender  lOOszm  talcum 

1.50 

Tweed  Talc 

1.95 

i  avrndei    'Dml  u.ik  h  noltle 

2.45 

Vanderbilt  15ml  edt  spray 

3.95 

Lavender  Triple  Pack  Soaps 

2.85 

White  Satin  25ml  col  sprav 

3.45 

French  Fragrances  /  New  Lines  At  Offer  Prices 

Ana  is  Anais  30ml  Edt  Sprav 

10.95 

Lumiere  30ml  sprav 

9  95 

Amange  30ml  Edt  Sprav 

14.95 

La  Perla  30ml  Edt  Sprav 

1  1  95 

Armani  50ml  Attershave 

12.95 

Loulou  30ml  Edp  Sprav 

111  95 

Mine  Grass  50ml  Edp  Sprav 

6.95 

Loulou  50ml  Edp  Spray 

14  95 

Byzance  30ml  edt  sprav 

9.95 

Madame  Rochas  30ml  spray 

9.95 

Chloe  50ml  Edt  Sprav 

10.95 

Mvstere  30ml  sprav 

9.95 

Chopard  Happy  Diamonds  75ml  Spr 

7.95 

Narcisse  30ml  Edt  Sprav 

9  95 

Colours  30ml  Edt  sprav 

4.95 

New  West  Mens  30ml  Edt  Spr 

9  95 

Champagne  (  YSL)20ml  sprav 

16.95 

Oscar  de  la  Renta  30ml  Edt  Sprav 

10.95 

Drakkar  50ml  Attershave 

9.95 

Pans  50ml  Edt  Sprav 

11.95 

Diamonds  &  Emeralds  30ml  spr 

12.95 

Passion  25ml  Edt  Sprav 

10.95 

Diamonds  <fc  Rubies  30ml  spr 

12.95 

Poison  30ml  Edt  Sprav 

14.95 

Diamonds  &  Sapphires30ml  spr 

12.95 

Poison  Tendre  30ml  Edt  Sprav 

14.95 

Diorella  30ml  sprav 

10.95 

Paco  Rabaime  30ml  Edt  sprav 

6.95 

Dioressence  30ml  sprav 

11.95 

Quorum  30ml  edt  sprav 

5.95 

Dune  30ml  Edt  Sprav 

14.95 

Red  Door  50ml  Edt  Sprav 

14.95 

Eau  Sauvage  30ml  Edt  Spras 

7.95 

Rive  Gauche  25ml  Edt  Sprav 

9.95 

Fahrenheit  30ml  Edt  Sprav 

9.95 

Salvador  Dah  30ml  sprav 

9.95 

Fahrenheit  50ml  A/shave 

12.95 

Samsara  30ml  Edt  Sprav 

13.95 

Eendi  25ml  Sprav 

11.95 

Sunflowers  30ml  sprav 

8.95 

Fidji  30mJ  Edt  Sprav 

10.95 

Sunflowers  50ml  Edt  Spray 

12.95 

Gio  35ml  sprav 

14.95 

Vanderbilt  30ml  Edt  Sprav 

5.95 

Givenchy  Gents  30ml  edt  sprav 

6.75 

Volupte  30ml  Edt  Sprav 

10  95 

Gucci  No  l-30ml  Edt  Sprav 

7.95 

Vemzia  25ml  sprav 

14.95 

Jazz  50ml  Attershave 

9.95 

White  Diamonds  30ml  Sprav 

12.95 

Kouros  50ml  Attershave 

12.95  | 

Ysatis  25ml  Edt  Sprav 

1 1  95 

Offer  ends  30th  September  1994 


Mainland  U  K  carriage  paid  order 
129.00  +  VAT 


STOCK  FOR  SALE  1  STOCK  WANTED 


Triple  Head  Hair  Remo  val  System.  Buy  3 
Epilady  Gold  Units  and  get  Compact 
FREE. 

Or  buy  6  Epilady  Gold  Units  and  get  1 
Gold  Unit  FREE. 

Epicream  —  Buy  6  and  get  one  FREE. 
Epilady  Classic  —  Special  Price  of  £9.99 
i.e.  33%  off. 

SEE  US  ON  STAND  A26  AT  CHEMEX 
FOR  UNBEATABLE  OFFERS. 

E  &  OE 

medidite  pit 

Belvue  Business  Centre 
Units  16-17  Belvue  Road 
Northolt,  Middlesex  UB5  5QQ 
Tel:  081  841  4144  Fax:  081  841  8390 


HARWIL 
TRADING 

are  the  ethical  clearance  house  tried  and  tested  by 
many  leading  household  names  to  clear  their  surplus 
inventories  however  large  or  small. 

USING  OUR  33  RETAIL  OUTLETS 
BASED  IN  THE  NORTH  EAST  OF 
ENGLAND,  OR  OUR  SELECTED 

OVERSEAS  AGENTS  WE 
WILL  CONTROL  AND  PROTECT 
YOUR  BRANDS. 

To  discuss  your  requirements  in  the  strictest 
confidence  contact  myself  Harry  Williams,  or  my 
colleague  Trevor  Rayne  on 

TEL:  091  4693631 
FAX:  091  4382766 
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LIBRA  DISTRIBUTORS 

4711  Ice  cool 
in  stock 

Telephone  now  for  extensive  price  list  on 

Kodak,  F  uji,  Polaroid  Films,  Gillette 
products  and  whole  range  of  Fragrances. 

TELEPHONE:  081-445  4164 
FAX:  081-445  1399 

IDEAL  TIME  TO  GET  IN  FOR  PASSPORT 
PICTURES  -  FOR  A  FREE  DEMO  CALL  US. 


We  buy  Perfume  Testers,  Vials, 
Bottles  and  Display  Materials 

Total  Discretion  Assured 

Tel:  0254  871618 
Fax:  0254  390  652  0254  871716 


WANTED 

Original  and  Reproduction 
Leech  Jars  for  Museum. 
Write  to  BOX  NO  3468 
or  ring  (0792)  885595 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted 
Black  Glass  Jars  Drug  Jars  —  Blue  or  Green 
Blue  Castor  Oils  Coloured  Soda  Syphons 
"Admiralty"  Square  Blue  Poisons  Spare  Stoppers 
Common  Blue  "Not  to  be  taken"  Poisons  —  All  shapes 
Mixed  Assortments  of  Surplus  Bottles  as  above 
Contact:  Eric  Padfield. 
18  Mulberry  Gardens,  Sherborne,  Dorset. 
Tel:  0935  816073  Fax:  0935  814181 
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Aboutpeople 


The  road  to  Jerusalem 


Four  pharmacists  have  taken  to 
the  saddle  to  ride  across  the 
Holy  Land  raising  money  for 
charity  on  two  separate  cycling 
expeditions. 

Ravenswood,  the  north  Lon- 
don-based charity  lor  people  with 
learning  disabilities,  has  three 
enthusiastic  pharmacists  signed 
up  for  a  fund  raising  ride  between 
Jerusalem  and  K Mat  on  October 
22-30. 

Laurence  Gold,  of  Carter 
Chemist,  High  Road,  Wembley, 
has  raised  around £2,500  in  three 
months;  and  Andrew  Whiteman, 
of  Andrews  Pharmacy.  The 
Broadway,  Middlesex,  has  raised 
around  CI, 5011.  The  other  cyclist 
is  Richard  Lister,  of  Lister 
Chemist,  High  Road,  Bushey 
I  leath,  Watford.  The  charity  aims 
to  reach  a  target  of  around  £1.5 
million. 

Mr  Gold,  whose  brother  took 
part  last  year,  and  Mr  Whiteman 
have  been  encouraging  each 
other  on  joint  practice  sessions  at 
weekends. 

Meanwhile,  David  Ellerby,  of 
Bishopmill  Pharmacy,  North 
Street,  Bishopmill,  Morayshire, 
will  be  joining  international 
riders  on  the  third  Biblical  Bike 


James  Powell,  of  Powells 
Pharmacy,  Smallfield,  Surrey,  has 
won  a  week  for  two  in  the  Maldives 
thanks  to  his  "The  Great  Escape' 
Tampax  window  display.  Although 
Mr  Powell  is  too  busy  to  go  away, 
his  wife,  Claire  (right),  a  pharmacy 
assistant  at  the  shop,  jumped  at  the 
chance  of  going  with  her  best 
friend.  Angie  Logan  (left)  from 
Tambrands  is  seen  presenting  the 
tickets 


Ride,  which  he  came  across  while 
browsing  in  his  local  bible  shop. 

The  charity  ride,  organised  by 
the  Edinburgh  Medical  Mis- 
sionary Society,  hopes  to  raise 
around  £300,000  for  a  new  wing 
at  the  Nazareth  Christian  Hos- 
pital, which  serves  people  of  all 
denominations. 

The  five-day  journey  stretches 
over  240  miles  and  starts  in 
Nazareth  on  November  7,  taking 
in  the  Sea  of  Galilee,  the  Jordan 
Valley,  the  I  )ead  Sea  and  finishing 
in  Jerusalem. 

Mr  Ellerby  does  not  anticipate 
any  problems.  "The  event  caters 
for  people  of  all  experience  and  is 
very  well  coordinated.  The 
support  team  is  phenomenal." 

Mr  Ellerby  has  so  far  raised 
£1,200  and  is  aiming  for  a  target 
of  £2,000.  He  has  even  vol- 
unteered to  shave  off  his  beard  in 
the  desert  to  raise  extra  cash. 


David  Ellerby,  of  Bishopmill 
Pharmacv.  one  of  the  cyclists  on 
the  third  Biblical  Bike  Ride 

Anyone  interested  in  spon- 
soring the  pharmacists  or  in 
taking  part  should  contact  the 
relevant  charities  (Ravenswood 
081  905  5557;  EMMS  031  313 
3828). 


Golfer  Michael  Allen  (right),  of  Michael  Allen  Pharmacy.  Eramlingham. 
Suffolk,  is  presented  with  the  Europharm  Trophy  by  Phil  Burgess. 
Europharm  commercial  director,  for  winning  a  competition  held  by  the 
East  Anglian  Chemist  Golfing  Society  at  Thorpeness.  Some  45 
pharmacists  took  part 


Appointments 


Tl  ie  B<  )C  tin  .up  is  making  Tony 
Isaac  its  new  finance  director. 
The  appointment  will  be  con- 
firmed by  the  board  on  Sept- 
ember 16. 

Boots  Pharmaceuticals  has  pro- 
moted Angela  Farrell  to  the 
position  of  managing  director  of 
its  UK  subsidiary. 

Grahame  Conibear  succeeds 
Ms  Farrell  as  director  of 
marketing  with  global  res- 
ponsibility  for   marketing.  Mr 


Conibear  will  also  serve  on  the 
company's  executive  committee. 

Hugh  Ferrier  joins  Omnicom 
Healthcare  Worldwide  as  client 
services  director  responsible  for 
consumer  healthcare  advertising. 

The  Wellcome  Foundation  has 
promoted     Alan     Hunter  to 

European  director  regulatory 
affairs.  He  will  give  advice  on 
political,  governmental  and  trade 
bodv  initiatives. 


Viva 
Bradford 
exchange 

Marta  Lozano.  a  pharmacy 
student  from  Pamplona,  has 
seized  the  opportunity  to  ex- 
perience pharmacy  in  the  UK, 
thanks  to  an  exchange  scheme 
adopted  by  Bradford  University. 

The  Spanish  student  has  been 
working  at  E  &  M  llazlehurst 
Pharmacy.  Toller  Lane,  for  the 
last  two  and  a  half  months  under 
the  wing  of  pharmacist  Dick 
Hazlehurst,  who  is  also  a  lay 
member  of  the  council  at 
Bradford  University. 

Ms  Lozano,  who  is  studying  at 
Pamplona  University,  applied  for 
the  European  Community  Action 
Scheme  for  the  Mobility  of 
University  Students  to  learn 
about  pharmacy  abroad.  The  EC 
grant  covers  her  transport  and 
part  of  her  subsistence. 

Dispensing  methods  are  the 
main  difference  Ms  Lozano  has 
noticed  about  pharmacy  in 
England.  She  says  in  Spain 
original  packs  and  bottles  are 
given  out  and  dispensing  labels 
are  not  used. 

Commenting  on  her  exper- 
ience. Ms  Lozano  says:  "I  have 
enjoyed  myself  very  much  and 
would  definitely  like  to  do  it 
again."  She  returns  to  her 
country  to  start  a  doctorate  in 
toxicology  in  October. 

Mr  Hazlehurst.  who  took  on  a 
student  last  year  in  a  pilot  scheme 
for  Bradford  University,  believes 
ERASMUS  is  rewarding  for  both 
students  and  pharmacy  staff,  and| 
says.  "Marta  has  been  a  big  help." 

Any  pharmacist  interested  in 
taking  on  a  student  should; 
contact  Dr  Wiseman  on  02741 
733466. 


Marta  Lozano.  Spanish  pharmacy 
exchange  student 
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Presenting  Double  Agent  Eurax  He. 
Mission:  To  locate  and  eliminate  itching 
and  inflammation. 

Weapons:  Crotamiton  to  relieve  itching, 
Hydrocortisone  to  reduce  inflammation. 
Duration  of  Mission:  Up  to  10  hours. 
Status:  The  only  combination  steroidal 
product  available  OTC. 
Eurax  He.  Licence  to  Quell. 


HUlTHCIRf  11  PUT  0!  THE  (IB*  CROUP 


INGREDIENTS  Eurai  He  contains  Crotamiton  BP  10' i  and  Hydrocortisone  BP  0  25'i  Indications  Relief  ol  inflammation  and  pruritus  associated  with  irritant  contact  dermatitis,  allergic  contact  dermatitis  and  insect  bite  reactions  DOSAGE  AND 
ISTWION  Adults  and  children  over  10  years  Apply  sparingly  over  a  small  area  twice  a  day  for  a  manmum  period  ol  I  week  Occlusive  dressings  should  not  be  used  Not  recommended  lor  children  under  10  years  Contra  Indications  Hypersensitivity 

component  of  the  formulation  Bacterial,  viral  or  fungal  infections  of  the  skin  Acute  exudative  dermatoses  Application  to  ulcerated  areas  Use  on  the  eyes/face,  ano-genital  region,  broken  or  infected  skin  including  cold  sores,  acne  and  athletes  foot 
Itcts  Occasionally  at  the  site  of  application  signs  ol  irritation  such  as  a  burning  sensation,  itching,  contact  dermatitis/contact  allergy  may  occur  Use  in  pregnancy  and  lactation  Use  in  pregnancy  or  lactation  should  only  be  at  the  doctor's  discretion 
LEGAL  CATEGORt  P  PRODUCT  LICENCE  NUMBER  0001/SOIOR  DISTRIBUTOR  Zyma  Healthcare.  Holmwood.  RHS  4NU  DATE  OF  PREPARATION  June  1994  PRICE  £2  49 


Now  can  I  ask  a  favoui 

This  actress  is  appearing  in  a  multi-millioi 
pound  consumer  campaign  for  Canesten 
pessary.  Added  to  Canesten's  prescriptic 
heritage  and  its  already  dominant  positic 
in  the  market,  this  campaign  is  bour 
to  increase  your  sales.  Now,  there  is  o 
problem  you  can  help  us  with. 

We've   found   out   that    many  thru 
sufferers  use  just  one  kind  of  Caneste 
the  1%  Cream,  designed  for  external  t 
only.  But  first  and  foremost,  they  ne 
to  treat  the  cause  of  thrush,  whil 
as  we  know  is  inside  the  vagina.  T| 
one  to  recommend  for  that  is  Canesten!! 
pessary  (or  10%  VC,  for  women  who  hz 
vaginal  dryness  problems).  It  starts  world 
immediately  and  clears  all  the  symptoi 
within  three  days. 

So  please  recommend  Canesten  1  pess; 
-  and  display  our  point-of-sale  mated 
prominently. 


Canestenl 


CLOTRIMAZOLE  VAGINAL  TABLET 


7^2 


Treat  the  cause,  not  just  the  it< 


Product  Information 

Presentation  CutCStcn  10°o  VC  is  available  .is  i  single  pre  filled  applicator  containing  Sg  ot  IO"o  clotrimazole  vaginal  cream  Canesten  I  is  available  as  a  single  vaginal  tablet  containing  SOOmg  clotrimazole  and  an  applicator  in  which  to  place  the  t; 
foi  insertion  /  '<e<  <  andidal  vaginitis  Dotage  and  Administration  Canesten  10%  VC.  Adults  Insert  the  contents  ot  the  prc-hlled  applicator  intravaginallv.  preferably  at  night  Canesten  1.  Adults  Place  the  Canesten  1  vaginal  tablet  in  the  applicator,  and  it 
intravaginaJIv,  ptctcrablv  at  night  t  hildrcn  Since  both  of  these  products  arc  used  with  an  .ipplicatot.  paediatric  usage  is  not  recommended  Lontra-xndtcatwm  Hypersensitivity  to  clotrimazole  Side-effects  Rarelv  patients  mav  experience  local  mild  burnin 
irritation  immediately  alter  insetting  ihc  cream  Hypersensitivity  reaction  may  occur  ihe  in  Pregnancy  In  animal  studies  clotrimazole  has  not  been  associated  with  teratogenic  effects  but  following  oral  administration  of  high  doses  to  rats  there  was  evident 
fociotoxiciry  The  relevance  of  this  effect  to  topical  application  in  humans  is  not  known  However,  clottimazole  has  been  used  in  ptegnant  patients  tot  over  a  decade  without  attributable  adverse  effects  It  is  therefore  recommended  that  clotrimazole  should  be 
in  pregnancy  only  when  considered  necessary  by  the  clinician  II  used  during  pregnancy  cxtta  care  should  be  taken  when  using  the  applicator  to  prevent  the  possibility  of  mechanical  trauma  Accidental  Oral  Ingestion  In  the  event,  routine  measures  such  as  ga 
lavage  should  be  performed  as  soon  as  possible  arret  ingestion  Pharmaceutical  Precaution^  Canesten  I0°'o  VC.  Do  not  store  above  2S"C  Canesten  I.  No  special  storage  precautions  are  necessary  Legal  category  P  Retail  Selling  Pnce  £^  95  for  each  proC 
Product  I  nence  Number  Canesten  10%  VC.  PI  00 1 0/0 1  }6  Canesten  1.  PI  0010/0083.  Date  of  Preparation  August  1992.  Further  information  available  from  Bayer  pic.  Pharmaceutical  Division,  Bayer  House.  Strawberry  Hill.  Newbury,  Berkshire.  RG13 


Bayer  < 


®  Registered  trademark  of  Bavcr  AG.  Bayer  and         are  trademarks  ot  Bayer  AG. 


